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Our  new  food  section,  hhluijilh 

Savor,  isn’t  the  only  juicy  reading  in 
The  Star-Ledger.  You’ll  also  find  all  kinds 
of  other  exciting  changes  that  make 
The  Star-Ledger  better  than  ever.  Like 
our  redesigned  Sports  and  Business 
Sections  and  our  handy  new  Sunday  TV 
booklet.  Scanner,  with  its  unique  format. 
Plus  two  great  new  arts  and  entertainment 
sections -The  Ticket  on  Friday  and 


Spotlight  on  Sunday. 
Not  to  mention  the  op-ed  to  end  all 
op-ed  sections.  Perspective. 

More  special  sections.  More  color. 
More  juicy  reading.  Today’s  Star-Ledger  is 
better  than  ever  -  in  every  way,  every  day. 
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Interactive  Newspapers  ’96 


Feb.  21-24,  1996  •  Hyatt  Regency  Embarcadero  •  San  Francisco,  CA 


Look  Who’s  Speaking  at  Interactive  Newspapers  '96: 


Esther  Dyson,  President,  EDventure  Holdings,  Inc. 
Philiip  J.  Meek,  President  -  Publishing  Group, 

Capital  Cities/ABC  Inc. 

Greg  Riker,  Director  -  Advanced  Consumer  Technology, 
Microsoft  Corporation 


OTHER  FEATURED  SPEAKERS  AS  OF  1-19-96 
Blake  Barker.  Exec.  V.P.,  Gannett  Digital  Xpress,  Gannett  New  Media 
Judy  Black  Senior  Partner,  Bozell,  Jacobs,  Kenyon  &  Eckhardt 
James  T.  Borelli,  Sr.  Claims  Counsel,  Media/Professional  Insurance 
Jay  Brodsky.  Technology  Development  Mgr.,  Tribune  Media  Services 
Diane  Burley.  Dir.,  N.J,/ Neptune  Interactive  Design,  Asbury  Park  Press 
Jan  Calvert,  Dir.  Electronic  Information  Svc.,  Chronicle  Publishing 
Peter  Cooney,  Asst  Managing  Editor  (Systems),  Montreal  Gazette 
Philippe  F.  Courtot  Chairman  &  CEO,  Verity,  Inc. 

Kathleen  Criner,  Principal,  Criner-Wilson 

Allison  Davis,  Executive  Producer,  News  Online,  NBC 

Bill  Densmore.  CEO,  Clickshare,  Newshare  Corp. 

John  Duhring  Senior  Consultant  AOL  Productions/Redgate 
Dan  Eldridge,  Vice  President  E-Cash  Development  DigiCash 
Howard  Finberg,  Sr.  Editor/Info  Technology,  Phoenix  Newspapers 
Jack  Fishman.  Chairman,  NNA,  Editor  &  Publisher,  Citizen  Tribune 
Mark  Fitzgerald.  Midwest  Editor,  Editor  &  Publisher 
Larry  Fleischman,  Executive  Director,  SNA 
Jim  Fouss,  President  Response  Analysis 

Roddy  de  la  Garza.  Director  of  Marketing  AD-One  Qassified  Network 
Evelyn  Hepner,  Director  of  Data  Bank  Marketing, 

Audit  Bureau  of  Circulation 

Lucia  Hicks-Williams,  General  Manager,  Telescript  General  Magic 
Shaun  O’L  Higgins.  Dir.,  Marketing  &  Sales.,  The  Spokesman-Review 
Dev  Horn,  Director  of  New  Media  Programs,  GTE  Info  Services 
Robin  Hunt  Managing  Editor,  The  New  Media  Lab,  The  Guardian 
Celia  Irvine,  Vice  President  Hearst  New  Media  &  Technology 
Chris  Jennewein,  Director  of  New  Media, 

Knight-Ridder  New  Media  Center 
Chris  Johnson,  Operations  Manager,  North  Shore  News 
Christy  J.  Jones,  Managing  Editor,  StarText 
Brewster  Kahle,  CEO,  WAIS 
John  F.  Kelsey,  III.  President  The  Kelsey  Group 
Timothy  Landon,  Vice  President  &  Director.  Marketing  &  Development 
Chicago  Tribune 

Hal  Logan.  Principal,  Third  Set  Partners 

Hunter  Madsen.  Sr.  Partner,  Director  -Interactive  Enterprise, 

J.  Walter  Thompson 


Terry  Maguire.  Int'l.  Media  Development  &  Counsel,  Int’l  Federation 
of  Newspaper  Publishers 

Hala  Makowska,  New  Media  Director,  People  Magazine 

David  Margulius,  Director  -  Electronic  Publishing  Dept,  Boston.com 

Shannon  McElyea,  Director  of  OEM,  CyberCash,  Inc. 

Tim  McPartiin,  Sr.  Vice  President  Lieberman  Research  W'orldwide 
John  Morgan,  V,P.  -  News  &  Photo  Services,  BPI  Communications 
Len  Muscarella,  Managing  Director,  Interactive  Media  Assoc. 

Jonathan  Nelson.  CEO,  Organic  Online 

Andrew  Nibley,  Editor  &  Executive  V.P.,  Reuters  New  Media,  Inc. 

Jakob  Nielsen.  Sun  Microsystems  Distinguished  Engineer 

Bob  Olinto,  Research  Director,  Orange  County  Register 

Steve  Outing  President  Planetary  News 

Wayne  Parker,  President  MP  Music  Previews 

Chip  Perry.  Vice  President  -  Strategic  Alliances,  Los  Angeles  Times 

Colin  Phillips,  Co-Publisher,  Editor  &  Publisher 

Ariel  Polar,  Founder  &  President  Internet  Profiles  Corp. 

Madan  Rao,  Dir.  Communications  &  Marketing,  Inter  Press  Services 
David  Richards,  President  InfiNet 
Tonda  Rush.  President  &  CEO,  NNA 

David  Sawyer,  Din,  Newspaper  Voice  Services,  Advanced  Telecom 
Jason  Seiken,  Vice  President  -  Content  Digital  Ink 
Ross  Setdes.  Co-Founder/Principal,  Cannon  Consulting 
Jonathan  Sheer,  V.P.,  Electronic  Products,  Thomson  Newspapers 
Brett  Shockley.  Founder  &  CEO,  Spanlink  Communications 
Michael  J.  Silver,  VP.  Editorial  &  Development  Tribune  Media  Services 
Sorell  Slaymaker,  Principal  Sales  Engineer, 

Global  Internet  Network  Services  Group 
Sharon  Smith,  Dir.  Sales  &  Marketing,  New  Horizons  Group., 

The  Pottsville  Republican 

Guy  Spriggs.  Partner,  The  Rosetta  Stone  Consultancy 

Marsha  A.  Stoltman,  Vice  President  &  Gen,  Manager.,  The  Kelsey  Group 

Andy  Sutcliffe.  President  Tele-Publishing,  Inc. 

Wayne  Toske,  President  SNA,  President  &  Pub., 

Community  Newspapers  Inc. 

Chris  Tucher,  Business  Mgr.,  Publishing  Industry,  Netscape 

Gene  Tye,  President  &  CEO,  ClassiFacts 

Allen  Weiner.  Director-  Principal  Analyst,  DataQuest 

Earl  Wilkinson,  Executive  Director,  INMA 

Scott  Wilson.  Co-Publisher,  Port  Townsend-Jefferscn  County  Leader 

Peter  M.  Winter,  Interim  CEO,  New  Century  Network 

William  L  Winter,  President  &  Executive  Dir.,  American  Press  Institute 

Lou  Zimmers,  President  Zimmers  Voice  Publishing 

Peter  Zollman,  Drector-News,  Time  Warner  Cable  Full  Service  Network 


For  more  details  Call:  6O9-92 1  -7200  ext.  2 1 2  Fax:  609-92 1  -2 1 1 2 

or  to  register  -  Web  Site:  http://www.l<elseygroup.com/kelsey 

Register  before  Feb.  IS  and  pay  $1095.  Cost  is  $1195  at  the  door. 

(Optional  Technology  Overview  costs  $95,) 


NNA  MEMBERS:  For  a  special  rate  and  to  register  call  703-907-7900. 
SNA  MEMBERS:  For  a  special  rate  and  to  register, call  312-644-6610. 
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Barry  A.  Donahue,  Cape  Cod  Community  Newspapers 

Our  readers  are  not  afraid  to  brave  the 
winter’s  chill  to  get  what  they  want! 


The  communities  of  New  England  are  filled  with  a  fine  mix  of  daily,  weekly  and  regional  newspapers. 
The  following  are  excellent  advertising  vehicles,  as  their  audience  is  rich  in  culture, 

hobbies  and  expendable  income. 


MAINE 

Bangor  Daily  News  (M) 
Maine  Weekend 
Sun-Journal  (M) 
Sunday-Sun  Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 

Daily  Hampshire  Gazette  (Northampton)  (E) 

The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Community  Newspaper  Co.  (Needham)  (D&W) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Nonwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

VERMONT 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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Online  Content: 
Filling  A  Niche 


It’s  early  1996  and  you’re  feeling 
pretty  good;  you’ve  already 
revised  your  new  media  business 
plan  to  reflect  last  year’s  big 
events,  the  rise  of  the  Internet  and 
the  demise  of  interactive  TV 
You’re  woricing  hard  on  your  Web  site 
and  figure  that  you 
can  forget  about 
video  on  demand, 
home  shopping 
and  other  kinds  of 
cable-telco  TV  ser¬ 
vices  for  at  least 
the  next  two  or 
three  years,  right? 

Not  quite. 

The  cable  and 
telephone  compa¬ 
nies  are  back  with 
three  new  ven¬ 
tures  that  are  rising  like  Phoenix  from 
the  ashes  of  old  press  releases: 

•  ©Home  —  a  joint  venture  of  cable 
giant  Telecommunications  Inc.  and 
Kleiner,  Perkins,  Caufield  &  Byers,  a  ven¬ 
ture  capital  firm.; 

•  Americast  —  a  $500  million  partner¬ 
ship  of  Disney,  Ameritech,  SBC 
Communications  Inc.  (formerly 
Southwestern  Bell),  Bell  South  and  GTE 
that  is  headed  by  Steven  Weisswasser, 
longtime  Cap  Cities/ABC  executive;  and 
•  TELE-TV  —  a  $900  million  venture 
of  Bell  Atlantic,  NYNEX  and  Pacific 
Telesis  with  Howard  Stringer,  formerly 
of  CBS  at  the  helm. 

All  of  these  ventures  are  well  financed 
and  critical  to  their  parents’  long-term 
growth.  All  of  them  are  building  new 


Criner  (phone:  703-442-0405;  e-mail: 
cmrwlsn(at)aol.com)  and  Wilson 
(phone:  60S>-73  7-7094;  e-mail:  cmrwl- 
sn(at)aol.com)  are  consultants  who 
help  newspapers  with  new  media. 


networks  and  augmenting  old  ones,  cre¬ 
ating  huge  distribution  outlets  that 
newspapers  will  have  to  take  account  of 
the  next  time  they  revise  their  strategic 
plans.  As  Paul  Bortz  of  Denver-based 
Bortz  &  Co.,  longtime  media  strategists, 
observed,  these  ventures  could  develop 
“an  attractive  medium  for 
delivering  news  on  demand.” 

The  content  possibilities 
seem  to  be  especially  rich  for 
©Home,  a  cable  service  that 
could  offer  a  glimpse  of  what 
life  on  the  Net  may  be  like 
with  wider  bandwidth  and 
fast,  reliable  networks 

(http://WWW.home.net). 
©Home  will  roll  out  high¬ 
speed  pc  access  to  the 
Internet  this  April  in 

Sunnyvale,  Calif.  Despite  its 
cable  and  Silicon  Valley  roots,  the  com¬ 
pany  has  ties  to  the  newspaper  business; 
its  acting  CEO  is  Kleiner,  Perkins  partner 
Will  Hearst.  And  Mark  Potts,  a 
former  Washington  Post 
reporter  who  managed  con¬ 
tent  development  for  its 
online  service,  is  editorial 
director. 

©Home  is  fiist  —  700  times 
faster  than  phone  lines  for 
consumers  with  standard 
14.4  modems.  It’s  got  techni¬ 
cal  talent  —  Internet  develop¬ 
er  Milo  Medin  has  designed  a 
new  fiber  network  that  runs 
parallel  to  the  Net  with  con¬ 
nections  to  its  major  nodes.  Popular 
information  is  cached  and  replicated  in 
servers  at  cable  system  head  ends,  then 
transmitted  to  the  home  via  a  hybrid 
fiber-coaxial  cable  network. 

That  should  translate  into  faster  ser¬ 
vice  and  happier  customers,  according 
to  Bill  Killen,  vice  president  of  new 


media  for  Cox  Enterprises,  who  reports 
less  chum  and  longer  sessions  last  year, 
when,  as  part  of  a  test,  subscribers  to 
Cox’s  San  Jose  system  could  access 
Prodigy’s  online  service  via  cable. 

And  ©Home  should  have  customers. 
Parent  TCI  has  13  million  cable  sub¬ 
scribers  and  recently  ordered  3(X),000 
cable  modems. 

New  content  opportunities  may  be 
the  most  enticing  draw  for  newspapers, 
though,  allowing  them  to  play  with  the 
look  and  feel,  shape  and  kind  of  infor¬ 
mation  they  provide.  ©Home’s  network 
wUl  support  Java,  Shockwave  and  other 
innovative  Web  authoring  tools  which 
let  you  create  a  sophisticated  mix  of 
graphics,  video,  animation,  sound  and  3- 
D  effects  —  something  that  stops  just 
short  of  movies.  “ESPN  has  a  prototype 
of  a  sports  story,”  Potts  reports,  “that 
includes  a  picture  in  which,  when  users 
click  on  it,  they  can  see  the  winning  shot 
replayed  instantaneously  with  none  of 
those  armoying 
delays  so  common 
today.” 

©Home  is  talk¬ 
ing  to  major  Inter¬ 
net  content 
providers  plus 
entrepreneurs, 
although  it 

eschews  any  con¬ 
tent  ambitions 
itself.  For  the  time 
being,  it  will  act  as 
a  video  host,  deliv¬ 
ering  news  bulletins  and  promoting  new 
features  as  well  as  providing  e-mail, 
transactions,  billing  and  systems  for 
tracking  usage. 

But  don’t  call  Potts  if  you’re  interest¬ 
ed.  ©Home  sells  its  service  to  local  cable 
operators,  who  will  decide  just  how 
(See  Leading  Edge  on  page  32) 


Kathleen  Criner 


Jane  Wilson 
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FEBRUARY 

I- 3  New  England  Press  Association  Convention  andTrade 

Show,  Marriott  Copley  Place  Hotel,  Boston,  Mass. 

7-9  Ohio  Newspaper  Association  Convention,  Hyatt  On 

Capitol  Square,  Columbus,  Ohio 

II- 13  Southern  Newspaper  Publishers  Association  Key 

Executives  Conference,  Ritz-Cariton  Downtown, 
Atlanta,  Ga. 

16-18  Great  Lakes/Midstates  New’spaper  Conference, 
Westin  Renaissance  Center,  Detroit,  Mich. 

21-24  Interactive  Newspapers  ’96  Conference,  Hyatt 
Embarcadero,  San  Francisco 

21- 24  National  Press  Photographers  Association  Digital 

Imaging  Conference,  Adams  Mark  Hotel,  Denver 

22- 24  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Holiday  Inn  Sun  Spree  Resort, 
Fort  Myers,  Fla. 

23- 25  Alabama  Press  Association  1 25th  Annual  Winter 

Convention,  Embassy  Suites,  Montgomery,  Ala. 

25-27  Association  of  National  Advertisers 

Advertising  Management  Conference,  Westin 
LaPalma,'I\icson,  Ariz. 

25-28  Inland  Press  Association  Key  Executives  Conference, 
Registry  Resort,  Naples,  Fla. 

29-3/3  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  winter  meeting,  Crowne  Plaza  Resort, 
Hilton  Head  Island,  S.C. 

MARCH 

1- 3  Mississippi  Valley  Classified  Advertising  Managers 

Association  Convention,  Drake  Hotel,  Chicago 

2- 6  Suburban  Newspapers  of  America  Publishers 

Conference,  Innisbrook  Hilton,Tarpon  Springs,  Fla. 

3- 6  Newspaper  Association  of  America  Co-op 

Conference,  J.  W.  Marriott  Hotel,  Houston 
3-8  Newspaper  Association  of  America  Newspaper 

Operations  SuperConference,  Doral  Ocean  Beach 
Resort,  Miami  Beach,  Fla. 

10-12  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  andTrade  Show, 
Clarion  Plaza,  Orlando,  Fla. 

l4-l6  Independent  Free  Papers  of  America  Annual  Spring 
Conference,  Holiday  Inn,  San  Antonio,Texas 
16-19  Inter  American  Press  Association  Midyear  meeting. 
Hotel  Camino  Real,  San  Jose,  Costa  Rica 
20-22  National  Newspaper  Association  Government  Affairs 
Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,  Washington,  D.C. 
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AHOUT  AWARDS 


SUBURBAN  NEWSPAPERS  OF  AMERICA 
AWARDS.  Gateway  Publications  of  Monroeville,  Pa.,  took  the 
Suburban  Newspapers  of  America  Community  Service  Award 
after  it  stood  up  to  a  media  colossus. 

Gateway,  through  news  articles  and  editorials,  challenged 
Tune  Warner’s  local  cable  enterprise,  which  attempted  to 
force  residents  of  eastern  Pittsburgh  to  rent  allegedly  expen¬ 
sive  and  unnecessary  equipment  in  order  to  receive  standard 
service. 

Continuous  coverage  of  the  issue  by  Gateway’s  Times 
Es(press,  a  suburban  weekly,  “galvanized  the  commimity  into 
action,”  according  to  SNA.  Time  Warner  eventually  changed  its 
plans. 

“All  our  articles  and  editorials  would  have  accomplished 
nothing  if  our  readers  had  not  responded,”  said  Titnes  execu¬ 
tive  editor  Edith  Hughes. 

“It  is  particularly  rewarding  when  a  newspaper  can  worit 
together  and,  in  harmony  with  the  commimity  it  serves,  bring 
about  change.” 

And  SNA  bestowed  its  Suburban  Journalist  of  the  Year 
award  on  two  individuals;  Joe  Meyer,  managing  editor  for 
Suburban  News  Publications  in  Columbus,  Ohio,  and  Jack 
“Miles”  Ventimiglia,  assistant  editor  with  Townsend 
Communications  of  Kansas  City.  Both  “exhibited  the  sus¬ 
tained  presentation  of  information  required  to  understand 
and  deal  with  issues,  trends  and  events  affecting  lifestyles  and 
the  character  of  the  community,”  SNA  said. 

Other  big  SNA  winners  last  year  were  This  Week 
Newspapers  of  Columbus;  Lower  Mainland  Publisliing  in 
Surrey,  British  Columbia;  Times  Community  Newspapers  of 
Herndon, Va.;  and  DFW  Suburban  Newspapers,  based  in 
Arlington,  Va. 

COMMUNITY  ACTION  NETWORK.  A  number  of  news¬ 
papers  were  honored  recently  by  the  Community  Action 
Netwoik. 

The  Kansas  City  Star  won  a  first  place,  as  did  the 
Greenville  (S.C.)  News.  The  Mobile  (Ala.)  Register,  San  Diego 
Union-Tribune,  Rome  (Ga.)  News-Tribune,  and  Reno  (Nev.) 
Gazette-Journal  won  special  awards. 

The  first  place  awards  went  to  newspapers  and  organiza¬ 
tions  devoted  to  helping  solve  problems  such  as  drug  abuse, 
AIDS,  street  crime,  homelessness  and  hunger.  The  special 
awards  were  given  to  newspapers  that  have  unusual  commu¬ 
nity  service  programs. 

HALL  OF  FAMERS.  Four  Michigan  journalists  will  be 
indicted  into  the  state’s  Journalism  Hall  of  Fame  this  spring. 

The  inductees  are:  Grant  Howell,  reporter  and  editor  for 
the  Royal  Oak  Daily  Tribune  from  1937  to  1979;  Glenn 
MacDonald,  editor  of  the  Be^  City  Times  from  1934  to  1959; 
Werner  Veit,  president  of  Booth  Newspapers  from  1978  to 
1995;  and  George  Weeks,  state  political  columnist  for  the 
Detroit  News.  ■ 
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Translates 
to  Success! 


If  you  want  to  reach  upscale  Hispanic  readers  and  advertisers, 
you  have  to  speak  the  language. 

IExtfoI  Expr^  is  the  only  syndicated  Spanish  language 
entertainment  weekly.  It  addresses  this  booming  maiket 
with  lively,  colorful  editorial  that’s  drawn  from  the  success¬ 
ful  Chicago  and  Miami  jExrro!  newspapers. 

Mainstream  media  often  fail  to  reach  this  audience  that  ^ 
$150  billion  in  disposable  income  to  spend  with  your 
advertisers.  Since  a  majority  of  Hispanics  speak  Spanish 
exclusively,  iExrro!  Express  offers  you  a  credible,  high- 
energy  vehicle  to  tap  into  this  important  reader 
community  —  and  new  advertiser  base. 

Each  week,  iExrro!  Express  produces  two  unique  Spanish 
language  pages:  one  covers  Hispanic  entertainment  and 
celebrities,  with  stories  on  music,  film  stars.TV,  soaps  an 
top  CDs;  the  second  lifestyle  page  features  enticing 
recipes,  personal  advice,  book  reviews,  auto  care,  travel  ■ 
tips  and  even  a  Latino  trivia  game.  9 

Let  {Exrro!  Express  spell  success  for  your  ■  ^ 

newspaper.  Call  Deborah  Dreyfuss-Tuchman  I 

at  800-245-6536  for  more  information  on  this  m 
exciting  new  Spanish-language  vehicle.  ■  . 
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Tribune  Media  Services 


A  TRIBUNE  PUBLISHING  COMPANY 

435  North  Michigan  Avenue  •  Suite  1500 
Chicago,  IL  60611  •  (800)  245-6536 
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Serve  All  Fairly 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

with  which  have  been  merged:  The  Journalist,  established  March 
22, 1884:  Newspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisber,  June  29, 1901 ;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  iext.  iisi 
Co-Publlsher, 

Advertising/Research  D.  Colin  Phillips  iext.  ini 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext.  ii6| 
Executive  Editor  John  R  Consoli  iext.  22S| 

Senior  Editor  George  Gameau  iext.  2231 


The  postal  rate  commission  has  saved  the  U.S. Postal 
Service  from  making  a  major  blunder  in  suggested  rate 
changes.The  USPS  had  proposed  splitting  the  historic 
second-class  rates  into  two  classifications  —  one  favoring  the 
larger  national  publications,  with  a  14%  decrease  in  rates 
because  of  their  larger  volume,  and  the  other  imposing  a  17% 
rate  increase  on  the  subclass  of  smaller  publications,  which 
would  have  included  small  newspapers.The  PRC  said  this  split 
was  not  justified,  but  was  “contrived.” 

On  the  other  hand,  PRC  agreed  to  offer  substantial  dis¬ 
counts  to  bulk  or  direct  mail  advertisers  which  are  newspa¬ 
pers’  major  competitors.This  also  is  “contrived”  rewarding  larg¬ 
er  mailers  for  bringing  in  more  business. 

As  noted  by  both  the  National  Newspaper  Association  and 
the  Newspaper  Association  of  America,  the  Postal  Service  has  a 
200-year-old  tradition  of  providing  universal  service,  but  it  is 
being  pressured  into  favoring  its  largest  customers  and  penal¬ 
izing  the  smaller  ones.  NAA  CEO  John  Sturm  said  the  Postal 
Service  in  setting  its  pricing  schedules  is  acting  more  like  a 
business,  when  it  isn’t  a  business. 

The  newspaper  and  periodical  businesses  are  fortunate  in 
having  heavy  hitters  like  NNA  and  NAA  in  their  comers  in  this 
fight.The  issue  will  undoubtedly  be  considered  by  Congress 
and  may  end  up  in  the  courts.The  outcome  may  affect  the 
survival  of  many  small  newspapers  and  publications. 
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By  Steve  Greenberg 
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Associate  Editors  David  Astor  iext.  2261 
Tony  Case  iext.  2281 
Dorothy  Giobbe  iext.  2271 
Laura  Reina  iext.  2221 
Jim  Rosenberg  iext.  2241 

Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  iext.  2301 

Art  Director  Hector  W.  Marrero  iext.  2211 

Art/Graphlc  Assistant  Lery  Chan 

Art  Assistant  Quincee  M.  Robinson 

Editorial 

Production  Manager  Robert  Rivera  iext.  2201 
Advertising  Director  Steven  A. Townsley  iext.  issi 
Sales  Representatives  Richard  H.  Henrichs 

Joan  F.  Hohauser  iext.  issi 
Betsy  Maloney  iext.  1391 
Robert  J.  Mathes 
Peter  Solch  iext.  i6oj 

Advertising 

Production  Mans^er  Carol  Blum  iext.  1661 

Elisa  L.  Miller,  Assistant  iext.  i631 

Classified 

Advertising  Manager  Shawn  Olson  iext.  2951 

Hazel  Preuss,  Assistant  iext.  2931 

Circulation 

Marketing  Director  David  Williams  iext  2301 
Fulfillment  Manager  Marlene  Hazzard  iext.  2801 
Information  Sendees  Shqipe  Malushi  iext.  3311 

Promotion  Manager  Lawrence  J.  Bumagiel  iext.  1301 

Dennlston  Brown,  As^stant  iext  i3ii 

OFFICES 

General:  llW19thSt,  NewYork,  NY10011;ai2)67Vi380;FAX:  Editoiial012)691- 
7287;  Advenising  (212)  929-1259;  Circulation  (212)691-6939.  Corporate  email: 
cr^xib^incdiainfo.cum;  VMcb  Site:  htlpyAvww.inedialiiib.oain/edpub. 

Chicago:  8  S.  Michigan  Ave.,  Suite  I6OI,  Chicago.  IL  60603:  (312)  6414)041; 
FAX  (312)  6414)043.  Mark  Fitzgerald.  Editor;  Richard  H.  Henrichs,  Sales 
Representarive. 

Washington:  National  Press  Building,  Suite  1 1 28, Washington,  DC  20045:  (202) 
662-7234;  FAX  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Long  Beach:  369  SevUle  Way.  Long  Beach,  CA  90814;  (310)  597-1159;  FAX 
(310)  597-1776.  M.L.  Stein,  Editor. 

Los  Attgeles:  2001  S.  Barrington  Ave.,  Suite  112,  Los  Angeles,  CA  90024;  (310) 
996-1440;  FAX  (310)  996-1446.  W.  Marshall— Marshall,  McGinley  A  Doyle, 
Advertising  Repiesenutlves. 

San  Frairclsco:  450  Sansome  St.,  Suite  1420,  San  Francisco,  CA  94111;  (415) 
421-7950;  FAX  (415)  398-4156.  E  Scott— Peter  Scott  &  Associates,  Advertising 
Representatives. 
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Journalist 
takes  issue 
with  editor 


IN  HIS  RECENT  piece  on  Joseph 
Lelyveld,  Joe  Deitch  quotes  the  New 
York  Times  executive  editor  as  saying: 
“It  may  be  self-serving  for  one  to  say 
this,  but  the  spirit  in  the  newsroom 
right  now  is  as  good  as  I’ve  ever 
known  it  to  be. There  is  a  sense  that 
this  is  the  place  to  be,  and  we  are 
attracting  wonderful,  young  journalists 
from  across  the  country.” 

I  can’t  say  whether  this  is  true  or 
false  inside  the  Times  newsroom.  But  I 
can  say  that  it  is  hardly  the  case  among 
freelancers,  who  today  are  watching  as 
the  Times,  in  a  depressing  display  of 
corporate  greed  and  insensitivity,  tries 
to  bully  them  into  handing  over  rights 
to  their  own  work  (“Freelancers  protest 
New  York  Times  policy,”  Sept.  16, 1995). 

Newspaperdom 


50  YEABs  AGO. . .  A  report  on  interna¬ 
tional  mass  communications,  written 
jointly  by  Llewellyn  White  and  Dr. 

Robert  D.  Leigh  will  be  the  first  special 
^^idy  published  by  the  Commission  on 
Freedom  of  the  Press.The  commissioa 
of  13  members  is  headed  by  Dr.  Robert 
Hutchins  of  the  University  of  Chicago 
and  has  been  working  on  a  $200,000 
grant  from  Time,  Inc.The  first  general 
repon  to  be  published  in  March  by  the 
University  of  Chicago  Freewill  be 
titled  “Peoples  Speaki^  to  Peoples” 
and  will  be  followed  by  ^  special 
Judies 

Accrediting  of  journalism  sclioois 
moves  forward  under  the  impetus  of 
•action  taken  by  the  American 
^^ISpciation  of  Schools  and 
Departments  of  Journalism.  The 
American  Council  on  Education  fo4^H 
Journalism  and  the  American 
Association  of  Teachers  of  Jourr^S^^ 
took  action  with  AASDJ  forming  a  joint 
committee  to  cemsider  the  possibility 
of  creating  a  single  organlzatitMi.  * 
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In  fact,  among  freelancers  who  take 
their  business  seriously  and  have  a 
modicum  of  self-respect,  there  is  a 
growing  sense  that  the  pages  of  the 
New  York  Times,  once  a  showcase  in 
which  to  display  one’s  woric  with 
pride,  have  become  a  place  to  avoid. 

When  the  rights  grab  was  in  its  infan¬ 
cy,  I  told  a  Times  official  that  many  free¬ 
lancers  would  not  take  the  paper’s 
move  lightly. 

“Oh,  we’re  very  aware  of  that,”  he 
replied  sternly.  “We’ve  had  several  long 
meetings  on  the  subject.” 

As  one  who  contributed  frequently 
to  the  Times  for  more  than  a  decade,  I 
watch  with  sadness  the  cold,  knowing 
destruction  of  its  relationship  with  the 
community  of  independent  journalists, 
which  many  Times  editors  have 
worked  so  hard  to  build.  A  small  body 
of  decision  makers  has  determined  that 
it  doesn’t  matter,  for  the  pages  will  be 
filled  in  any  case. 

I  suppose  they’re  right.  But  with  what? 

Dan  Carlinsky 
Carlinsky  is  chair  of  the  contracts 
committee  of  the  American  Society  of 
Journalists  and  Authors  (ASJA) 


First  Amendment 
is  anything 
but  absolute 

TN  YOUR  RECENT  editorial  regarding 
Xan  amendment  to  prohibit  flag  burn¬ 
ing,  you  state  that  the  Bill  of  Rights, 
“particularly  the  First  Amendment, . . . 
are  absolute.There  can  be  no  excep¬ 
tions.” 

Hardly!  The  First  Amendment  is  any¬ 
thing  but  absolute. 

We  have  more  than  200  years  of 
constitutional  law  on  the  subject,  cov¬ 
ering  all  kinds  of  limitations.  We  have 
libel  laws  —  civil  and  criminal  —  as 
well  as  invasion  of  privacy  laws,  trade¬ 
mark  laws,  copyright  laws,  laws  on 
pornography,  etc. 

Regarding  the  flag-burning  amend¬ 
ment,  there  is  much  to  be  discussed 
about  the  issue,  on  both  sides.  But  I 
suggest  you  don’t  oppose  it  on  the 
“fact”  that  the  First  Amendment  is  abso¬ 
lute.  Obviously,  given  200  years  of  con¬ 
stitutional  precedence,  you’ll  lose. 

Berl  Falbaum 

Southfield,  Mich. 


8  million  rate! 


Ill 


CONFERENCE  CENTER  details 
newspaper  industry  conferences 
w  ith  program  highlights  and  direct 
registration.  It’s  just  one  of  the  many 
reasons  the  newspaper  industry  is 
congregating  in  greater  numbers  on 
the  E&.P  Web  Site.  Stop  by  and 
browse  a  while! 


http://www*mediainfo*com/edpub 


Sponsored  by  ClaSSIFACTS 


February  3, 1996  ■  Editor  &  Pubusher 


E&P 


EVEM.JAIEMMJMMJAM. 

CIRCULATION 


Saving  Money 


'ERS  ARE  SAVING  hundreds  of  thousands  of 
delivering  payment  invoices  to  subscribers 
carriers  rather  than  the  post  office. 

Boston  Globe,  which  has  included  bills  with 
aper  for  about  four  years,  saves  an  average  of 
n  each  of  the  80,000  invoices  it  sends  out 
week,  amounting  to  annual  savings  of  half  a 
million  dollars. 

The  approach  is  so  successful  that  the  Globe's 
parent,  the  New  York  Times  Co.,  is  considering  in¬ 
stituting  it  at  other  newspapers,  said  Rolf  Arend, 
manager  of  circulation  planning  and  market  devel¬ 
opment  for  the  Globe. 

Distributing  the  bill  with  the 
product  benefits  not  only  the 
newspaper,  but  those  who  deliver 
it. 

The  Globe  pays  carriers  a  nickel 
per  invoice. This  small  financial  in¬ 
centive,  in  turn,  helps  the  paper  re¬ 
tain  its  carriers. 

As  positive  as  the  results  of  car¬ 
rier-billing  may  be,  there  are  a  cou¬ 
ple  of  negatives. 

Lou  Brambilla,  president  of 
Community  News  Dealers  Inc.,  the 
Globe's  wholly  owned  delivery  agent,  pointed  out 
that  bills  can  easily  be  lost  in  newspaper  copies. 

And,  as  carriers  are  responsible  for  the  time-con¬ 
suming  process  of  sorting  and  distributing  invoic¬ 
es,  customers  can  get  their  notices  later  than  if  the 
post  office  had  delivered  them. 

All  this  isn’t  to  say  that  the  Globe  doesn’t  use 
the  U.S.  Postal  Service  for  billing. 

The  499,000-circulation  paper  accommodates 
customers  who  prefer  to  receive  their  payment  en¬ 
velopes  through  the  mail.  The  daily  also  mails  bills 
to  delinquent  subscribers.  After  two  notices  sent 
along  with  the  paper  go  unanswered,  an  invoice  is 
mailed. 

The  Record  in  Bergen  County,  N.J.,  which  began 
delivering  bills  with  newspapers  just  last  Decem¬ 
ber  after  a  yearlong  test  run,  expects  to  save  as 
much  as  $100,000  a  year  bypassing  the  Postal  Ser¬ 
vice. 

The  157,000-circulation  paper  delivers  9,000  re¬ 
newal  notices  via  carriers  each  week.Those  deliv¬ 
ering  the  papers  get  3*^  per  invoice. 

The  Record  sends  out  the 
first  renewal  notice  via  the 


Delit  'ering  jyaynwul 
invoices  to 
subscribers  • 
iht'ott^b  curriers 
rutber.thun  Ibe 
[yost  office  is  suriti}^ 
tons  of  money  for 
neivsfyujyers 


subscription  expires.  If  no  payment  is  received,  a 
reminder  is  mailed. 

Dolores  Hunt,  consumer  relations  manager,  said 
the  newspaper  had  some  concerns  before  starting 
the  effort. 

One  was  that  the  bill  would  get  lost  in  the  pa¬ 
per. 

But,  Hunt  said,  “In  following  up  with  customers 
by  phone,  not  as  many  as  I  would  have  thought  are 
saying,  T  didn’t  see  the  bill,’  so  they’re  seeing  the 
bill.” 

One  safeguard:  A  fluorescent  sticker  on  the 

_  newspaper  bag  lets  readers  know 

a  bill  is  enclosed. 

Another  consideration  was  the 
post  office,  whose  regulations 
tend  to  discourage  competition. 
But  the  Record's  postal  contact 
gave  the  go-ahead  to  deliver  in¬ 
voices  with  newspapers. 

Another  newspaper  experienc¬ 
ing  tremendous  success  with  car¬ 
rier-billing  is  the  Minneapolis  Star 
Tribune. 

The  390,000-circulation  paper 
sent  out  nearly  500,000  invoices 
during  the  first  17  weeks  of  its  program,  which 
started  last  summer. 

In  doing  so,  it  eliminated  about  $133,000  in 
postal  costs. 

Currently,  30,000  customers  on  6,000  delivery 
routes  get  billed  with  their  newspapers  every 
week. 

Some  at  the  Star  Tribune  believe  such  address- 
specific  delivery  could  lead  to  other  opportunities 
for  the  paper. 

“The  success  of  some  future  reader  and  mar¬ 
keter  needs  depends  on  our  ability  to  correctly 
handle  address-specific  delivery  to  our  customers,” 
home  delivery  manager  Ray  Pulles  wrote  recently 
in  a  company  newsletter. 

Opinions  about  the  paper’s  new  billing  system 
have  varied  widely,  according  to  comments  fielded 
by  customer  service  reps. 

One  reader  approved  wholeheartedly  of  carrier¬ 
billing,  figuring  that  if  the  paper  was  saving  money, 
it  wouldn’t  have  to  raise  its  price  as  often. 

Meanwhile,  another  was  said  to  be  “extremely 
upset”  about  the  change.  She 
worked  for  the  Postal 


carrier  four  weeks  before  a 
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BY  TONY  CASE 


Cooperative 

Effort 


The  fort  LAUDERDALE  Sun-Sentinel 
started  distributing  the  New  York 
Times  last  week  to  retail  outlets  in  the 
Florida  counties  of  Broward  and  Palm 
Beach.  It  will  handle  local  home  deliv¬ 
ery  of  the  newspaper  beginning  in  March. 

Through  the  arrangement,  the  Times  broadens  its 
reach  in  the  growing  South  Florida  maricet,  while 
reducing  its  expenses,  said  William  L.  Poliak, 
executive  vice  president  of  circulation. 

The  Times  had  used  independent  delivery 
companies  in  Broward  and  Palm  Beach.  It  continues 
to  direct  its  own  mariteting, 
promotion.  bi 
customer-service 


_  operations 

there. 

The  Times  is  investigating 
such  distribution  alternatives 
throughout  the  country, 
according  to  Poliak. 

Looking  to  slash  sui^g 
costs  any  way  they  can,  more 
BMHHH  ^tl  more  newspapers  are 
turning  to  outside  companies 

in  some  cases,  even  their  own  competitors  —  to  handle  their  distribution. 

“Eliminating  redundancies  just  makes  so  much 
sense,”  said  Leon  Levitt,  vice  president  of  circulation 
marketing  for  the  Newspaper  Association  of 
America,  who  looks  for  even  more  nwspapers  to 
I  farm  out  the  distribution  function. 

f“It  doesn’t  make  a  lot  of  sense  for  two  carriers  to 
go  down  the  same  street  every  day,”  he  pointed  out. 
“By  delivering  multiple  products,  you  can  subsidize 
your  carrier  force.” 

James  Bustraan,  vice  president  and  circulation 
director  at  the  Sun-Sentinel,  said  the  Times  deal 
'  allows  his  paper  to  leverage  its  business  and  boost 
revenues. 

“It’s  awfully  profitable,”  he  said.  “It  makes  us  a 
stronger  newspaper  financially,  and  there’s  nothing 
wrong  with  that.” 

The  Times  is  only  the  latest  nationally  circulated 
newspaper  for  which  the  Sun-Sentinel  handles 
distribution.  The  266,000-circulation  daily  delivers 
to  area  subscribers  of  the  Wall  Street  Journal,  USA 
Toelay  and  Investor’s  Business  Daily. 

While  he  wouldn’t  elaborate,  Bustraan  hinted 
that  the  Sun-Sentinel  was  woridng  toward 
Last  October,  the  Palm  Beach  Post  started  managing  local  home  relationships  with  even  more  newspapers, 
delivery  for  the  Miami  Heraid,  which  had  been  a  strong  competi-  This  is  not  the  first  time  the  Times  has  joined 
tor  just  a  decade  eariier.  forces  with  the  Tribune  Co.’s  Sun-Sentinel.  For  five 


The  New  York  Times,  which  had  used  independent  delivery 
firms  in  the  Florida  counties  of  Broward  and  Paim  Beach,  wiii 
now  be  distributed  by  the  Tribune  Co.-owned  Fort  Lauderdaie 
Sun-Sentinei. 
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years,  the  Fort  Lauderdale  paper  has  printed  the 
Times'  Florida  edition  at  its  ne^y  Deerfield  Beach 
plant. 

The  Times,  the  thlrd-largest  U.S.  newspaper  and 
one  of  only  four  dailies  with  a  circulation 
exceeding  1  million,  has  18,000  weekday 
subscribers  in  Broward  and  Palm  Beach  counties, 
23,000  Sunday.  Its  single-copy  sales  there  total 
3,500  weekday,  5,000  Sunday. 

The  New  Yorit  Times  Co.  operates  several  smaller 
Florida  dailies  —  among  them,  the  Lakeland  Ledger, 
Sarasota  Herald-Tribune  and  Gainesville  Sun  — 
but  none  competes  with  the  Sun-Sentinel. 

Florida  has  been  somewhat  of  a  testing  ground 
for  newspaper  distribution  deals. 

In  the  mid-1980s,  the  Wall  Street  Journal 
contracted  with  the  Vero  Beach  (Fla.)  L*ress- 
Journal  to  head  up  its  local 
distribution. 

Meanwhile,  the  October,  the 

j, j  Palm  Beach  I\)st  started 

success  Of  their  managing  local  home 

alternate  delivery  delivery  for  the  Miami 

J  .  Herald,  which  had  been  a 

services  most  strong  competitor  just  a 

assuredly  sticks  in  decade  earlier. 

In  1985,  the  Herald  — 
the  craw  OJ  the  which  has  a  total  circulation 
U.S.  Postal  Service  of  368,000  weekday,  487,500 

Sunday  —  distributed  32,1(X) 
copies  dally,  35,400  Sunday,  in 
Palm  Beach  County.  By  1994,  those  numbers  had 
declined  to  12,300  daily,  16,000  Sunday. 

“It  made  sense  for  them  from  an  expense 
standpoint  and  for  us  because  it  added  another 
revenue  stream,”  said  Thomas  Highfleld,  the  Last's 
vice  president  of  circulation. 

Existing  Herald  subscribers  in  Palm  Beach 
County,  who  number  about  10, (XK),  are  “really  avid 
readers  of  the  pajjer,  and  there’s  little  potential  for 
us  to  secure  them  as  Post  readers,”  he  said. 

Arden  Dickey,  vice  president  of  circulation  at  the 
Herald,  said  his  paper  had  considered  pulling  out 
of  Palm  Beach  County  altogether.  But  the 
arrangement  with  the  Post  “just  made  sense, 
because  everybody  benefits.  Both  newspapers 
reduce  their  costs  and  the  customers  [in  Palm 
Beach  County]  benefit  because  the  newspaper  is 
still  available.” 

The  iPost  also  handles  distribution  for  the  Daily 
Business  Review,  a  local  business  journal.  However, 
the  paper  has  no  plans  to  get  into  distribution  to 
the  extent  that  the  neighboring  Sun-Sentinel  has. 

“We  always  have  to  be  conscious  of  the  service 
we  provide  to  Post  readers,”  Highfield  explained. 
“We’re  always  cautious  about  other  papers  we  take 
on.” 

The  alliance  between  the  Herald  and  Post  might 
seem  strange  in  a  field  as  fiercely  competitive  as 
newspapering. 

But,  of  course,  this  business  often  makes  for 
strange  bedfellows. 
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As  the  NAA’s  Levitt  noted,  newspapers  are  one  of 
the  post  office’s  best  customers.  Meanwhile,  the 
success  of  their  alternate  delivery  services  most 
assuredly  sticks  in  the  craw  of  the  U.S.  Postal 
Service.  “Newspapers  are  saying.  We  will  compete 
for  your  circulation  and  ad  dollars,  but  that  doesn’t 
mean  we  can’t  cooperate  on  the  distribution  end 
sometimes,’  ”  Levitt  said.  “It  doesn’t  affect  the 
competition  in  any  way." 


Chicago  Sun-Times’ 
circulation  up 


■ET///G4GO  SUN-Times'  average  daily  circulation 
■)se  above  500,000  for  the  first  time  in  more  than  a 
Kar,  according  to  an  interim  publishers  report  filed 
fcth  the  Audit  Bureau  of  Circulations. 

For  the  three-month  period  ended  Dec.  24,  daily 
circulation  averaged  503,038,  the  tabloid  said.  In 
the  most  recent  Audit  Bureau  FAS-FAX  report,  for 
the  six-month  period  ended  Sept.  30,  the  Sun- 
Times  reported  a  daily  circulation  of  488,405. 

Sun-Times  publisher  R.  David  Radler  attributed 
the  circulation  rise  to  “enhanced  local  news  cover¬ 


age,”  circulation-building  contests  and  a  “revital¬ 
ized”  circulation  department. 

In  the  interim  report  to  the  Audit  Bureau,  Sun- 
Times  Sunday  circulation  remained  lower  than  its 
daily  average. The  Sunday  circulation  of  471,979 
represented  a  gain  of  9,176  copies  from  its  most 
recent  FAX-FAX.  In  late  October,  the  paper  in¬ 
creased  the  newsstand  price  of  its  Sunday  paper  by 
25«to$1.50. 

In  the  most  recent  FAS-FAX  report,  the  rival 
Chicago  Tribune  reported  a  daily  circulation  of 
684,366  and  a  Sunday  circulation  of  1,083,963. 


Ruled  independent 
contractor 


NEWSPAPER  CARRIER  is  an  independent  contrac- 
Br,  not  an  employee,  the  California  Unemployment 
Apeals  Board  ruled  in  overturning  a  ruling  by  an 
agjynistrative  law  judge. 

In  the  case  involving  the  Redlands  Daily  Facts, 
the  board  noted  that  the  newspaper  and  the  carri¬ 
er  had  signed  an  agreement  indicating  the  latter 
was  an  independent  deliverer. 

The  board  also  pointed  out  that,  under  the 
agreement,  the  carrier  ws  paid  a  per-paper  fee,  that 
he  did  not  receive  woricer’s  compensation  benefits 
from  the  paper  or  reimbursement  for  expenses, 
and  that  he  could  arrange  for  substitutes  without 
notification  or  approval  of  the  company. 


IN  BRIEF 


Clinton  salutes 
AP  photographer 

After  documenting  seven 

White  House  administrations,  retir¬ 
ing  Associated  Press  photographer 
Charles  Tasnadi  received  a  presidential 
sallute. 

President  Clinton  led  a  round  of 
applause  for  the  70-year-old  Hungarian- 
born  photographer  after  Clinton’s  press 
conference  on  January  1 1 . 

“After  32  years  working  for  AP,  this  is 
his  very  last  presidential  news  confer¬ 
ence,”  Clinton  said. 

Tasnadi,  standing  in  a  doorway  with  a 
long-lens  camera  around  his  neck,  had 
been  photographing  Clinton  as  the  pres¬ 
ident  fielded  questions  ftom  reporters. 

“Thanks  for  doing  s  great  job,”  he  told 
Tasnadi.  “Let’s  give  him  a  big  hand.”  The 
audience  of  reporters,  photographers 
and  television  crew  members  burst  into 
applause.  “I’m  not  sure  you’re  old 
enough  to  retire,  but  there  are  some  days 
when  I  can  understand  why  you  decided 
to,”  Clinton  said.  “Thank  you  and  God 
bless  you.”  — AP 

The  boss'  backs 
the  workers 

Rock  singer  and  working  class 
hero  Bruce  Springsteen  urged  con- 
certgoers  in  Detroit  recently  to  support 
the  six-month  strike  against  the  Detroit 
Free  Press  and  Detroit  News. 

At  a  Jan.  10  concert,  Springsteen 
announced  he  would  donate  all  pro¬ 
ceeds  from  the  sale  of  merchandise  at 
the  show. 


Questions 
or  cameras? 

As  ONE  FORMER  White  House  aide 
took  questions  about  Whitewater 
but  asked  there  be  no  cameras,  the  First 
Lady  allowed  cameras,  but  no  questions 
about  the  matter. 

Testifying  before  a  House  panel  inves¬ 
tigating  the  Whitewater  matter,  former 


President  Clinton  greets  veteren  Associeted  Press  photogrepher  Cherles  Tesnedi  efter 
B  news  conference  during  which  the  president  led  e  round  of  epplsuse  for  Tesnedi, 
who  is  retiring  efter  documenting  the  edministretions  of  seven  U.S.  presidents. 


aide  David  Watkins  invoked  a  rule  dating 
back  to  1970  that  says  those  testifying 
cannot  be  forced  to  appear  before  the 
panel  while  it  is  being  broadcast. 

Watkins  asked  that  the  C-SPAN  and 
CNN  cameras  be  turned  off,  and  they 
were.  Reporters  were  allowed  to  remain 
in  the  room.  Meanwhile,  as  Hillary 
Rodham  Clinton  continued  her  book 
tour,  reporters  were  told  that  they  could 
cover  the  First  Lady’s  book  events,  but 
that  no  questions  about  Whitewater  or 
the  travel  office  would  be  allowed. 


The  curriculum  was  developed  by  the 
First  Amendent  Congress,  located  at 
Denver  University  in  Denver. 


Donates  toys 

The  PITTSBURGH  POST-Gazette 
raised  over  $100,000  to  purchase 
and  distribute  toys  for  needy  children 
during  its  annual  Christmas  Toy  Fund 
Drive. 


Fol  grant 


The  freedom  of  information 
Foundation  of  Texas  has  received  a 
$24,000  grant  from  the  Hatton  W. 
Sumners  Foundation  that  will  go  toward 
the  Foundation’s  Education  for  Freedom 
in  Texas  project. 

The  project  includes  a  four  book  cur¬ 
riculum  and  teacher  workshops 
designed  as  a  resource  for  educators  as 
they  teach  students  about  how  to  use 
and  protect  First  Amendment  rights. 


Media  leaders 

Washington  tv  newswoman 

Maureen  Bimyan  and  Los  Angeles 
Times  associate  editor  Narda  Zacchino 
have  been  elected  co-chairs  of  the 
International  Women’s  Media  Foundation. 

Other  officers  elected  for  1996  were: 
vice  chairs,  Cynthia  Thcker  of  the  Atlanta 
Constitution  and  Nancy  Woodhull  of 
Nancy  Woodhull  &  Associates;  treasurer, 
Peggy  Schiff  of  the  Washington  Post, 
and  secretary,  Ysabel  Duron  of  KRON- 
TV  in  San  Francisco. 
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BY  PAUL  QUEARY 


r  HEJwfHE  VISITING  firemen  pulled  out  of  Okla-  months  earlier  after  stints  as  an  editorial  assistant 

^  honm  City  a  month  after  the  bombing,  theAssoci-  and  relief  staffer  in  Portland,  Ore.,  where  I  was  a  foot 

^  t^atem  Press’  strategy  for  keeping  aggressive,  day-to-  soldier  in  the  Tonya  Harding  coverage, 
m  coverage  of  the  story  Mve  pretty  much  boiled  Now,  instead  of  following  the  Oklahoma  news  as 

WMi’n  to  two  words: Paul  Queary.  a  whole  during  a  desk  trick  or  covering  a  breaking 

■f  ^/He  was  the  staffer  designated  to  take  the  story  story  over  a  few  days,  I  am  responsible  for  one  of  the 

y  and  run  with  it  —  to  cultivate  sources,  staff  hear-  biggest  stories  of  any  year.  The  general  desk  asks  for 
ings,  follow  the  case  wherever  it  led  and  break  me  by  name.  When  the  Los  Angeles  Times  has  a  big 
news  whenever  possible.  It  was  a  huge  commit-  story  on  the  bombing,  my  phone  rings  in  the  middle 
ment  for  a  small  bureau  to  put  one  staffer  on  a  of  the  night.  A  sparrow  isn’t  supposed  to  ftdl  in  the 
full-time  beat  But  it  was  essential,  and  it’s  paid  off.  bombing  case  without  my  noticing.  Yipe! 

Here  is  Queary’s  account  of  the  experience  so  But  I  wasn’t  thrown  in  to  sink  or  swim.  I  was 
far.  It  is  taken  from  an  AP  dialogue  memorandum  shipped  off  to  Washington,  where  Justice  Depart- 
that  is  distributed  internally  to  bureau  chiefs,  ment  reporter  Mike  Sniffen, 
news  editors,  correspondents  arul  photo  editors.  special  projects  editor  John 

Solomon  and  others  indoc- 
My  first  reaction  was:  “What  a  great  assignment!”  trined  me  in  the  rituals  of  cov- 
That  was  before  the  nickname.  ering  federal  investigations. 

As  the  national  writers,  general  desk  editors  and  After  I  returned  to  Oklahoma 
other  out-of-town  staffers  began  leaving,  chief  of  City,  national  writer  Fred 
buraeu  Lindel  Hutson  and  news  editor  Linda  Bayles  flew  back  to  coach  me 
Franklin  pulled  me  aside  and  told  me  I  would  be  fol-  in  extracting  information 
lowing  the  story  in  the  long  term.  from  people  whose  jobs 

Owen  Canfield,  the  bureau’s  sports  editor,  might  hang  on  every  disclo- 
promptly  dubbed  me  “Bomb  Boy.”  Now,  people  I’ve  sure. 

never  met  call  me  that.  Their  advice?  Get  out  and 

It’s  been  a  new  and  exhilarating  experience  for  talk  to  people! 
me.  I  had  transferred  to  Oklahoma  City  only  six  So  I  hit  the  street,  talking  to 

prosecutors,  defense  lawyers,  law  clerks,  judges,  wit- 
cops  and  every  federal  agent  could  get  to 
stand  still  (and  a  few  who  wouldn’t).  During  one 
in  May,  I  drove  the  180-mile  roimd  trip  to  the 
office  suspect  Timothy  McVeigh’s  lawyer  three 

It  was  frustrating,  and  I  learned  a  valuable 
develop  your  sources  during  peacetime,  not  during 
the  war.  A  few  more  hours  spent  on  generic  source 
j  development  in  March  would  have  propped  some 

'  I  doors  open. 

But  the  work  paid  off,  and  we’ve  stayed  competi- 
tive  on  the  story,  breaking  many  big  angles  our- 
selves.  Sources  who  didn’t  know  my  name  in  April 
now  greet  me  warmly,  poke  fun  at  my  garish  ties 
and  sometimes  drop  a  tidbit  of  information  that  puts 
/  I  ^  me  ahead  on  a  breaking  angle. 

^  i  sources  kept  us  ahead  on  the  negotiations 

B  W  I  between  federal  prosecutors  and  McVeigh  associate 

^  Michael  Fortier,  who  eventually  pleaded  guilty  to 
S  lesser  charges  and  agreed  to  testify  for  the  govem- 
g  ment.  They  also  put  us  ahead  on  McVeigh’s  sister, 
AFs  "Bomb  Boy,"  Paul  Queary  keys  in  some  copy  under  the  Jennifer,  telling  us  that  she  had  become  a  friendly 
watchful  eye  of  Oklahoma  City  chief  of  bureau  Lindel  Hutson.  witness  for  the  government  nearly  a  day  before  her 


Associated  Press 
reporter  offers 
advice  on 
staying  on  top  of 
a  long-running 
story 
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teatfiil  testimony  to  the  grand  jtiry. 

Some  other  advice  has  proved  essential. 

THINKING  CREATIVELY 

Federal  authorities  tried  to  shut  down  any  leaks 
on  the  bombing  case.  So,  we  had  to  ask  ourselves, 
“Who  else  would  have  information,  and  why  would 
they  tell  us?”  One  example;  The  bombed  federal 
building  housed  several  1^  enforcement  agencies, 
and  some  agents  felt  shortchanged  in  the  investiga¬ 
tion  of  their  coUeagues’  deaths. 

Those  sources  gave  us  information  that  some¬ 
times  departed  from  the  sparse  official  information, 
such  as  a  report  that  some 
investigators  believed  the 
mastermind  of  the  bombing 
plot  was  still  at  large.  When 
the  indictments  were 
returned  months  later,  the 
grand  jury  found  that  “others 
unknown”  were  involved  in 
the  conspiracy. 

MAKING  MYSELF 
PLEASANT 

I  learned  early  on  that 
none  of  these  people  have  to 
tell  you  anything.  In  some 
cases,  it’s  illegal  for  them  to  talk  to  you,  and  it’s 
almost  always  dangerous.  Their  caution  is  under¬ 
standable. 

I  watched  some  of  my  competitors  get  shut  out 
by  trying  to  overcome  this  caution  with  aggression. 
Yelling  at  someone  who  won’t  talk  to  you  may  feel 
good,  but  it  usually  means  they  won’t  talk  to  you 
forever. 

KEEPING  IN  TOUCH 

Some  of  my  sources  won’t  have  any  useful  infor¬ 
mation  for  weeks  or  months  at  a  time.  But  when 
they  do,  I  want  it  to  flow  to  me,  not  the  competi¬ 
tion.  Regular  phone  calls  and  a  few  pleasantries 
keep  me  in  favor  for  a  few  days. 

ANOTHER  LESSON 

These  sources  almost  never  volunteer  informa¬ 
tion,  and  their  time  is  limited.  So  come  prepared 
with  questions  that  will  tap  into  their  information. 
And  be  prepared  to  ask  slight  variations  on  the 
same  question  day  after  day. 

STAYING  POSITIVE 

The  bombing  story  brought  out  some  big  gtms, 
and  it  was  easy  to  get  discouraged  by  the  sight  of 
a  starry-eyed  lawyer  talking  to  Newsweek  or  the 
New  York  Times,  and  even  easier  when  a  big  story 
turned  up  in  one  of  those  publications. 

But  those  reporters  get  distracted.  They  go  home 
for  the  weekend  and  get  called  away  for  other  break¬ 
ing  stories.  An  AP  reporter  working  in  his  base  city 
has  an  advantage;  he  stays  put. 

A  few  weeks  ago.  the  10th  U.S.  District  Court  of 
Appeals  ousted  the  Oklahoma-based  judge  assigned 
to  the  case.  Since  the  ruling  was  handed  down  late 
on  a  Friday  afternoon,  few  organizations  were  well- 
prepared. 


Yelling  at 
someone  who 
won’t  talk  to 
you  may  feel 
good,  but 
it  usually 
means  they 
won’t  talk  to 
you  forever 


We  got  a  tip  after  the  court  called  aroimd  to  con¬ 
firm  the  fex  numbers  of  interested  parties.  Then  we 
got  eariy  confirmation  of  the  ruling  from  the 
Nichols  defense  team  nearly  an  hour  before  the 
competition.  The  networks  used  our  early  reports 
and  the  newspaper  story  was  a  12-0  bestseller  for 
AMs,  running  on  the  front  page  in  the  Oregonian, 
the  judge’s  hometown  paper. 

Staying  with  the  story  has  sometimes  been 
exhausting,  frustrating,  even  maddening.  But  much 
as  I  dislike  the  nickname,  I  wouidn’t  part  with  the 
job  of  “Bomb  Boy.” 


BY  M.L.  STEIN 

Singleton  buys 
farmly-owned 
Calif,  daily 

ESAN  MATEO  Times,  one  of  California’s  last 
Lining  femily  newspapers,  has  been  sold  to  the 
leda  Newspaper  Group  (ANG),  headed  by  W. 
Dean  Singleton. 

The  assets  sale  includes  six  weekly  publications  in 
the  San  Francisco  Bay  Area  owned  byAmphlett  Print¬ 
ing  Co.,  the  Times'  parent  company. 

John  H.  Clinton  Jr,  president  of  Amphlett  and  pub¬ 
lisher  of  the  Times,  told  E&P  the  sale  is  expected  to 
close  sometime  in  March.The  selling  price  vt'as  not 
disclosed. 

Clinton  explained  that,  under  an  assets  sale, 
Amphlett’s  employees  will  be  given  termination 
notices  in  accord^ce  with  the  federal  WARN  act 
(Workers  Adjustment  and  Retraining  Notification 
Act). 

“I’ve  been  assured  that  the  new  owners  intend  to 
accept  and  consider  job  applications  flpom  aii  inter¬ 
ested  employees,”  Clinton  added. 

The  Times,  which  has  labor  contracts  with  six 
unions,  including  the  Newspaper  Guild,  will  have  an 
“effects”  bargaining  session  with  the  unions  on  such 
issues  as  severance  pay,  Clinton  said.  The  new  own¬ 
ers  will  have  no  obli^don  to  continue  the  contracts. 

The  Alameda  Newspaper  Group,  a  subsidiary  of 
the  Denver-based  Ga^en  State  Newspapjers  Inc., 
op)erates  five  daily  newspapLcrs  in  the  San  Francisco 
E^  Bay  Region,  12  miles  from  the  Times:  the  Oak¬ 
land  Tribune,  Hayward  E>aify  Review,  Tri-VaUey  Her¬ 
ald,  Fremont  Argus  and  the  Alameda  Times-Star. 

Times  CEO  and  general  manager  Christopher  Dix 
termed  the  purchase  “one  of  the  most  significant 
developments  in  the  paper’s  106-year  history.  In  my 
opinion,  the  financiai  and  op>erational  resources  to  be 
made  available  to  the  Times  will  enable  us  to  publish 
an  even  better  daily  newspjapjer  for  the  benefit  of 
readers  and  advertisers  of  San  Mateo  County.” 

Published  on  the  suburban  San  Francisco  Penin¬ 
sula,  the  Times'  circulation  is  39,376. 

“We  are  extremely  proud  to  add  the  San  Mateo 
(See  Buys  on  page  31) 
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BY  DOROTHY  GIOBBE 

Cheers 
And  Jeers 


HE  SALT  LAKE  Tribune  heard  both  cheers  and  jeers 
fn>m  rertuCTS  last  month  after  running  a  profile  of  a 
gay  male  couple  who  are  parents  to  a  nine-month- 
old  girl. 

The  couple, Troy  Duty  and  Maughn  Rollins,  came 
the  attention  of  the  Tribune  last  fall  when  they 
tried  to  place  a  wedding  notice  in  the  newspaper  to 
announce  their  impending  commitment  ceremony. 

The  Tribune  agreed  to  run  the  notice  —  with  a 
few  restrictions.  The  newspaper  stipulated  that  the 
ad  had  to  run  on  a  page  separate  from  other  wed¬ 
ding  announcements,  and  told  the  couple  that  the 
words  “wedding”  or  “marriage”  could  not  be  used. 

“This  was  the  first  one  and 
we  wanted  to  walk  softly,” 
S0fT\6  rSdUBrS  classified  manager  Diana 
Butcher  told  a  reporter  from 
OrdiSG  d  Utdh  newspaper.  “We  wanted 

^  to  see  the  reaction  of  the  pub- 

D3DGr  for  before  we  made  a  stronger 
^  '  statement.” 

running  male  >■  '*■'= 

appeared  along  with  a  picture 

couple  feature;  , 

Troy  Duty  and  Maughn 

Others  are  bitter  ^  formalize  their 

relationship  in  a  commitment 
ceremony  this  evening  at  the 
Santa  Fe  Restaurant,”  it  read.  “A  reception  will  fol¬ 
low.” 

A  few  readers  told  the  newspaper  that  they  were 
imcomfbrtable  with  the  ad,  but  the  biggest  response 
came  when  the  Tribune  followed  up  with  a  feature 
story  about  the  couple  a  few  months  later. 

On  Dec.  29,  under  the  headline  “With  this  Ring,” 
Duty  and  Rollins  talked  about  their  commitment  to 
each  other  and  to  Duty’s  nine-month-old  niece, 
Nicole,  whom  the  two  are  raising. 

Shelledy  said  the  story  ran  in  the  Home  and  Fam¬ 
ily  section  of  the  newspaper  to  emphasize  that 
there  is  more  than  one  kind  of  family. 

“For  some  people,  [gay  relationships]  are  a  big 
issue  and  will  be  an  issue  until  the  iiy  they  die,” 
Shelledy  said.  “They  know  it  exists  and  they  want 
out  of  sight  and  out  of  mind. 

“On  the  other  hand,  it’s  a  reality  and  I  thought  it 
was  an  interesting  story  which  was  done  quite  sen¬ 
sitively.” 

When  the  article  ran,  Shinika  Sykes  was  just  set¬ 
tling  into  her  new  position  as  reader  advo^te  for 
the  Tribune.  Her  responsibilities  include  acting  as  a 
liaison  between  the  newspaper  and  the  Salt  Lake 


City  community. 

“That  morning,  the  phones  kept  ringing  and  ring¬ 
ing  and  ringing,”  Sykes  remembered.  “Initially,  most 
of  the  calls  were  negative,  but  aroimd  one  o’clock, 
we  started  getting  calls  where  people  said  we  were 
very  brave  to  do  the  story  —  there  seemed  to  be 
some  rational  reasoning  all  of  a  sudden.” 

Letters  soon  began  to  arrive  at  the  newspaper. 

“It  kept  swinging  back  and  forth,”  Sykes  said  of 
reaction  to  the  article.  “Of  the  letters  that  were  neg¬ 
ative,  they  were  very  biting  and  harsh,  and  some  of 
them  quoted  the  Bible.” 

For  her  first  reader  advocate  column,  Sykes  dis¬ 
cussed  the  issue  with  readers. 

“In  the  column,  I  said  that  even  if  they  totally  dis¬ 
agree  with  the  articie,  they  must  know  that  the 
newspaper  mirrors  the  world  we  live  in,”  Syites  said. 

“As  the  reader  advocate,  I  want  to  be  the  liaison 
between  the  readers  and  the  newspaper,  and  I 
didn’t  want  to  blast  the  readers  or  the  newspaper,” 
she  added. 

“But  the  article  was  so  well-done,  so  well  written 
and  balanced,  that  I  had  to  come  out  and  support 
the  Tribune  and  say  that  the  newspaper  handled 
this  well." 


advocate  Shinika  Sykes  said  the  above 
article  on  a  gay  couple  raising  a  nine-month-old  girl  was  “so 
well-done,  so  well  written  and  balanced”  that  she  told  readers 
the  paper  had  handled  it  well. 
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BY  LAURA  REINA 


SCAMMED 


NEWS  of  Salt  Lake  City,  along  with 
e  Family  Services  of  Utah,  were  recently  snowed 
an  alleged,  homeless,  13-year-old  “blizzard  boy,” 
lO  turned  out  to  be  a  25-yearold  woman,  who 
nt  by  the  name  Birdie  Jo  Hoaks. 

According  to  a  Dec.  28  News  article,  a  boy 
led  “Mark”  approached  Family  Services  of  Utah 
on  Dec.  20  with  a  letter  which  said  his  natural 
father  had  AIDS  and  didn’t  want  to  care  for  him. 

His  stepmother,  the  letter  said,  couldn’t  care  for 
him  either. 

The  boy  also  presented  a  copy  of  a  birth  certifi¬ 
cate  from  Denver,  which  appeared  genuine,  and  he 
explained  he  was  bom  dur¬ 
ing  a  blizzard  on  Christmas 
day  in  1982. 

Steve  Handy,  ./Viea/5  market¬ 
ing  director,  said  that  Family 
Services  tried  to  keep  the 
boy’s  tragic  story  quiet,  but 
one  of  the  newspaper’s 
reporters  got  wind  of  the 
story,  and  wrote  a  Dec.  23 
bOV  who  turns  about  Ws  situation. 

'  After  the  story  was  pub¬ 

lished,  the  newspaper  re¬ 
ceived  a  flood  of  calls,  with 
people  who  wondered 
where  they  could  send 
money  and  how  they  could 
help.  It  was  the  holiday  season  and  the  boy’s  story 
was  so  heart-wrenching,  it  touched  everyone, 
according  to  Handy. 

By  noon  on  Dec.  26,  the  News  had  set  up  a  bank 
account  for  donations  for  the  boy.  Handy  said. 
Family  Services  of  Utah  also  set  up  a  fund,  and  gifts 
and  money  were  sent  to  the  foster  home  where 
the  boy  was  staying  throughout  this  ordeal. 

The  same  day,  however.  Handy  received  an  e- 
mail  from  one  of  the  newspaper’s  reporters  who 
said  he  had  gotten  a  call  from  a  reporter  in  Ver¬ 
mont. 

The  Vermont  reporter  said  the  circumstances 
detailed  in  the  story  sounded  a  lot  like  a  scam  that 
had  taken  place  in  his  state  about  four  years  ago. 

Later  that  day,  another  News  reporter  who 
attended  a  hearing  to  determine  the  boy’s  fate  — 
and  aware  of  the  potential  scam  —  asked  a  Family 
Services  representative  if  the  boy  had  been  given  a 
full  physic^  examination. 

Up  until  that  point,  the  boy  had  only  received  a 
psychological  exam.  Family  Services  did  not  have 


Deseret  News  sets 
up  bank  account 
for  alleged 
homeless  young 
0  turns 
out  to  be  a  25- 
year-old  woman 


enough  time,  due  to  the  holiday  season,  to  get  a 
court  order  permitting  a  full,  physical  exam. 

According  to  Handy,  the  judge  stated  to  the 
boy’s  (male)  attorney,  “If  that’s  a  boy,  you’re  a  girl,” 
and  demanded  the  lx)y  receive  a  ftdl  physical 
exam. 

The  News  reporter  who  attended  the  hearing 
wrote  an  article,  stated  that  the  boy  was  in  a  foster 
home,  and  explained  where  readers  could  donate 
money  to  the  trust  fund.  The  article  also  mentioned 
that  the  boy  was  receiving  a  thorough  physical. 

“Things  were  moving  so  fast,  we  were  getting 
calls  fix)m  people  wanting  to  adopt,”  said  Handy. 

The  next  day,  the  newspaper  again  ran  a  story 
stating  where  readers  could  donate  money. 

Family  Services  finally  called  a  press  conference, 
aimounced  that  the  boy  was  a  woman,  and  stated 
it  was  all  a  scam. 

Handy  immediately  called  the  bank  and  asked 
officials  to  close  the 

account.  Handv 

“As  for  the  donation  fund  .  ^  i 

we  set  up,  by  the  time  we  immediately 

pulled  the  plug,  we  had  col-  called  the  bank 
lected  only  $25,”  said  Handy.  ,  j 

The  $25  couldn’t  be  OSked 

traced,  so  it  was  donated  to  officials  tO  ClOSe 
a  homeless  fund,  he  said.  ,  . 

Hoaks  eventually  pleaded  aCCOUHt 

gtiilty  to  two  reduced 

charges  on  Jan.  2:  one  count  of  forgery,  a  third- 
degree  felony,  and  one  count  of  making  a  written 
false  statement,  a  Class  B  misdemeanor. 

She  was  sentenced  to  a  year  in  jail  and  a  psycho¬ 
logical  evaluation  was  ordered. 

Hoaks,  it  was  learned,  also  spent  time  in  jail  in 
other  states  and  is  a  mother. 

A  Dec.  28  Deseret  News  article  revealed  another 
twist  to  Hoaks’  story:  her  real  name  is  not  Birdie  Jo, 
but  Roberta,  and  police  in  her  hometown  of 
Hoopeston,  Dl.,  said  she  has  a  twin  sister  named 
Becl^,  who  has  been  invoived  in  similar  scams. 

According  to  police,  “They  started  with  routine 
childhood  antics,  joined  the  Army  briefly  by  posing 
as  men  and  then  launched  their  cross-country,  low- 
budget  jaunts.” 

As  for  the  News,  Handy  said  that  although  the 
blizzard  boy  scam  created  “a  flurry  of  activity  for  a 
few  days”  at  the  newspaper,  no  real  harm  was 
done. 

“It  was  a  lot  of  hoopla,  everyone  tried  to  do  the 
right  thing,  but  no  one  was  hurt,”  he  said.  ■ 
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BY  M.L.  STEIN 


Photographer 
Arrested,  Jailed 


THE  BOUNTIES  GOT  their  woman  —  who  hap¬ 
pened  to  be  a  newspaper  photographer  shooting  a 
bloody  murder  scene  at  a  karaoke  club. 

Liz  Hargreaves  of  the  Nanaimo  Times  in  British 
Columbia  was  arrested  recently,  clapped  in  jail 
ovemig-n  and  faces  charges  of  obstructing  police 
oiScers. 


The  Royal  Canadian  Mounted  Police  (RCMP),  she 
said,  also  confiscated  six  rolls  of  her  exposed  and 
unexfKJsed  film,  and  refused  to  let  her  telephone  a 
friend.  She  was  released  in  the  morning. 

The  film,  was  returned  the  next  night  to  the 
thrice-weekly  Thomson  paper,  but  past  the  deadline 


Nanaimo  Times 
staffer,  who  was 
shooting  a 
bloody  murder 
scene  at 
nightciub,  aiso 
had  her  fiim 


for  their  use.  AThomson  daily 
on  Vancouver  Island,  the  Vic¬ 
toria  Times  Colonist,  was 
able  to  publish  the  photos  the 
next  day. 

One  man  was  knifed  to 
death  and  five  others  were 
wounded  by  gunfire  or  stab¬ 
bing  at  Top  Karaoke  Club  in 
an  apparent  drug  brawl  that 
spilled  into  the  street.  The 
Colonist  called  it  possibly 
“Nanaimo’s  biggest  crime 
story  of  the  year.” 

The  29-year-old  Hargreaves, 


we  had  to  rescue  her  from  irate  Vietnamese  who 
were  friends  of  the  victims.  There  was  substantial 
aggravation.  Miss  Hargreaves  was  warned  repeatedly 
to  step  back.  She  finally  had  to  be  removed.  You 
must  realize  this  was  a  scene  of  pandemonium.” 

Bechdholt  said  Hargreaves  was  allowed  to  phone 
a  lawyer  but  declined. 

He  stated  that  authorities  were  moving  to  charge 
Hargreaves  with  obstructing  police  officers  in  the 
line  of  duty. 

“My  conduct  was  not  outrageous,”  Hargreaves 
retorted.  “I  was  just  doing  my  job  at  an  important 
news  event.  I  was  a  good  20  feet  away  from  the 
ambulance  crew  and  nowhere  near  the  cops.” 

She  acknowledged  that  officers  ordered  her  sev¬ 
eral  times  to  leave  the  scene.  “But  I  moved  back 
when  they  told  me  to,”  the  photographer  added. 

Hargreaves  said  that  at  one  point  a  man  covered 
her  camera  with  his  coat,  saying,  “Don’t  take  pic¬ 
tures  of  my  friends.” 

Times  publisher  Roy  Fisher  contended  it  was  the 
police  who  were  “outrageous.” 

“They  had  no  business  stopping  someone  from 
taking  pictures,”  he  said. 

A  Times  editorial  asserted  that  Hargreaves’  arrest 
was  in  violation  of  Canada’s  Charter  of  Rights,  which 
provides  for  freedom  of  the  press. 

(See  Arrest  on  page  32) 


confiscated  by 
poiice 


who  is  working  at 
her  first  newspa¬ 
per  job  since  grad¬ 
uating  from  jour¬ 
nalism  school 


recently,  was 
attending  a  nearby  house  party  when 
she  heard  the  commotion.  She  grabbed 
her  camera  and  was  the  first  journalist 
on  the  scene  as  cops  and  ambulances 
rushed  in. 


“I  started  shooting  and  the  police 
began  pushing  me  back,” she  told E&P^l 
moved  back  and  then  returned.  That’s 
when  I  was  arrested.” 


Hargreaves  said  the  crime  area  was 
not  taped  off  and  she  was  not  interfering 
with  the  police  or  ambulance  crews. 

Bud  Bechdholt,  superintendent  of  the 
RCMP’s  Nanaimo  detachment,  had  a  dif¬ 
ferent  version  when  interviewed. 

“Her  conduct  was  outrageous,”  he  con¬ 
tended.  “She  was  interfering  with  police 
and  ambulance  people.  Not  only  that,  but 
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Photographer 
Liz  Hargreaves 
explains  details  of 
the  events  leading 
to  her  arrest 
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BY  DEBRA  GERSH  HERNANDEZ 

Proposed  postal 
rates  save,  skewer 
newspapers 

f"  BE  ■'NEWSPAPER  INDUSTRY  was  both  saved  and 
Kewercd  by  the  recent  rate  structure  reclassifica- 
■on  proposal  from  the  Postal  Rate  Commission. 

Jl-Newspapers  that  deliver  their  product  via  second- 
class  mail  did  well  in  the  PRC  proposal,  which  sug¬ 
gests  renaming  the  category,  Publications,  but  puts 
forth  no  subclass  change,  as  was  proposed  by  the 
U.S.  Postal  Service. 

In  the  third-class  arena,  however,  the  PRC  agreed 
with  Postal  Service  recommendations  to  offer  sub¬ 
stantial  discounts  to  bulk  advertising  mailers,  much 
to  the  chagrin  of  the  newspaper  industry,  which 
warned  that  costs  ultimately  may  be  shifted  to  first 
class. 

The  USPS  proposed  splitting  second<lass  into 
subclasses  known  as  Publications  Service  and  Regu¬ 
lar.  Large  publications,  such  as  nationally  distributed 
magazines,  would  have  fallen  under  the  Service  cat¬ 
egory  and  received  substantial  discounts.  The 
remainder  of  second-class  would  have  borne  sub¬ 
stantial  increases. 

“This  split  was  not  justified  on  the  record,”  said 
PRC  chairman  Edward  J.  Gleiman.“There  was  no  evi¬ 
dence  of  distinct  markets  or  products;  rather,  the 
proposed  subclasses  were  defined  by  volume  and 
geographical  density.  It  became  increasingly  clear  as 
the  commission  proceeded  with  this  case  that  the 
proposed  split  was  contrived.” 

According  to  the  PRC  opinion,  the  subclass  rates 
proposed  by  the  USPS  would  have  led  to  a  14% 
decrease  for  the  approximately  800  publications 
that  qualified  as  Publications  Service,  but  there 
would  have  been  a  17%  increase  for  the  more  than 
11,000  periodicals  categorized  as  Regular. 

“We  are  obviously  quite  pleased  that  the  Com¬ 
mission  recognized  the  value  of  a  Postal  Service  that 
serves  all  of  its  customers  fairly.  It  stood  up  to  a 
major  campaign  by  the  Postal  Service  to  begin 
retrenchment  on  a  200-year-old  tradition  of  univer¬ 
sal  service,”  commented  National  Newspaper  Asso¬ 
ciation  chairman  R.  Jack  Fishman,  president  of  Lake¬ 
way  Publishers  Inc.,  Morristown,Tenn. 

“We  support  the  Postal  Service’s  efibrts  to  lower 
its  prices  for  efficient  mail,  but  this  proposal  was  pri¬ 
marily  designed  to  reward  mailers  for  bringing  in 
more  business.  That’s  not  universal  service,  and  we 
opposed  it,”  Fishman  added. 

“The  Postal  Rate  Commission  in  this  case  was  a 
firewall,”  said  NNA  president  and  CEO  Tonda  Rush. 
“It  was  the  only  thing  that  kept  second  class  from 
being  yanked  out  from  under  newspapers. 

“It  doesn’t  mean  there’s  no  impact,”  she  added, 
“but  it’s  the  difference  between  a  sprained  ankle 
and  a  broken  leg.” 

(^See  Postal  on  page  30 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/31/96 

1/24/96 

1/31/95 

A.H.  Belo  Corp.  (NY)* 

35.00 

31.75 

28.375 

American  Media  Inc.  (NY)** 

4.50 

4.00 

7.00 

Capital  Cities/ABC  Inc.  (NY) 

127.75 

124.50 

83.125 

Central  Newspapers  Inc.  (NY) 

32.50 

32.25 

26.125 

Dow  Jones  &  Co.  Inc.  (NY) 

38.875 

39.00 

32.875 

Gannett  Co.  Inc.  (NY) 

62.875 

62.875 

50.875 

Gray  Comm.  Sys.  (NY)*** 

16.00 

16.75 

11.333 

Harte-Hanks  Comm.  (NY) 

22.50 

22.625 

19.375 

HoHinger  International  (NDQ)# 

10.25 

10.875 

12.00 

Knight-Ridder  Inc.  (NY) 

66.375 

65.00 

52.00 

Lee  Enterprises  Inc.  (NY)**** 

20.50 

20.50 

17.6875 

McClatchy  Newspapers  Inc.  (NY)  22.125 

22.125 

22.25 

Media  General  Inc.  (AM) 

32.125 

30.25 

28.00 

New  York  Times  Co.  (AM) 

28.75 

28.75 

21.875 

Pulitzer  Publishing  Co.  (NY) 

44.875 

46.125 

33.875 

E.W.  Scripps  Co.  (NY) 

40.50 

39.25 

27.50 

Times  Mirror  Co.  (NY)# 

31.00 

32.50 

22.375 

Tribune  Co.  (NY) 

60.625 

62.75 

52.375 

Washington  Post  Co.  (NY) 

287.50 

279.50 

240.75 

*  Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

**  Name  changed  from  Enquirer/Star  Group:  adjusted  for  $7  special  dividend 
payable  1/3/95 

***  Adjusted  for  3  for  2  stock  split  as  of  10/3/95 
’•‘‘Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Bollinger  Inc.  as  of  10/13/95 
##  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/31/96 

1414/96 

1/31/95 

HoHinger  Inc.  (a) 

11.25 

11.00 

12.25 

News  Corp.  Ltd.  (c) 

21.50 

21.25 

15.50 

Pearson  Ltd.  (b) 

6.59 

6.46 

5.67 

Quebecor  Inc.  Class  A  (a) 

22.875 

21.875 

16.75 

Reuters  Holdings,  ADR  (c) 

56.1875 

55.75 

41.875 

Southam  Inc.  (a) 

14.375 

13.875 

12.875 

Thomson  Corp.  (a) 

20.75 

19.50 

16.875 

Toronto  Sun  Publishing  Corp.  (a)  13.25 

14.25 

14.75 

Torstar  Corp.  (a) 

22.875 

22.625 

20.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&Pbj  Schroder  Wertheim  &  Co.  Inc. 
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BY  M.L.  STEIN 


Intern  Had  An 
Impact  On  Many 


i  ALLEN  THOMAS  Jr.  was  an  unlikely  intern 
set  for  the  Los  Angeles  Times. 
ex-con  for  armed  assault  and  a  one-time 
sra^  dealer  and  gangbanger  in  South  Central  L.A., 
he  Irad  no  journalism  training  and  no  idea  of  how 
Jut  getting  an  internship  at  a  newspaper 
Irefully  screens  its  summer  news  applicants 
from  the  best  that  local  journalism  schools  have  to 
offer. 

How  he  got  the  internship  is  one  of  the  more 
remaikable  stories  of  the  newspaper  business  — 
and  ultimately  one  of  the  most  tragic. 

One  day  in  1993,  the  20-year-old  Thomas 
reported  to  his  parole  officer 
only  to  learn  that  his  office 
had  been  moved  and  was 
replaced  by  a  dance  studio. 

As  she  gave  him  the  new 
address,  the  studio  owner, 
Trena  Johnson,  found  some¬ 
thing  likable  about  Thomas 
and  began  quizzing  him 
about  his  future  plans.  The 
young  man,  who  had  won  a 
$150  award  in  a  high  school 
essay  competition,  said  he 
wanted  to  be  a  journalist. 

Johnson  gave  him  a  series 
of  facts  and  asked  him  to 
write  a  news  story,  and  then 
— — — two  more.  She  liked  what 
she  saw  and  decided  she 
would  tr)'  to  get  Thomas  an  internship  at  the 
Times. 

Having  no  journalism  background  herself  and 
knowing  no  one  at  the  paper,  she  simply  made  a 
cold  call  to  the  switchboard  operator.  After  getting 
bounced  around  five  or  six  times  from  one  depart¬ 
ment  to  another,  Johnson  got  lucky.  Someone  rang 
her  into  associate  editor  Narda  Zacchino’s  office. 
Zacchino’s  secretary  was  away  from  her  desk  and 
Zacchino  picked  up  the  phone.  “She  (Johnson] 
was  so  compelling  in  telling  me  about  this  kid  that 
1  kept  listening,”  Zacchino  recalled  in  an  interview. 
“1  finally  asked  her  to  bring  him  in  for  a  meeting.” 

Johnson  and  Thomas  came,  he  with  stories  he 
had  written  to  show  Zacchino. 

“1  was  really  impressed,”  the  editor  said.  “I  could 
have  put  his  stuff  in  the  Times  that  same  day.” 

Thomas  was  on  his  way  to  fulfilling  his  dream  at 
that  p>oint.  Zacchino  and  others  managed  to  get 
him  a  10-week  paid  internship,  although  there 


LA.  Times  editor 
gave  him  the 
opportunity  and 
he  made  the 
most  of  it  — 
until  he  was  shot 
during  a  domestic 
quarrel 


were  no  slots  for  him. 

“We  broke  a  lot  of  rules,”  Zacchino  said.  “But 
besides  being  a  good  writer,  Ethan  was  smart  and 
inquisitive.  Nothing  got  him  down.  He  was  a  joy  to 
have  around.  And  he  was  a  news  junkie.  He  even 
watched  C-Span.” 

She  assigned  Thomas  to  the  Life  &  Style  section, 
putting  him  under  the  wings  of  staff  writers 
Michael  Quintanilla  and  Bob  Sipchen. 

“You  could  see  right  away  he  had  talent,”  said 
Quintanilla,  who  became  Thomas’  chief  mentor. 
“He  had  a  love  for  writing  and  wrote  about  what 
he  knew  —  life  in  South  Central.  Ethan  had  a  gritty 
side  but  he  was  trying  very  hard 
to  turn  his  life  around.” 

To  help  him  do  that,  Quin¬ 
tanilla  took  Thomas  out  on 
assignments  with  him,  letting 
him  sit  in  on  interviews  and 
even  ask  questions. 

“They  were  good  questions,” 
the  reporter  remembered. 

“Ethan  was  curious  about 
everything.  He  was  even  fasci¬ 
nated  by  the  press  releases 
piled  on  my  desk  and  would 
pore  through  them.” 

“All  of  us  wrestle  with  our¬ 
selves  trying  to  find  our  better 
nature,”  Sipchen  commented. 

“Ethan  had  struggled  with  that 
and  1  honestly  believed  he  had 
won  the  battle  against  incredi¬ 
ble  odds.” 

Sipchen,  the  author  of  a  book  on  street  gangs. 
Baby  Insane  and  the  recollected  Thomas 

as  being  a  “presence  in  the  newsroom  with  his  big 
grin  and  his  tenacity.  For  me,  he  symbolized  hope 
and  how  important  it  is  to  be  open  to  helping  peo¬ 
ple  change  their  lives.” 

Both  Quintanilla  and  Sipchen  invited  Thomas  to 
their  homes  and  he,  in  return,  took  them  to  meet 
his  mother  and  grandmother. 

All  the  while,  the  aspiring  intern  was  getting  sto¬ 
ries  in  the  paper. 

When  the  internship  ended.  Times  staffers  loo- 
bied  to  get  Thomas  a  new  job  as  a  copy  messenger. 
By  that  time,  he  was  enrolled  in  a  two-year  com¬ 
munity  college  and  was  seeking  admission  to  the 
University  of  Southern  California  to  major  in  jour¬ 
nalism. 

And  being  a  messenger  did  not  stop  Thomas 


Ethan  Allen  Thomas  Jr. 
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story  he  had  written  for  a  church  magazine  during 
his  internship.  Part  of  it  read;  “Because  of  God, 
good  things  are  happening  in  my  life.  The  Los 
Angeles  Times  is  one  of  them  ....  For  the  first 
time  in  my  life,  strangers  —  who  later  became  my 
good  friends  —  gave  me  a  chance  when  the  rest  of 
the  world  had  given  up  on  me  ....  1  now  see 
myself  as  a  role  model,  not  a  gangbanger.” 


from  writing.  He  freelanced  for  various  editorial 
departments,  turning  out  high  school  sports  sto¬ 
ries  and  others,  including  a  Sunday  Magazine  piece 
about  the  aftermath  of  a  Baptist  church  fire  in 
which  the  contractor,  hired  to  repair  the  damage, 
skipped  off  with  more  than  $45,000  of  the  insur¬ 
ance  money. 

He  also  wrote  for  his  college  paper,  eventually 
becoming  its  managing  editor. 

Thomas’  dream  ended  Nov.  15  when  his  wife, 
with  whom  he  apparently  had  been  quarreling, 
shot  him  to  death  while  he  was  moving  his  belong¬ 
ings  out  of  the  apartment  they  shared.  She  is  being 
held  without  bail  on  a  murder  charge. 

In  writing  about  the  killing  and  Thomas’  link  to 
the  paper.  Times  columnist  Patt  Morrison 
recounted:  “There  were  stricken  faces  around  the 
office  on  Thursday,  stricken  voices  over  the  phone 
from  his  pastor,  his  family,  friends  like  Trena  John¬ 
son  ....  In  10  years  time,  maybe  less,  you  would 
have  known  about  Ethan  Allen  Thomas  Jr.  because 
he  would  have  been  telling  you  himseU,  through 
his  writing.  But  now  we  have  to  tell  you  about 
him,  because  he  is  dead.” 

But  he  will  be  remembered.  Zacchino  said 
staffers  have  pitched  in  with  donations  to  establish 
a  scholarship  in  his  name  at  his  school.  Southwest 
College.  The  Times,  she  added,  will  add  to  the 
amount. 

There  was  another  posthumous  tribute  to 
Thomas.  The  Nov.  30  issue  of  the  Times  carried  a 


Tribune  Co.  buys 
educational 
publishing  unit 

jCSllNE  CO.  IS  adding  yet  another  publisher  of  edu- 
lational  materials  to  its  corporation. 

I  The  Chicago-based  media  and  entertainment 
^mpany  announced  Jan.  29  that  it  had  reached  an 
agreement  to  purchase  Educational  Publishing  from 
Brentwood  Associates  for  $200  million  in  cash. 

Mountain  View,  Calif.-based  Educational  Publish¬ 
ing  is  a  developer,  publisher  and  marketer  of  sup¬ 
plemental  education  and  curriculum  materials 
aimed  at  early  childhood  through  high  school  lev¬ 
els.  Tribune  said  the  company  had  revenues  of  $68 
million  last  year. 


Help  Your  Readers  Say  No  to 
Frozen  Rpes. 

Why?  Because  frozen  pipes  can 
cause  a  flood  inside  homes, 
ruining  furniture,  appliances, 
flooring,  walls  and  even 
keepsakes. 

On  average,  a  quarter  million 
'  homes  are  affected  annually,  and  a 
cold  weather  outbreak  can  cause  a  real  disaster ...  big 
numbers  of  victims,  big  headaches  and  big  costs. 

But,  unlike  a  tornado  or  hurricane,  this  disaster  is 
avoidable. 

Your  paper  can  help  by  telling  readers  how  to  keep 
pipes  from  freezing.  We  can  help  by  sending  you  free, 
non-commercial  brochures  to  offer  and  by  putting  you  in 
touch  with  experts  you  can  interview. 

Contact  us  with  this  form: 

Sttie  Farm  Fire  and  Casualty  Company  Hone  Office:  Bloomington.  Illinois 


Please  send  me  the  following  NO  FROZEN  PIPES 
information: 

_  Press  release/general  information. 

_  NO  FROZEN  PIPES  brochures.  (You  may  want  to 

offer  these  to  your  readers.  WeTl  provide  any  number 
of  brochures  you  request  at  no  cost,  or  you  may  ask 
readers  to  write  to  us  directly.) 

_  Number  of  brochures  needed. 

_  Information  about  potential  interview  subjects. 

Name _ _ 

Title _ 

Newspaper _ 

Address _ 

City _ State _ 

ZIP  _ _ 


Mail  to:  No  Frozen  Pipes 

Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Or  fax:  (309)766-2670 
For  additional  information,  call:  (309)  766-2625 


No  Frozen 
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HY  TO  M  R  IORDAN 


Hope  Star-Journal,  Hope,  Ind 


Midnight 

was  Drawing  > , 

near  and  the  C  P 
town  coun-  i  l_ 

cil  of  Hope,  !  I 

Ind.,  showed  no  signs  of  | 

adjoining  its  meeting. 

Bob  Carroll,  editor  and 
publisher  of  the  Hope  Star- 
Journal,  was  seated  in  his 
usual  spot.  He  had  already  jot¬ 
ted  enough  notes  for  several 
stories. 

But  Carroll  would  never  write  them. 
Suddenly,  without  warning  on  this  night 
in  1982,  the  editor  slumped  over,  dead. 

One  of  Hope’s  many  humorists  later 
mused  that  the  death  was  caused  by 
“either  boredom  or  frustration.” 

Of  course,  this  was  _ 

no  laughing  matter. 

The  Star-Journal, 
circulation  900,  for 
several  years  had 
barely  limped  into 
print.  Now  with  its 
owner 


^Port  helps  school 


Charlie  took  his  first  piano  lesson. 
He  was  a  natural.  Next,  he  quickly 
learned  the  organ.  At  13,  he  added  the 
trumpet. 

Ball  State  University  in  Indiana  award¬ 
ed  Biggs  a  four-year  music  scholarship, 
which  led  to  performances  in  the  brass 
sections  of  symphony 

I  orchestras  in  Muncie  and 
Lafayette. 

Following  graduation  in 
1961,  he  began  his  career 
as  a  music  teacher.  Five 
years  later,  Biggs  landed  in 
Hope  as  music  supervisor 
of  grades  seven  through 
twelve. 

For  the  next  16  years, 
Biggs  felt  he  had  found  his 
niche  in  life.  Then  the 
weekly  newspaper  busi¬ 
ness  grabbed  him. 


fireman  and  a  leader  of  Heritage  of  Hope 
Inc.,  producer  of  Heritage  Days  that 
each  fall  attracts  40,000  visitors  to  Hope; 
president  of  the  Hope  Planning 
Commission;  board  of  directors  for 
Bartholomew  County  American  Red 
Cross;  County  Board  of  Leadership  and 
its  United  Way  allocations. 

Charle  admits  he’s  the  town’s  biggest 
booster.  A  casual  stroll  with  the  editor 
around  Hope’s  Walt  Disney-like  town 
square  quickly  establishes  this. 

Charlie  Biggs  learned  community 
journalism  from  his  on-the-spot  experi¬ 
ences  —  covering  town  meetings,  inter¬ 
viewing  political  candidates  and  track¬ 
ing  down  wayward  news  sources.  While 
in  high  school,  Biggs  woiked  on  the  stu¬ 
dent  paper.  That  helped  some.  As  a 
teacher,  he  did  a  lot  of  writing,  including 
a  Hauser  High  School  student  hand¬ 
book,  which  won  a  first-place  national 
award. This  bolstered  his  confidence. 

As  owner  of  the  Star-Journal,  Charlie 
inherited  talented  Sarah  Emmett  Moore, 
who  worked  for  Bob  Carroll.  “She  was 
my  guide,”  Biggs  says. 

Last  August,  in  his  “On  The  Square”  col¬ 
umn,  Biggs  told  his  readers  in  chronolo¬ 
gy-style  the  history’  of  their  85-year-old 
hometown  paper.  Midway  down,  he  got 
to  his  stewardship: 

•  “1983  —  Present  publisher  buys  the 
whole  thing,  used  IBM  electric  typewrit¬ 
er,  screen  to  make  half  tones  (real  wire 
mesh  like  you  have  on  the  back  door), 
layout  boards  and  an  old  wooden  cash 


gone,  the 
paper’s  demise 
seemed  imminent. 

But  the  residents 
of  this  picturesque 
southeastern  Indiana 
community  of  2,000 
were  astonished  by  what  happened 
next. 

Chariie  Biggs.  Hope’s  Hauser  High 
School  music  teacher,  stepped  forward 
and  said:  “I’ll  take  over  the  Star-Journal? 

Townspeople  could  be  forgiven  for 
having  reservations.  Chariie’s  credentials 
hardly  included  journalism.  If  Biggs 
harbored  any  reservations,  he  never 
shared  them. 


BECOMING  A  PUBLISHER 

Biggs  agreed  to  pay  $18,000  to 
Carroll’s  heirs.  He  said  he  would  run  the 
paper  and  continue  his  full  teaching  load. 

For  the  next  11  years,  Biggs  was  in 
the  classroom  all  day  and  some  nights. 
In  late  afternoons,  open  evenings,  week¬ 
ends  and  vacations,  he  labored  at  the 
Star-Journal. 

In  1994,  at  age  56,  Charlie  retired  from 
teacliing  to  become  a  full-time  editor.  He 
immediately  was  elected  to  the  school 
board.  This  added  to  his  long  list  of  other 
community  participations  —  volunteer 


MUSIC  WAS  HIS  LIFE 

As  a  six-year-old  in  Allston,  Mass. 


Riordan  is  a  freelance  writer  based 
in  Tallahassee,  Fla. 
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box  —  empty.  The  publisher  fills  the 
cash  box  with  candy  until  the  big 
money  begins  to  roll  in.  Purchases  a 
Royal  1200  electronic  typewriter  to 
make  the  right  and  left  columns  even. 

•  “1987  —  Company  buys  first  com¬ 
puter,  an  Apple  n-C  to  replace  totally 
dead  IBM.  Publisher  gives  IBM  and 
Varityper  machine  to  friend  who  lives  at 
the  lake  to  use  as  boat  anchors. 

•  “1991  —  Price  of  laser  printers 
drops  and  newspaper  is  now  typeset  on 
PLP-II  driven  by  Mac  Classic. 

•  “1995  —  Typesetting  and  picture 
screening  on  600DP1  LaserJet  5  MR 
Publisher  breaks  out  in  rash  from 
paradigm  shifts.” 

Since  Charlie  took  over,  the  Star- 
Journal  has  grown  modestly  to  1,200 
paid  subscribers  and  a  gross  of  $60,000. 

The  words  “net  profit”  are  never  men¬ 
tioned. 

“Hope  is  too  small  to  have  its  own 
paper,”  admits  Charlie. 

“As  for  advertising,  if  I  had  to  depend 
on  what  I  get  out  of  Hope,  I  would 
starve  to  death.  I  think  that’s  true  in  most 
small-town  weeklies.  I’ve  got  a  feeling 
that  I’m  going  to  have  to  fece  the  reality 
of  going  to  a  requester  (free  papers, 
mailed  second<lass,  with  annual  request 
forms  from  recipients).  Or,  God  help  us 
all,  a  shopper.  There  is  none  in  this  part 
of  Bartholomew  County.  It  may  be  the 
only  successful  way  out  financially  for 
us.  I  don’t  know.  Weekly  newspapers 
are  not  lucrative  at  all.” 

$2  MILLION  FIRE 

Little  towns  do  produce  some  big  sto¬ 
ries. 

For  Hop>e,  one  happened  last  April  — 
a  $2  million  fire  that  destroyed  an  entire 
pig  farm.  More  than  2,000  hogs  and  four 
buildings  were  lost.  When  the  Star- 
JoumaTs  police  scanner  crackled  with  a 
message  that  smoke  was  spotted  at 
Dodd  Farm,  Biggs  grabbed  his  camera. 
He  ran  outside  and  caught  a  ride  on  the 
first  Hope  Volunteer  Fire  Department 
pumper  heading  south. 

Besides  doing  duties  as  truck  water 
officer,  the  editor/fireman  managed  to 
snap  a  few  photos  and  make  some  men- 


Now  available* 

S\VE» 


"Hope  is  too  small  to  have  its  own 
paper.  As  for  advertising,  if  I  had  to  de¬ 
pend  on  what  I  get  out  of  Hope,  I  would 
starve  to  death." 

—  Charlie  Biggs 

tal  notes  of  the  action.  He  coimted  19 
other  volunteer  departments  battling 
the  blaze.  He  noticed  Warner  Michener,  a 
grade  school  principal  dressed  in  suit 
and  tie,  helping  as  a  backup  man  on  a 
hose  line. 

“Actually,  there  were  two  great  stories 
in  the  following  week’s  issue,”  Biggs  says. 
“First  was  the  fire  coverage.  The  second 
reported  what  happened  the  next  morn¬ 
ing,  just  before  dawn.  Friends  and  neigh¬ 
bors,  more  than  2(X),  arrived  at  the  firm. 
They’d  come  to  help  in  the  massive 
cleanup.” 

In  telling  of  that  incident,  Chariie 
had  summed  up  the  spirit  of  a  small 
Indiana  community  —  his  hometown. 


For  the  first  time  there’s  one  publication  that  contains  a  complete 
listing  of  the  hemisphere’s  Spanish-language  media,  from 
Toronto,  Canada,  in  the  north  to  Ushuaia,  Aigentina,  in  the  south, 
and  19  other  countries  in  between. 

—SPECIAL  INTRODUCTORY  OFFER— 

Fill  in  the  order  form  below  and  mail  it  now  and  you  will  save 
$20  off  the  cover  price.  Pay  just  $77  instead  of  $97.  This  intro¬ 
ductory  offer  includes  shipping  and  handling  to  any  point  in  the 
world.  This  offer  is  good  until  March  31. 

This  bilingual  book  contains  vital  information  on  all  693  daily 
newspapers,  653  television  channels  and  more  than  3,000  radio 
stations.  You  get  names,  addresses,  telephone  and  fax  numbers 
of  top  media  executives,  plus  circulation  figures,  audience... 
and  much,  much  more. 


Return  to:  Latin  American  Journalism  Program 

Florida  International  University,  AC  I  I  Room  135 
3000  NE  145  ST,  North  Miami,  FL  33181-3601 


Company: 


City/State/ZIP  Code;. 


Make  check  payable  to:  International  Foundation  for  Professional  Jounudism 
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MEWSPEOPU:  IN  THE  NEWS 


coMruj-n  BY  /.\A /;.  a  \i)i:ks()i\ 


MICHAEL 

STEELE,  nnddwest 
district  manager 
for  CMP 
Publications, 

Gannett  newspa¬ 
pers  and  the  now- 
defunct  Dallas  mcHASL  steele 
Times  Herald,  has 
been  named  sales  manager  for  the 
Dallas  area  office  of  the  Los  Angeles 
Times. 

DAVID  J.  ENSTAD,  43,  advertising 
director  at  the  Jackson,  Miss.,  Clarion- 
Ledger,  has  been  appointed  advertising 
director  at  the  Memphis, Term., 
Commercial  Appeal. 

BRIAN  TOWNSEND,  publisher  of  the 
Southern  California-based  Precinct 
Reporter  and  Tri-County  Bulletin,  was 
elected  president  of  the  West  Coast 
Black  Publishers  Association  at  its  12th 
annual  convention  in  San  Bernardino, 
Calif. 

RICHARD  M.  HOCHHAVSER,  31, 

president  and  chief  executive  officer  of 
Harte-Hanks  Direct  Marketing,  has 
assumed  the  additional  responsibilities 
of  executive  vice  president  of  Harte- 
Hanks  Communications  Inc. 

BILL  PREWITT,  special  projects  man¬ 
ager  at  the  Tampa  Tribune,  has  been 
named  assistant  managing  editor  for 
electronic  publishing. 

KARL  TATE,  33,  a  graphic  artist  at  the 
Associated  Press,  has  been  appointed 
design  manager  for  the  new  multimedia 
services  department  at  AP  The  depart¬ 
ment  is  developing  an  online  news  ser¬ 
vice  for  use  by  AP  member  newspapers 
and  broadcasters. 

DAVID  BECK,  32,  an  online  produc¬ 
er  for  the  Los  Angeles  Times'  electronic 
news  services,  joins  AP  as  content  man¬ 
ager  for  the  multimedia  services  depart¬ 
ment. 

GEOFF  HAYNES,  38,  assistant  man¬ 
aging  editor,  becomes  news  editor  for 
the  online  service. 


BAVWENS1AD 

DAVID  WHKISON,  29,  a  AP  corre¬ 
spondent  in  Morgantown, WVa.,  was 
appointed  correspondent  in  charge  of 
the  Newark,  N.J.,  bureau. 

WENDY  LANE,  32,  who  covers  pro¬ 
fessional  basketball  for  AP,  was  promot¬ 
ed  to  assistant  sports  editor. 

MARY  LYNN  MARTIN,  a  veteran 
newspaper  advertising  executive  who 
most  recently  was  advertising  manager 
for  Dear  Newspapers,  McLean,  Va.,  has 
been  named  associate  director  of 
American  Press  Institute’s  executive 
staff. 

Previously,  she  was  a  retail  advertis¬ 
ing  sales  represenrative  at  the 
Columbia  (Mo.)  Daily  Tribune  and 
assistant  manager  of  the  Clearwater 
bureau  at  the  St.  Petersburg  Times. 

MICHAEL  CRAFT,  circulation  direc¬ 
tor  at  the  Hattiesburg  (Miss.) 

American,  has  been  appointed  circula¬ 
tion  director  at  the  Jackson  (Term.) 

Sun. 

PEG  MERCER,  advertising  director  for 
Advance  Newspapers  in  Flint,  Mich., 
has  been  named  advertising  director  at 
the  Huron  (S.D.)  Plainsman. 

PATTI  HODDINOTT,  general  manager 
at  the  Columbia  Missourian,  was  elect¬ 
ed  chairman  of  the  Missouri  AP 
Publishers  and  Editors  Association  and 
VIVIEN  SADOWSKI,  pubUsher  of  the 
Abilene  Reflector-Chronicle,  was  elect¬ 
ed  chairman  of  the  Kansas  AP 
Publishers  and  Editors  Association  at 
the  groups’  jointly  held  armual  meeting 
in  December. 

The  new  vice  chairman  of  their 
respective  organizations  are  MARY  JO 
RLEIH,  managing  editor  at  the 


H  Marshall  (Mo.) 

Democrat-News 
and  BHL 
EPPERHEIMER, 
editor  and  pub¬ 
lisher  of  the 
Kansas  City 

RicHAUD  HOCHHAVSER  Kansan. 

MAYER  G.  BECKER,  senior  vice 
president/managing  director  of 
Shandwick  International,  a  public 
relations  firm,  has  been  named  director 
of  the  Direct  Marketing  Resource 
Center  for  Tribune  Co.,  located  in 
Chicago. 

THOMAS  L.  PHILLIPS,  president  and 
CEO  of  Phillips  Publishing  International 
Inc.,  has  been  appointed  to  the  Board 
of  Visitors  of  the  University  of 
Maryland  College  of  Journalism,  College 
Park,  Md. 

TERRY  J.  KROEGER,  publisher  of 
the  Stockton,  Calif.,  Record,  has  been 
elected  director  of  the  Omaha  World- 
Herald  Co.,  Omaha,  Ne. 

The  Record  is  owned  by  Stockton 
Newspapers  Inc.,  a  subsidiary  of  the 
Omaha  World-Herald  Co. 

He  succeeds  HAROLD  W.  ANDER¬ 
SEN,  who  retired  from  tlie  board  after 
32  years  of  service. 

DENISE  HOLMAN,  45,  vice  president 
of  advertising  sales  for  the  newspaper 
division  of  Gannett  Co.  Inc.,  Arlington, 
Va.,  has  been  named  vice  president  of 
advertising  for  the  Louisville,  Ky, 
Courier-Journal. 

Holman  joined  Gaimett  in  1987  as 
advertising  director  of  the  Coloradoan 
in  Fort  Collins. 

She  joined  the  newspaper  division 
staff  in  1989  and  was  named  vice  presi¬ 
dent  in  1992. 

JOHN  VAN  DOORN,  editor  in  chief  of 
Wotidbusiness  magazine,  has  been 
appointed  to  the  additional  position  of 
publisher. 

Previously,  he  spent  10  years  as  an 
editor  at  the  New  York  Times. 


BRIAN  TOWNSEND 
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IN  BRIEF 


CPJ  appeals  to 
Indonesia 

Tire  committee  to  Protect 

Journalists  presented  the  Indonesian 
government  with  appeals  from  more 
than  300  U.S.  journalists  and  media  exec¬ 
utives  to  release  Ahmad  Taufik,  an  impris¬ 
oned  Indonesian  journalist. 

Taufik,  the  president  of  the  Alliance  of 
Independent  Journalists,  was  sentenced 
to  three  years  in  prison  in  late  1995  for 
reporting  on  corruption  within  the  gov¬ 
ernment. 

Last  month  he  received  CPJ’s  1995 
International  Press  Freedom  award  for 
his  efforts  to  establish  an  independent 
press  in  his  country. 

Northeastern 
receives  gift 

Northeastern  university’s 

School  of  Journalism  celebrated  the 
acquisition  of  a  collection  of  awards  and 
honors  that  chronicle  the  life  of  Edward 
Bemays,  known  as  the  “father  of  public 
relations.” 

The  collection,  given  to  the  school  by 
Bemays’  daughters  after  his  death  last 
year,  includes  20  awards,  plaques  and 
trophies  that  span  Bemays’  70-year 
career  in  public  relations. 

A  special  dedication  took  place  at 
Northeastern  on  Jan.  29. 


Tribune  Co.  takes 
stake  in  private 
equity  fund 

Tribune  CO.  is  taking  a  big  stake  in 
the  first  private  equity  fund  special¬ 
izing  in  Asian/Pacific  region  media  and 
communications  funds. 

Chicago-based  Tribune  is  putting  up 
$25  million  of  the  fund’s  initial  commit¬ 
ment  of  $60  million,  making  it  the 
biggest  initial  partner  in  the  venture, 
called  Baring  Communications  Equity 
(Asia-Pacific)  Ltd.  Fund,  or  BCEA. 

The  fund  will  look  for  investments  in 


publishing,  broadcasting,  programming 
and  electronic  information  services. 
Tribune  said  it  will  have  an  option  to  co¬ 
invest  directly  in  many  of  the  targeted 
businesses. 

“Our  lead  role  in  BCEA  gives  Tribune 
an  outstanding  opportunity  to  grow 
from  our  base  of  strong  media  franchises 
in  the  United  States  to  emerging  media 
opportunities  in  Asia,”  said  David  D. 
Hiller,  Tribune  senior  vice  president/ 
development.  “Our  partnership  with 
BCEA  is  an  excellent  vehicle  to  explore 
the  strategic  and  financial  potential  of 
rapidly  growing  maricets  in  the  region.” 

BCEA,  which  has  a  10-year  lifespan, 
was  formed  through  a  partnership  of 
Baring  Venture  Partners,  which  is  a  divi¬ 
sion  of  ING  Bank  of  Netherlands,  and 
Communications  Equity  Associates  Inc. 
of  Tampa,  Fla.,  a  global  investment  and 
merchant  banking  firm  specializing  in  the 
communications  and  media  industries. 


The  firms  launched  a  similar 
European  firm  in  1994  that  is  now  capi¬ 
talized  at  $88  million. 

Management  of  the  fund  will  be 
based  in  Singapore.  Tribune  vice  presi¬ 
dent/development  Andrew  J.  Olesczuk 
will  oversee  Tribune’s  investment  and  sit 
on  the  fund’s  board. 


NAMJ  gets  grant 

The  national  association  of 

Hispanic  Journalists  has  received  a 
$100,000  grant  from  the  Freedom 
Forum  for  its  second  Student  Campus 
Project  to  be  held  at  the  annual  NAHJ 
Convention  in  June.  The  grant  provides 
funding  for  panels,  training  woricshops, 
and  mentoring  opportunities  for  60 
Latino  journalism  students  at  the  con¬ 
vention.  In  addition,  the  grant  also  will 
support  other  NAHJ  programs. 


The  Smithf  Hardin,  and  O^Quin  Families 

have  agreed  to  sell 

Akxmibrm  (IGA)  Soirni  Salk 

(Daily  circulation  40,400) 
to 

Central  Newspapers,  Inc. 

We  are  proud  to  have  represented 
Joe  D.  Smith,  Larry  Smith,  Tom  Hardin,  Thomas  O’Quin, 
and  their  families  in  this  transaction. 

Dirks,  Van  Essen  &  Associates,  Inc. 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe.  NM  87501 

(SOS)  820-2700 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Lost  Promotional 


Opportunity 


The  ongoing  strike  at  the  Detroit 

newspap>ers  caused  the  Detroit  News 
and  Detroit  Free  Press  to  suspend  their 
1996  sponsorship  of  the  North  American 
International  Auto  Show  G'lAIAS),  which 
was  held  Jan.  6-15  at  Cobo  Hall. 

It  was  also  mutually  decided  that  no  advertising 
for  the  show  would  run  in  the  two  newspapers.  In 
the  past,  the  show  promoters  had  been  given  ad 

_ space  in  exchange  for  the 

newspapers  getting  booth 
space  at  the  show. 

According  to  an  article  in 
the  Detroit  News,'^l!he.  news¬ 
paper’s  decision  followed 
discussions  with  the  Detroit 
Automobile  Dealers 
Association  (DADA),  sponsor 
of  the  show,  on  how  to  pro¬ 
tect  the  event  from  picket 
violence  associated  with  the  6-month-old  newspa¬ 
per  strike.” 

The  article  quoted  Teresa  Lucido,  promotion 
director  for  Detroit  Newspapers  as  saying,  “We 
reached  a  mutual  agreement  with  the  show  com¬ 
mittee  and  the  DADA  that  it  was  in  the  best  inter¬ 
est  of  the  show  and  the  city  to  suspend  our  public 
sponsorship  for  this  year  only. 

“Given  the  unpredictable  and  often  violent 
behavior  of  the  striking  unions  and  their  support¬ 
ers,  we  did  not  want  to  risk  an  incident  that  would 
reflect  badly  on  the  city.” 

Lucido  told  E&P  that  the  newspap)ers’  decision 
wasn’t  a  reaction  to  any  threats.  It  was  a  proactive 
stance,  she  said. 

The  NAIAS’s  official  statement  regarding  this 
issue  read  as  follows:  “Out  of  respect  to  both  sides 
in  the  Detroit  Newspapers  strike,  the  North 
American  Auto  Show  (NAIAS)  Committee  did  not 
place  any  advertising  in  any  newspaper  for  the 
1996  auto  show. 

“The  entire  advertising  budget  was  used  to  pur¬ 
chase  radio  and  TV  advertising. 

“Due  to  the  sensitivity  of  the  strike,  it  was  also 
mutually  agreed  between  the  Detroit  Newspapers 
and  show  committee  that  the  Detroit  Newspapers 
would  not  set  up  a  display  booth  at  the  show. 

“The  NAIAS  plans  no  further  statement  on  this 
subject.” 

John  Bailey,  executive  vice  president  at 


strike 
causes  Detroit 
\eirspapers 
to  suspend 
sponsorship  of 
auto  shoic 


Shandwick  USA,  a  public  relations  firm  which 
works  with  the  Detroit  Auto  Dealers  Association, 
explained  that  in  the  past  “we  had  an  agreement 
with  [the  Detroit  papers]  —  they  exhibit  at  the 
show  in  exchange  for  advertising.” 

Lucido  explained  that  the  agreement  to  suspend 
public  sponsorship  cost  the  newspapers  a  lost  pro¬ 
motional  opportunity;  there  was  no  loss  in  rev¬ 
enue  dollars. 

“Not  one  f)enny,”  she  said. 

Lucido  said  that  the  newspapers’  relationship 
with  the  auto  dealer’s  association,  the  auto  show, 
and  the  local  dealers  that  are  continuing  to  adver¬ 
tise  with  the  papers,  is  in  no  way  harmed. 

“We  expect  to  be  back  next  year,”  she  said. 

Robert  Carlson,  Detroit  Newspapers’  vice  presi¬ 
dent  for  advertising  added,  “We  have  130  of  our 
top  auto  dealers’  advertising  back  in  our  newspa¬ 
per.” 

Carlson  said  the  newspapers  ran  a  two-part  auto 
show  section  this  year  that  was  very  similar  to  last 
year.  Auto  manufacturers,  not  auto  dealers,  placed 
ads  in  this  section,  he  said. 

Roger  Kerson,  spokesperson  for  the 
Metropolitan  Council  of  Newspaper  Unions,  took 
exception  with  the  viewpoint  of  the  newspapers’ 
management. 

“The  overall  issue  is  this  is  the  premier[e]  trade 
event  of  the  year  and  it’s  very  unusual  for  the 
major  publications  not  to  have  a  booth  there,”  he 
said. 

Kerson  contended  that  60  auto  dealers  that  had 
advertised  with  the  newspaf>ers  previously  have 
withdrawn  their  ads. 

A  release,  put  out  by  the  Metropolitan  Council 
of  Newspaper  Unions  stated,  “Last  year  the  Auto 
Dealers  Association  spent  approximately  $100,000 
in  show-related  advertising  in  the  News  and  Free 
Press? 

That  figure,  however,  baffled  Carlson. 

“I  don’t  know  where  they  spent  the  approxi¬ 
mate  $100,000  last  year,”  he  said.  “They  didn’t 
spend  it  in  advertising.  We  went  through  our 
billings  of  January  ’95,  and  we  have  no  record  of 
the  Detroit  Auto  Dealers  Association  spending 
$100,000,”  said  Carlson. 

Bailey  offered  a  possible  explanation  for  the  mix- 
up. 

“The  total  budget  for  advertising  for  the  entire 
show  was  $100,000,”  he  said. 
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ADVERTISING/PROMOTION 

Hearst  Offers  Combo 
Ad  Rate  Package 

BY  LAURA  REINA 


Beginning  in  may,  the  Houston 
market  will  see  three  members  of 
the  Hearst  Corporation’s  family  of 
publications  introduce  a  special  news¬ 
paper/  magazine  advertising  package. 

Local/regional  advertisers  will  have 
the  opportunity  to  buy  a  package  which 
will  allow  them  to  advertise  in  the 
Houston  Chronicle, 
along  with  Good 
Housekeeping  and 
Country  Living  maga¬ 
zines. 

This  one-stop  shop¬ 
ping  buy  was  originally 
the  brainchild  of  the 
Houston  Chronicle’s 
new  products  committee,  according  to 
Dwight  Brown,  the  Chronicle's  vice 
president  of  advertising. 

“We  are  basically  able  to  package  an 
advertising  combination  which  will 
combine  a  regional  buy  of  both  maga¬ 
zines  with  a  Houston  Chronicle  ad  buy,” 
explained  Telisha  Perry,  new  business 
coordinator  for  the  Chronicle. 

Advertisers  buy  the  magazines  by  the 
month,  with  the  ad  appearing  full-page. 
Advertisers  then  have  two  options  for 
the  Chronicle. Ihe  ad  must  appear  in 
the  newspaper  during  the  month  it  runs 
in  the  magazines,  but  advertisers  can 
chose  from  a  quarter-page  ad  in  the 
paper’s  Thursday  In-Fashion  section, 
which  has  a  circulation  of  561,000,  or  a 
full-page  ad  in  the  paper’s  Sunday  sup>- 
plement,Texas  Magazine,  which  has  a 
circulation  of  777,000. 

In  the  Houston  area,  circulation  for 
Good  Housekeeping  is  37,000,  which 
includes  23  counties,  and  Country  living 
has  a  distribution  of  25,000  in  25  coun¬ 
ties. 

“So  far,  we  have  three  pages  sold  for 
May,  and  we’re  doing  this  in  four-page 
increments,”  said  Perry 

Brown  said  Hearst  is  interested  in 
involving  its  publications  with  these 
kind  of  crosscompany  projects. 

“We  have  an  extensive  new  products 
initiative  throughout  the  Hearst  chain,” 
he  said. 

The  Houston  market  is  not  a  “test”  for 
this  project.  Brown  said.  “It’s  full-bom. 
We’re  going,”  he  said. 


“It’s  a  new  program  to  the  Houston 
Chronicle,  and  I  believe  Hearst  is  look¬ 
ing  at  it  as  a  model  for  other  markets,” 
said  Perry. 

Perry  said  that  although  ad  reps  are 
presently  looking  at  targets  and  niches, 
this  advertising  option  will  hopefully 
attract  local  advertisers  who  “fit  into  the 
realm”  of  the  two  maga¬ 
zines.  She  cited  malls, 
centers,  and  home  fur¬ 
nishings  retailers  as 
examples. 

It’s  exciting  for  adver¬ 
tisers  to  be  in  a  national 
publication  as  well  as  it 
is  for  readers  to  see  a 
local/regional  ad  in  a  national  publica¬ 
tion,  said  Perry. 

Magazine  ad 
revenues 
up  for  ’95 

The  publishers  information 

Bureau  reported  that  total  magazine 
advertising  revenue  for  December  1995 
was  $918,961,877,  a  5.4%  increase 
over  December  1994.  Advertising 
pages  showed  a  1.5  %  decrease  from 
December  1994,  coming  in  at  18,367.21. 

For  the  entire  year,  ad  revenue  was  up 
12%  compared  to  the  same  period  in 
1994,  at  $10,114,898,726.  Pages  totaled 
208,378.41,  showing  a  5.1%  increase. 

Four  top-ten  categories  showed  above- 
average  increases  in  December.  Drugs  & 
Remedies  (up  51.9%;  up  $14  million). 
Foods  &  Food  Products  (up  16.9%;  up 
$8.5  million), Toiletries  &  Cosmetics  (up 
8.5%;  up  $6.5  million),  and  Apparel, 
Footwear  &  Accessories  (up  12%;  up  $5.2 
million). 

All  top-ten  categories  registered  rev¬ 
enue  increases  in  1S>95,  with  four  above 
the  12%  average:  Computers,  Office 
Equipment  &  Stationery  (up  25.1;  up 
$175.9  million).  Foods  &  Food  Products 
(up  31.9%;  up  $163  3  million).  Business 
&  Consumer  Services  (up  17.9%,  up 
$122  million)  and  Drugs  &  Remedies  (up 
14.7%;  up  $64.4  million). 


hivftlves  I 
Haiislim  >  '  ' 
dhntnicle  and  , 
livo  nia^’azinvs  • 


Newspapers  to 
get  Rio  ads 

Newspapers  are  expected  to  be  a 

part  of  a  two-pronged,  multimillion 
dollar  advertising  campaign,  promoting 
Rio  de  Janeiro  in  North  America  in  1996. 

The  New  York-based  ad  agency,  Jerry  & 
Ketchum,  was  named  to  put  Rio  in  the 
spotlight,  and  Visa  will  promote  Rio  with 
its  campaign,“Rio  Welcomes  Visa.” 

Sara  Widness  of  Kaufman/Widness 
Communications,  who  is  responsible  for 
public  relations  for  Rio  in  North  America, 
said  it’s  premature  to  know  what  alloca¬ 
tions  are  going  where. 

“It’s  safe  to  assume,  because  newspa¬ 
pers  are  very  much  a  part  of  our  decision¬ 
making  process,  they’ll  be  involved.” 

Widness  touted  newspapers’  flexibility 
and  the  opportunities  they  offer  for  more 
spot  marketing. 


Bunker  joins 
USA  Weekend 

Dennis  bunker  is  now  the  western 
regional  manager  for  USA  Weekend 
magazine. 

Bunker  will  work  out  of  the  maga¬ 
zine’s  Los  Angeles  office,  and  his  re¬ 
sponsibilities  will  include  signing  on 
and  maintaining  the  magazine’s  carrier 
newspapers  in  the  western  region. 

Previously,  Bunker  had  worked  as  di¬ 
rector  of  business  development  for  Ven¬ 
tura  County  Newspapers,  and  prior  to 
that  he  was  regional  director  of  SCAN,  a 
McClatchy-owned  company  which 
worked  to  increase  newspapers’ 
preprint  advertising  revenue. 

Solid  year  for 
ad  network 

The  CALIFORNIA  NEWSPAPER 
Publishers  Association  reported  that 
1S>95  was  another  successful  year  for  its 
advertismg  network,  attracting  revenues 
of  just  over  $7  million.  The  figure  was 
double  that  of  1994.  CNPA  predicted 
that  in  the  fiscal  year  ending  March  31, 
the  total  will  reach  $10  to  $12  million. 

More  than  half  of  the  sales  by  the 
California  Newspaper  Network  (CNN) 
are  from  major  advertisers  but  a  sizable 
amount  of  placement  is  done  by  small¬ 
er  clients  with  less  frequent  schedules, 
it  was  noted.  Beginning  in  February, 
JC  Penney  will  run  preprint  and  ROP 
ads  through  the  networic. 
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BY  JIM  ROSENBERG 

EInk 

In  Bankrurtcy 


PINK  SOFTWARE  ENGINEERING,  whose 
promising  Macintosh-based  publishing 
software  arrived  in  North  America  in 
1990,  floundered  here  under  Time  Inc. 

I  marketing  two  years  later,  then  seemed 
poised  for  revival  under  Scitex,  once  again  has  an 
uncertain  future. 

The  Hambui^-based  editorial  and  advertising 
front-end  developer  filed  for  reorganization  under 
the  German  equivalent  of  a  Chapter  1 1  bankruptcy 
late  last  fdl.The  action  apparently  resulted  from  its 
owners’  disagreement  over  further  investment  in 
the  company. 

Equal  shares  of  Pink  are 
held  by  its  founder,  Andreas 
Poliza,  who  showed  an  early 
version  of  his  product  at 
ANPA/TEC  ’90,  by  two 
German  companies  with  pub¬ 
lishing  and  systems  interests 
and  by  Scitex.  With  worid- 
wide  distribution  rights  outside  German-speaking 
countries,  Scitex  acquired  its  stake  two  years  ago,  with 
an  option  to  buy  out  the  German  firms’  50%  holding. 

It  has  not  acquired  that  majority  interest,  which 
Scitex  America  Corp.  marketing  technical  support 
specialist  Paul  Willis  stressed  was  an  option  rather 
than  a  commitment. 

Shortly  before  Pink  filed  for  reorganization, 

Scitex  underwent  a  restructuring  iE&P,  Nov.  1 1,  p. 
36)  that  included  the  creation  of  a  publishing  divi¬ 
sion  and  that  was  preceded  and  followed  by 
numerous  piersonnel  changes,  including  the 
replacements  of  Scitex  America  chief  executive 
George  Carlisle  with  Shimon  Alon  in  the  summer 
and  Scitex  Corp.  Ltd.  chief  executive  Arie 
Rosenfeld  with  Yoav  Chelouche  in  the  fall.The 
company  also  posted  its  first  quarterly  loss  in  many 
years. 

While  Scitex  was  making  accommodations  to 
the  technologies  and  the  business  of  desktop  prod¬ 
ucts,  Pink  systems  occupied  a  prominent  position 
in  its  publishing  division.  Scitex  America  has  10 
North  American  Pink  customers,  eight  of  which 
are  newspapers  and  at  least  half  of  which  are  in 
Canada.  For  now,  said  Willis,  Scitex  America  has 
assembled  a  team  that  will  “continue  to  support 
the  product.” 

But  another  Scitex  source,  speaking  on  condition 
that  he  not  be  identified,  said  that  Pink  in  Germany 
had  essentially  closed  shop,  with  employees  having 
left  after  going  unpaid  for  an  unspecified  period. 


and  that  the  Pink  staff  at  Bedford,  Mass.-based 
Scitex  America  was  down  to  two  persons  last 
month,  after  the  company  shed  more  employees  in 
a  third  wave  of  departures. 

The  same  source  said  the  Scitex  operation  in 
Israel  experienced  its  first-ever  layoffs  last  summer, 
at  about  the  same  time  the  first  group  of  employ¬ 
ees  left  Scitex  America. 

The  number  of  Scitex  staffers  assigned  to  the 
P.  Ink  product  line  could  not  be  ascertained,  but 
the  Scitex  source  said  the  company  had  no  sepa¬ 
rate  Pink  sales  force.  He  said  Scitex  sales  staffers 
were  more  comfortable  sell¬ 
ing  the  company’s  familiar 
color  prepress  products,  and 
pitching  Pink  only  after 
meeting  their  sales  quotas. 

At  its  annual  user  group 
meeting  last  year,  Scitex 
executives  expressed  eager¬ 
ness  to  acquire  a  controlling 
interest  P.  Ink 

Since  then,  said  Willis, 

“Scitex  did  attempt  to 
exercise  the  option  to 
purchase  that  additional 
50%,  and  we  ran  into  diffi¬ 
culty  doing  that  in  disagree¬ 
ment  over  the  future  direction  of  the  company.” 

According  to  Willis,  one  of  the  German  corpo¬ 
rate  shareholders  had  a  “very  large  project”  under¬ 
way  that  “Scitex  thought  should  be  a  little  bit  small¬ 
er,  given  the  amount  of  R&D  resources  that  there 
were  available.” 

He  said  Scitex  “felt  like  we  should  be  a  little  bit 
more  market  directed  than  to  tie  all  our  resources 
up  into  one  product.” 

That  shareholder,  he  continued,  had  contracted 
with  Pink  for  an  advertising  system  —  for  which 
“there  was  a  very  sizable  monetary  carrot”  upon 
completion. 

But,  behind  on  development.  Pink  “put  a  lot  of 
effort”  into  the  project  “to  satisfy  the  contract  and 
get  this  money,”  said  Willis. 

“It  was  over  this  issue  and  how  much  resources 
would  be  attached  to  this  project  that  the  share¬ 
holders  had  enough  disagreement  that  [Scitex] 
didn’t  complete  the  purchase,”  said  Willis. 

With  “disappointing  sales  worldwide”  and  hold¬ 
ing  out  for  that  contract’s  large  cash  infusion  upon 
completion.  Pink  by  mid-November  had  cashflow 
problems,  according  to  Willis.  At  that  point,  the 


For  now, 
Scitex  sees 
sitppot^,  biit^ 
no  sales 
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company  sought  to  reorganize  under 
provisions  of  German  law. 

But,  added  Willis,  “no  one  was  suc¬ 
cessful  in  convincing  the  receiver  that 
they  had  a  good  plan.” As  a  result,  bank¬ 
ruptcy  proceedings  continue,  and  it  may 
be  up  to  courts  to  decide  the  compa¬ 
ny’s  fate. 

In  the  meantime,  “until  something 
happens  there,  Scitex  is  imcertain  what 
they  will  or  can  do,”  said  Willis. 

“We’re  kind  of  wondering  ourselves,” 
said  Arlyn  Sieber,  systems  editor  at 
Krause  Publications,  Ioia,Wis.  The  pub¬ 
lisher  of  numerous  hobbies  and  col¬ 
lectibles  tides  has  more  reason  than 
most  to  want  to  see  a  satisfactory  reso¬ 
lution  of  Pink’s  problems. 

At  Krause,  Rink  Press  replaced  the  ill- 
fated  Crosfield-Camex-DuPont 
Whiriwind  editorial  system  that  was 
abandoned  by  the  developer  two  years 
ago.  The  system  has  been  up  and  run¬ 
ning  in  lola  since  early  last  November. 

Along  with  QuarkXPress  pagination, 
about  40  Krause  staffers  use  Rink,  with 
user  and  editorial  administration  pro¬ 
grams.  Sieber  said  the  company  is  “very 
pleased”  with  Rink  Press  —  a  system  he 
said  he  finds  “reliable”  and  one  that 
“functions  as  advertised.” 

Sieber  said  he  had  not  talked  with 
anyone  at  Scitex  since  last  year,  but  that 
the  Toronto  Sun,  which  acquired  Rink 
Press  before  Scitex  America  took  over 
maiketing  and  support,  sent  several 
staffers  to  Germany  last  month  to  look 
into  the  firm’s  status  and  prospects.  He 
said  a  users’  meeting  (there  is  a  Rink 
user  group)  meeting  was  to  be  sched¬ 
uled  soon  after  their  return. 

Scripps  Howard  also  invested  in  Rink 
systems,  but  at  its  Evansville  (Ind.) 
Courier  (a  Scitex  color  systems  and 
Rink  site),  photo  and  color  graphic 
input  director  Jim  Bye  said  he  could 
make  no  comment  other  than  that  con¬ 
versations  with  Scitex  continue. 

Systems  managers  at  Rink  customers 
Toronto  Sun  and  Patuxent  Publishing, 
Columbia,  Md.,  could  not  immediately 
be  reached  for  comment.  At  the  latter, 
however,  editor  Tom  Graham  remaiked 
late  last  month:  “We’re  not  overly  trou¬ 
bled  at  the  moment,  but  we  need  to 
think  about  how  we  ll  respond  when 
the  smoke  clears.” 

Along  with  its  Rink  Press  system 
using  an  SQL  relational  database  and 
relying  on  its  own  program  or 
QuarkXPress  for  layout/pagination,  the 
company  has  developed  Rink  Media 
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products  geared  to  online  information 
storage  and  delivery. 

In  addition  to  customers  in  its  home 
market  of  Germany  and  Central  Europe, 
Rink  has  overseas  installations  in  the 
United  Kingdom  and  Southeast  Asia. 

Cascade  opens 
West  Coast  office 

Cascade  systems  inc.,  the  pubUsh- 

ing  software  developer  and  systems 
integrator  headquartered  in  Andover, 
Mass.,  has  opened  an  office  in  Costa 
Mesa,  Calif. 

Initially  set  up  to  staff  and  support  a 
new  installation,  the  new  office  is  now 
staffed  by  project  management,  systems 
support  and  sales  personnel.  The  com¬ 
pany  also  has  an  office  in  Miami  and  two 
in  England. 

Linotype-Hell 
has  Singapore 
subsidiary 

Linotype-hell  ag,  Eschbom, 
Germany,  has  founded  a  Singapore 
subsidiary  that  will  build  a  small  produc¬ 
tion  unit  and  reinforce  relationships 
with  regional  suppliers. 

The  company  cited  high  production 
costs  in  Germany  for  its  decision  to 
open  Linotype-Hell  Singapore  PET  Ltd., 
which  it  said  “will  primarily  concentrate 
on  products  in  the  medium  price  range.” 

Hyphen  Group 
founder  dies 

Gianni  smaniotto,  founder  and 

owner  of  the  Hyphen  Group  and 
most  recently  managing  director  of 
Escher-Grad  Technologies  Europe  Ltd., 
died  Dec.  8  while  flying  near  Frankfurt, 
Germany. 

Based  in  Bologna,  Italy,  editorial  front- 
end  system  supplier  Hyphen  expanded 
worldwide  after  Smaniotto  backed  de¬ 
velopment  of  fast  PostScript  RIPs  by  a 
U.K. -based  group  that  went  on  to  de¬ 
velop  software  RIPs  for  various  hard¬ 
ware  platforms,  as  well  as  related  pre¬ 
press  output  products. 

Development  and  marketing  of  Hy¬ 


phen’s  systems  were  taken  over  by  oth¬ 
er  companies  when  Hyphen  went  out 
of  business  last  summer. 

Soon  after  Hyphen  was  closed,  Sman¬ 
iotto  took  on  management  of  Montreal- 
based  Escher-Grad’s  expansion  in  Eu- 
rope,Africa  and  the  Middle  East  out  of 
London  and  Milan  offices. 

Autologic, 
triple-I  merger 
clears  SEC 

The  securities  and  Exchange 
Commission  declared  effective  the 
registration  statement  related  to  the  pro¬ 
posed  mergers  of  Information 
International  Inc.  and  Volt  Information 
Sciences  Inc.  subsidiary  Autologic  Inc. 
into  Volt’s  new  subsidiary.  Autologic 
Information  International  Inc.  (AIII). 

The  statement’s  prospectus  will 
serve  as  a  consent  statement  for  solicit¬ 
ing  consents  to  the  merger  from  triple-I 
stockholders.  Triple-I  said  it  expects  the 
transactions  to  be  completed  soon  after 
receiving  the  consent  of  a  majority  of 
shareholders  of  its  common  stock. 

The  proposed  one-for-one  swap  of 
triple-I  shares  for  AIII  shares  will  give 
stockholders  other  than  Volt  a  41% 
share  in  AIII. 

AP  takes  no  film 
to  Super  Bowl 

JAN.  28  MARKED  the  first  time  the 
Associated  Press  photographed  a 
major  news  event  without  film. 

The  wire  service’s  18  photographers 
captiued  all  Super  Bowl  XXX  action  on 
40  digital  cameras.  Used  in  part  at  earli¬ 
er  Super  Bowls,  the  technology  pro¬ 
duced  images  transmitted  to  and  printed 
by  member  newspapers.  The  changeover 
to  all-digital  photo  coverage  follows  the 
AP’s  successful  testing  and  introduction 
of  its  newest  model,  the  News  Camera 
2000e,  according  to  AP  executive  photo 
editor  Vin  Alabiso. 

Runners  shuttled  the  cameras’ 
reusable  disks  back  and  forth  between 
photographers  and  AP’s  trailer,  where,  in 
minutes  their  images  were  downloaded 
by  disk  readers,  reviewed,  edited,  cap¬ 
tioned  and  sent  electronically  to  AP’s 
satellite  uplink. 

“The  run  from  the  sidelines  to  the 
trailer  is  actually  the  longest  part  of  the 
process,”  said  AP  sports  photo  editor 
Brian  Horton. 
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Production  Managers 
On  The  Move 


OHN  RODNEY,  newspaper  ser¬ 
vices  director  in  the  Newspaper 
Association  of  America’s  technol¬ 
ogy  department,  has  become 
production  director  at  the  Ptvss  of 
Atlantic  City,  based  in  Pleasantville,  N.J. 

Rodney  took  up  his  new  post  Jan.  2,  a 
year-and-a-half  after  moving  ftom  Maine 
to  NAA  headquarters  in  suburban 
Washington,  D.C.  Making  the  change  was 
a  “difficult  decision  because  I  really 
enjoyed  my  stay  ....  It’s  been  a  lot  of  fun 
woricing  under  Eric,”  he  said,  referring  to 
NAA  senior  vice  president/technology 
Eric  Wolferman,  who  arrived  at  NAA  only 
months  before  Rodney. 

After  first  woridng  as  a  pressman  for 
the  Courier-News  at  its  old  Plainfield, 
N.J.,  plant  and  graduating  with  honors 
from  nearby  Rutgers  University,  Rodney 
stayed  at  the  Gannett  Co.,  working  in  cor¬ 
porate  and  newspaper  positions. 

He  went  on  to  work  for  the  Easton, 
Pa.,  Express,  where  he  installed  the  key¬ 
less  indirect  letterpress  developed  by  the 
Research  Institute.Then  based  in  Easton, 
RI  was  absorbed  by  the  old  ANPA  and  is 
now  the  NAA  Technology  Department. 
Upon  moving  to  NAA  in  1994,  Rodney 
said  his  relationship  with  the  trade  asso¬ 
ciation’s  technical  people  and  projects 
dated  from  his  days  in  Easton.That  led  to 
five  years’  service  on  the  ANPA/NAA 
technical  committee  —  a  group  he  is 
already’  being  pressed  to  rejoin. 

NAA’s  newspaper  services  provides 
technical  advice  to  members  and  is 
involved  in  research  projects  for  all  areas 
of  production  and  packaging.  Rodney  led 
that  effort  after  setting  up  a  company 
that  developed  a  specially  coated  anilox 
roller  for  commercial  flexography. 

Until  early  1993  he  served  as  produc¬ 
tion  director  at  Guy  Gannett 
Communications’  newspapers  in 
Portland,  Maine,  where  he  tested  flexo 
and  implemented  fuU-flexo  production, 
becoming  president  of  the  Newspaper 
Flexo  Users  Group.  He  also  supervised 
Portland’s  $43  million  plant  expansion 
and  installation  of  a  new  publishing  com¬ 
puter  system. 

The  NAA  position  provided  a  chance 
to  “get  back  into  the  newspaper  busi¬ 
ness,”  and  now  the  move  to  Atlantic  City 


represents  “an  opportunity  to  get  back 
into  the  hands-on  aspects  of  producing 
newspapers,”  Rodney  said. 

The  job  at  the  Press  also  puts  the  pro¬ 
duction  director  back  into  newspaper 
flexography,  back  in  his  and  his  wife’s 
home  state  and,  he  added,  closer  to  their 
house  and  children  in  Maine. 

BRUCE  BARWICK  was  promoted  to 
operations  vice  president  and  assistant  to 
the  publisher  at  the  Baltimore  Sun,  with 
responsibility  for  all  production,  opera¬ 
tions  and  information  sys 
terns  areas. 

Since  joining  the  paper 
in  1987,  Barwick  has  held 
several  positions,  including 
controller,  vice  president 
and  chief  financial  officer 
and,  most  recently,  vice 
president  and  assistant  to 
the  publisher. 


MICHAEL  F.  SHEEHAN 
was  promoted  from  circu¬ 
lation  field  operations  director  to  pro¬ 
duction  vice  president  at  the  Wall  Street 
Journal.  Effective  Jan.  2,  Sheehan  began 
overseeing  all  printing  and  production 
operations  at  the  paper’s  17  U.S.  plants. 

The  new  position  at  the  Journal 
results  from  operations  vice  president  F. 
Thomas  KuU  Jr.  “taking  on  more  of  a  role 
in  technology,”  said  Dow  Jones  &  Co. 
spokesman  Roger  May.  National  produc¬ 
tion  director  William  Harmer  and  con¬ 
struction  and  facilities  manager  John 
Conboy  report  to  Sheehan,  who  reports 
to  circulation  vice  president  Danfbrth  W. 
Austin. 

Sheehan,  43,  joined  the  Journal's 
advertising  department  in  a  part-time 
capacity  25  years  ago.  He  became  a  full¬ 
time  staffer  two  years  later,  holding  pro¬ 
duction,  classified  sales  and  staff  posi¬ 
tions  before  moving  in  1979  to  circula¬ 
tion  and  working  in  various  management 
positions  in  the  circulation  maiketing 
department.  In  1985,  he  took  charge  of 
circulation  service  functions  and  last  year 
was  put  in  chaise  of  all  North  American 
delivery,  distribution,  service  and  single¬ 
copy  and  education  maiket  sales  opera¬ 
tions. 


SHERMAN  TRAHAN  was  named  print¬ 
ing  and  production  director  at  Acadiana 
Strategic  Marketing  Group.  Appointed 
operations  manager  of  the  Daily 
Advertiser,  Lafeyette,  La.,  Trahan  joined 
the  paper  30  years  earlier  as  an  ad  sales¬ 
man.  After  rising  to  advertising  manager, 
he  moved  to  production,  where  he 
became  superintendent  in  1983. 

The  paper  is  a  part  of  Acadiana  SMG, 
which  in  turn  is  a  part  of  Thomson 
Newspapers’  southern  group. 

As  production  chief  at  Acadiana  SMG, 
Trahan  is  responsible  for  all 
printing  and  production  oper¬ 
ations  and  will  oversee  com¬ 
mercial  and  specialty  printing 
and  technology  procurement. 

GERALD  J.  SIMPKINS  was 
appointed  production  direc¬ 
tor  at  Journal  Register  Co.’s 
New  Haven  (Conn.)  Register. 
Previously  operations  director 
at  the  Winter  Haven,  Fla., 
News  Chief,  Simpkins  now 
oversees  the  100,000circulation  Register’s 
pressroom,  mailroom,  building  and  main¬ 
tenance,  security,  composing,  advertising 
makeup  and  commercial  printing.  He 
also  directs  JRCs  Imprint  Printing  opera¬ 
tion  in  North  Haven. 

BRUCE  LOVELL  was  named  production 
director  at  the  Faribault  (Minn.)  Daily 
News  and  Rice  County  Shopper  and  is 
responsible  for  management  of  Huckle 
Publishing  Inc.’s  Vision  Printing  opera¬ 
tion.  Lovell  also  will  participate  on  the 
management  team  at  Huckle’s  Owatonna 
(Minn.)  People’s  Press  and  Ou’atonna 
Weekly  Shopper.  A  printer  for  the 
Chicago  Tribune  before  moving  to 
Faribault,  Lovell  had  served  as  pressroom 
supervisor  at  the  Herald  Journal, 
Monticello,Ind.,from  1990  through  1994. 

BILL  MUMAW,  formerly  production 
manager  at  La  Opinion,  was  promoted 
to  operations  director  as  part  of  a  man¬ 
agement  reorganization  at  the  Los 
Angeles-based  Spanish-language  daily.  In 
addition  to  all  production  operations, 
Mumaw  now  also  oversees  the  manage¬ 
ment  information  systems  department. 
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Mechanical  Equipment,  Suppliers  &  Services 
Organizations  and  Industry  Services. 


PART  TWO  -  Who’s  Where  -  Provides  you  with  a  directory  of 
newspaper  industry  professionals. 


-  YOUR  PRICE  PRIVILEGE  SAVINGS 


PART  ONE  contains: 

A  unique  newspaper  “MARKET  OVERVIEW”: 

Tables  that  tell  you  AT  A  GLANCE  newspaper  advertising 
dollar  outlay  -  by  category  and  edition,  state-by-state 
edition  totals  and  circulation  by  population  size.  PLUS, 
the  YEAR  BOOK’S  listing  of  the  “Top  One  Hundred  Daily 
Newspapers  in  the  U.S.”  and  the  “Top  Ten”  Canadian 
dailies. 

And  these  comprehensive  sections: 

I.  Daily  Newspapers  Published  in  the  U.S. 
Includino  ABC  circ.,  ad  rates,  staff,  phone 
numbers  and  addresses,  installed  equipment 
and  MUCH  more 

II.  Weekly  Newspapers  Published  in  the  U.S. 

III.  Newspapers  Published  in  Canada 

IV.  Newspapers  Published  in  Foreign  Countries 


The  current  two  volume  edition  PLUS  the  1996  edition: 
only  $187. 

That’s  a  full  25%  off  the  current  edition  and  10%  off  the 
1996  edition!!  (Your  1996  edition  will  ship  in  the  spring 
of  1996.) 


YOU  ALSQ  SAVE  A  FULL  25%  WHEN  YOU  ORDER  THE 
CURRENT  AND  UPCOMING  1996  YEAR  BOOK  ON  CD-ROM 
WITH  OR  WITHOUT  LISTING  CAPABILITIES! 


The  current  -  and  1996  -  edition  of  the  Year  Book  on 
CD-ROM  (with  listing  capabilities):  Only  $1342.50. 
You  save  a  full  25%! 

The  current  -  and  1996  -  edition  of  the  Year  Book  on 
CD-ROM  (without  listing  capabilities):  Only  $742.50. 
You  save  a  full  25% ! 


□  YES!  Please  rush  me  the  following  E&P  Year  Book  shipment.  I  will  expect  my  copy  of 
the  1996  edition  in  April/May.  My  payment  is  enclosed. 

□  Current  AND  1996  editions  of  the  E&P  Year  Book:  $187 

□  Current  AND  1996  editions  of  the  E&P  Year  Book  on  CD-ROM 
(without  listing  capabilities):  $742.50 

□  Current  AND  1996  editions  of  the  E&P  Year  Book  on  CD-ROM 
(with  listing  capabilities):  $1342.50 

□  I  prefer  to  wait.  Please  RESERVE  a  copy  of  the  1996  edition  of  the  E&P  Year  Book  at  a  special  pre-publication 
discount  price  of  only  $1 1 2.50  - 1  save  1 0%  off  the  cover  price. 

Total  Amount  Enclosed:  $ _ 

□  Check  enclosed  (Payable  to  Editor  &  Publisher  Year  Book) 

□  Charge  my  VISA/MC  Account  # _ 


Editor  &  Publisher 


11  West  19th  Street, 
New  York,  NY  10011-4234 


Exp.  Date _ 

Signature  (Required  on  Credit  Card  orders)^ 

Ship  To: 

Name _ 

Company _ 

Address _ 


IA  Payment  must  accompany  all  orders.  CA,  DC.  LA  and  NY  residents  please  add  appropriate  sales  tax.  Canada  residents  please  add  OST. 

No  shipment  to  P.O.  boxes. 

THIS  LIMITED  OFFER  EXPIRES  MARCH  15, 1996. 

Mail  your  order  to  address  above  OR  FAX  to  (212)  691-6939.  Need  more  information?  Call  (212)  675-4380. 
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Two  Oregon 
dailies  launch 
Web  pages 

TWO  OREGON  DAIUES,  the  News- 
Review  in  Roseburg  and  the  Herald 
and  News  in  Klamath  Falls,  have 
launched  home  pages  on  the  Worldwide 
Web. 

They  join  the  weekly  Nugget  in 
Sisters. 

The  Herald  arui  News'  home  page 
includes  classified  advertising  and  a  com¬ 
munity  calendar.  The  classifieds  are 
offered  to  newspaper  advertisers  at  no 
extra  charge.  News-Review  publisher 
Ron  Stewart  said  ad  opportunities  will  be 
available  on  some  of  its  pages. 

Group  asks 
Gingrich  for 
more  info  online 

The  congressional  Accountability 
Project  has  written  to  House 
Speaker  Newt  Gingrich  urging  him  to 
keep  his  goal  of  placing  Congressional 
documents  online. 

Although  there  is  a  plethora  of  infor¬ 
mation  available  through  the  Library  of 
Congress’s  THOMAS  and  other  free 
government  online  services,  the 
Government  Accountability  Project  still 
would  like  to  see  committee  prints  of 
bills;  Federal  Election  Commission 
reports;  committee  reports;  congression¬ 
al  voting  records;  amendments; 
Congressional  Research  Service  reports; 
verbatim  hearing  transcripts;  congres¬ 
sional  testimonies;  and  discharge  peti¬ 
tions. 


Church  wins 
copyright  case 

A  VIRGINIA  MAN  has  been  found 
guilty  of  copyright  infringement  for 
putting  online  confidential  texts  from 
the  Church  of  Scientology. 

Earlier,  the  Washington  Post  was  exon¬ 
erated  of  similar  charges  after  using 
examples  from  the  text  in  its  story  about 
the  incident.  The  Post's  use  of  excerpts 
—  as  opposed  to  reprinting  the  texts  — 
were  considered  fair  use. 


The  U.S.  District  Court  judge  who 
ruled  in  the  matter  found  that  copyriglit 
law’  was  violated  by  the  former  church 
member  who  scanned  some  64  pages  of 
text  into  his  computer  and  posted  the 
information  online. 


Texas  cable  deal 

POST-NEWSWEEK  CABLE  has  com¬ 
pleted  its  acquisition  of  a  cable  sys¬ 
tem  in  Texarkana,  Texas,  from  Cox 
Communications. 

The  agreement  in  principle  for  the 
purchase,  whose  price  was  not  dis¬ 
closed,  was  announced  in  August  1995. 

Times  Mirror 
acquires 
online  service 

Times  mirror  CO.  has  acquired 
Hollywood  Online  (HOL),  a  leading 
provider  of  information  about  movies, 
television  and  music. 

In  addition  to  its  feed  to  consumers, 
HOL  offers  creative,  design,  production 
and  distribution  services  to  major 
motion  picture  studios,  TV  networks  and 
record  labels.  Since  its  formation  in 
1993,  HOL  has  distributed  more  than 
100  interactive  online  information  sites 
for  the  movie  industry. 

Times  Mirror’s  announcement  of  the 
acquisition  stated  that  HOL  becomes  a 
subsidiary  of  the  company  but  will  con¬ 
tinue  to  operate  as  a  separate  unit.  HOL 
co-founder  Steven  B.  Katinsky  will 
remain  as  CEO;  Anthony  T.  Farwell  as 
president;  co-founder  Stuart  J.  Halperin 
as  executive  vice  president;  and  Bruce  R. 
Cameron  as  chief  financial  officer. 

“HOL  has  great  growth  prospects  and 
has  established  itself  as  leader  in  the 
interactive,  online  entertainment  world,” 
said  Richard  T.  Schlosberg  IB,  publisher 
and  CEO  of  the  firm’s  flagship  newspa¬ 
per,  the  Los  Angeles  Times,  and  executive 
vice  president  of  Times  Mirror.  “There 
are  natural  synergies  between  the  Times, 
our  other  newspapers  and  HOL,  given 
the  sizable  franchises  we  each  have  in 
the  entertainment  information  field.” 

Among  HOL’s  multimedia  productions 
have  been  the  films  Goldeneye,  The 
American  President,  Die  Hard  with  a 
Vengeance,  and  Legends  of  the  Fall. 
Visitors  to  HOL  can  access  its  propri¬ 


etary  “Interactive  Multimedia  Kits,” 
which  are  CD-ROM-like  games  promot¬ 
ing  recent-release  movies,  video  and 
audio  clips,  photos,  movie  production 
notes  and  credits,  celebrity  imformation, 
contests  and  games,  forums  and  message 
boards. 

Online  contest 
kicks  off 

Editor  &  PUBUSHER  CO.  and  the 
Kelsey  Group  are  starting  a  contest 
to  recognize  creative  achievement  in 
newspaper  online  services. 

The  winners  of  the  first  Best  Online 
Newspaper  Services  Competition  are 
expected  to  be  announced  Feb.  24  at  the 
Interactive  Newspapers  conference  in 
San  Francisco. 

Newspaper  companies  that  operate 
online  services  will  be  judged  by  an 
international  panel  in  eight  categories 
focusing  on  innovative  products  and  cre¬ 
ative  uses  of  the  online  medium.  Each 
category  will  have  two  winners:  one 
paper  under  100,000  circulation,  and 
one  over. 

“The  collective  expertise  of  the  news¬ 
paper  industry  is  one  of  the  most  critical 
factors  in  the  development  of  interactive 
information  services,”  said  Colin  Phillips, 
co-publisher  of  Editor  &  Publisher  mag¬ 
azine. 

Prizes  include  products  donated  by 
Apple  Computer,  Netscape  Communi¬ 
cations  and  Editor  &  Publisher  Co.,  the 
sponsors  said. 

Ga.  newspaper, 

SI  team  up 

The  AUGUSTA  CHRONICLE  and 
Sports  Illustrated  magazine  are  plan¬ 
ning  to  cover  the  1996  Masters  golf  tour¬ 
nament  on  the  Worldwide  Web  site. 

The  site  (http://mastersS>6.com  or  SI 
Online  at  http://pathfinder.com/si)  will 
carry  200  pages  of  text,  pictures,  and 
graphics,  plus  video  and  audio  about  the 
tournament,  April  7-14  in  Augusta,  Ga., 
the  publishers  said.  Both  publications 
will  supply  content.  During  play,  scores 
will  be  “up  to  the  minute,”  the  publishers 
said. 

Plans  call  for  such  features  as  histori¬ 
cal  reports,  a  course  tour,  a  virtual  gift 
shop  and  chat  rooms. 
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The  reaction  to  the  third<lass  rate  pro¬ 
posals,  however,  was  quite  different. 

In  third  class,  which  the  PRC  recom¬ 
mended  renaming  Standard  class,  there 
would  be  three  new  subclasses:  Automa¬ 
tion,  Regular,  and  Enhanced  Carrier 
Route. 

“Once  again,  the  Postal  Service  has 
been  successful  in  skewing  the  competi¬ 
tive  situation  in  favor  of  its  advertising 
mail,  bulk  mail,  partners  to  the  detriment 
of  those  of  us  who  have  our  own  deliv¬ 
ery  systems,”  commented  Newspaper 
Association  of  America  president  and 
CEO  John  Sturm. 

What  this  third-class  decision  means 
for  newspapers,  Sturm  explained,“is  their 
competitors  are  going  to  knock  a  nickel 
or  so  off  their  per-piece  price.  That’s 
going  to  make  them  a  tougher  competi¬ 
tor  for  newspapers. 

“Down  the  road,  it  could  be  more, 
when  they  start  shifting  the  overhead  to 
first  class,”  he  added. 

Sturm  said  the  decision  “ultimately  will 
screw  first-class  mailers,  who  have  no 
real  alternative.  This  is  exactly  what  we 
tried  to  prevent  the  [regional  Bell  oper¬ 
ating  companies]  from  doing;  stop  fund¬ 
ing  [an  operation]  through  a  cross-sub- 
sidy. 

“It’s  the  same  thing.  They’re  funding 
third  class  from  monopoly  first  class.” 

Sturm  criticized  the  Postal  Service  for 
what  NAA  called  inaccurate  cost  mea¬ 
surements,  and  he  charged  that  the  PRC 
was  not  given  the  data  it  needed  to  prop¬ 
erly  set  rates. 

“A  flawed  regulatory  process  should 
not  be  tolerated,  and  we  urge  Congress 
to  look  into  the  matter,”  he  commented. 

NAA  spent  over  $500,000  on  this  rate 
case,  more  than  any  other,  because  of  its 
importance,  Sturm  said. 

“This  was  a  different  kind  of  case,”  he 
said.  “It  sets  the  stage  for  other  rate  cases. 
We  knew  early  on  that  this  was  a  big 
case.” 

The  decision  came  out  the  way  it  did 
“not  for  lack  of  trying  or  resources,” 
Sturm  added.  “We  put  on  multiple  eco¬ 
nomic  experts,  when  in  the  past  we  had 
one.  We  had  a  couple  of  law  firms,  when 
in  the  past  we  had  just  one.  We  pulled 
out  all  the  stops  from  a  litigation  stand¬ 
point.” 

According  to  Sturm,  a  chief  obstacle 
was  highlighted  in  the  PRC  report,  which 
noted,  “there  is  virtual  unanimity  of  suf>- 
port  for  Standard  Mail  from  the  Postal 
Service  and  users  of  this  mail. 

“Opposition  to  the  proposed  sub¬ 
classes  within  Standard  Mail  comes  from 


the  OCA  [Office  of  the  Consumer  Advo¬ 
cate]  and  parties,  who,  in  this  docket, 
appear  in  the  posture  of  competitors  of 
the  Postal  Service,  not  mail  users.” 

“That’s  us,”  said  Sturm.  “They’re  saying 
everybody  likes  this  except  OCA  and 
competitors,  who  were  discounted. 

“The  line  is  clearly  drawn,  and  we’re 
not  making  any  bones  about  it.  We  have 
a  competitive  interest,  and  we  did  our 
best.  We  swung  and  missed  on  the  last 
pitch.  The  game  never  ends  in  this  town. 
It  only  has  innings  and  periods  and  quar¬ 
ters,”  he  said. 

Sturm  said  NAA  “will  look  at  an  appeal 
to  the  court  at  the  appropriate  proce¬ 
dural  moment.” 

This  case  moves  next  to  the  Postal  Ser¬ 
vice  Board  of  Governors  for  approval,  but 
postal  reclassification  also  is  being 
looked  at  by  a  House  subcommittee, 
whose  chairman  had  no  comment. 

“To  some  extent,  the  issues  on  the  Hill 
will  be  somewhat  different,”  Sturm  .said, 
noting  they  would  likely  focus  more  on 
“overarching  issues  like  privatization  and 
major  reform  . . .  [And]  the  question  of 
the  Postal  Service  getting  pricing  flexibil¬ 
ity  and  other  attributes  of  acting  more 
like  a  business,  remembering  that  they 
aren’t  a  business.” 

Both  NAA  and  NNA  have  been  vehe¬ 
mently  opposed  to  such  proposals. 


Buys 
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Times  and  its  weekly  publication  to  our 
growing  company,”  said  ANG  president 
and  publisher  Peter  Bernhard.  “The  Times 
is  an  excellent  newspaper  serving  a 
superb  and  exciting  maiket  with  an  extra¬ 
ordinary  demographic  profile.” 

With  the  addition  of  the  Times,  ANG’s 
total  circulation  will  be  more  than 
230,000  with  630,000  readers,  Bernhard 
said.  The  deal  gives  Singleton  his  first 
holding  on  the  San  Francisco  side  of  the 
bay.  The  affluent  San  Francisco  Peninsula 
is  already  heavily  targeted  by  the  San 
Francisco  Chronicle,  the  Knight-Ridder- 
owned  San  Jose  Mercury  News  and  sev¬ 
eral  weeklies. 

The  Times  was  founded  in  1889  and 
acquired  by  Horace  W.  Amphlett  in 
1918.  In  1944,  Clinton’s  father,  the  late 
J.  Hart  Clinton,  Amphlett ’s  brother-in-law, 
became  publisher,  a  position  he  held 
for  more  than  40  years.  Currently,  the 
majority  stockholders  are  Clinton  and  his 
sisters,  Mary  Ann  Linton  Gardner,  the 
newspaper’s  secretary,  and  Mary  Jane 
Clinton  Zirkel,  treasurer  and  a  columnist. 
Other  familv  members  own  the  remain¬ 


ing  shares. 

Clinton  said  the  Times  is  the  last  family- 
owned  daily  in  the  Bay  Area  and  one  of 
the  last  in  Northern  California. 

“The  shareholders  value  the  tradition 
of  family  ownership  but  first  and  fore¬ 
most  is  the  need  for  the  Times  to  gain 
access  to  much  needed  capital,”  Clinton 
went  on.  “Secondly,  present  and  future 
estate  tax  obligations  convinced  the 
owners  that  seeking  a  buyer  at  this  point 
in  time  was  the  prudent  course  to  fol¬ 
low.” 

Singleton  is  CEO  of  the  Houston-based 
Media  News  Group,  whose  holdings 
besides  Garden  State,  include  the  Denver 
Post  and  several  other  newspapers  across 
the  country. 

Families 
and  children 
conference 

The  CASEY  JOURNAUSM  Center  for 
Families  and  Children  at  the  Univer¬ 
sity  of  Maryland’s  College  of  Journalism 
will  hold  its  annual  conference  from 
June  2  to  7.  The  topic  of  the  conference 
will  be  “Rewriting  the  social  contract: 
Are  families  better  off?” 

UK  Guild  asks 
for  more  openness 

The  UK  GUILD  of  Editors,  joined  by 
freedom  of  information  advocates, 
has  signed  a  declaration  calling  for  legis¬ 
lation  to  ensure  greater  public  access  to 
information. 

The  declaration  asks  for  the  introduc¬ 
tion  of  a  Freedom  of  Information  Act,  leg¬ 
islation  to  reform  libel  laws,  and  a  review 
of  confidentiality  laws  that  currently  gag 
sources  who  might  provide  information 
of  public  concern. 

Liverpool  Echo  editor  and  Guild  pres¬ 
ident  John  Griffith  told  the  UK  Press 
Gazette  that  “Newspapers  are  not  ask¬ 
ing  for  anything  other  than  a  public 
right  to  know.  We  are  emphatically  not 
asking  for  special  privileges  for  the  me¬ 
dia.” 


Guide  offered 

The  reporters  committee  for 

Freedom  of  the  Press  has  released 
the  fourth  edition  of  its  First  Amend¬ 
ment  Handbook,  a  pocket-sized  guide  to 
help  reporters  understand  the  laws 
affecting  newsgathering  and  reporting. 
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much  (or  little)  local  content  they  want 
to  carry.  As  Potts  observes,  when  it 
comes  to  newspapers  and  local  content, 
“Cable  companies  don’t  have  it  all.  The 
relationship  might  be  complimentary.” 
True.  But  newspapers  won’t  play  their 
traditional  role  of  information  packager 
—  cable  companies  will. 

Or  maybe  they  won’t,  since  ©Home 
has  some  serious  obstacles  to  overcome 
before  it’s  a  maricet  success.  Among 
them:  high  price  —  $30  to  $50  a  month, 
which  is  steep  for  Internet  access,  even  if 
it  does  include  a  cable  modem;  revenue 
splits  with  content  providers  for  adver¬ 
tising,  transactions  and  premium  ser¬ 
vices;  and  technical  barriers  —  cable 
modems  may  stiU  be  too  slow,  only  15% 
of  all  cable  systems  are  two-way,  and  busi¬ 
ness  users  with  networics  similar  to 
©Home’s  can  still  get  tied  up  on  the  Net. 

Americast  and  TELE-TV  are  approach¬ 
ing  the  Internet  as  part  of  a  much  larger 
assault  on  vertically  integrating  content 
with  distribution  channels.  As  an  interim 
strategy,  both  of  these  companies  are 
entering  the  maricet  with  wireless  cable, 
a  microwave  technology  that  currently 
provides  cable-like  services  to  about 
8,(X)0  U.S.  homes. 

When  combined  with  digital  video, 
these  systems  can  offer  90  to  130  chan¬ 
nels  to  consumers,  who  could  be  asked 
to  spend  about  $400  for  a  set-top  box,  or 
lease  one. 

In  time,  the  companies’  fare  of  tradi¬ 
tional  entertainment  programming,  pay- 
per-view  and  near-video-on-demand  will 
also  be  distributed  over  new  fiber  net¬ 
works  that  their  parents  are  building. 

Comp)etition  with  cable  is  expected  to 
be  fierce.  To  succeed,  Americast  and 
TELE-TV  will  need  to  differentiate  them¬ 
selves. 

“And  that’s  where  newspapers  need  to 
pay  attention,”  observes  Paul  Bortz,  who 
believes  that  local  information  and/or 
Internet  features  could  help  with  service 
differentiation. 

Maybe.  But  that  assumes  news  and 
local  information  have  value.  Plenty  of 
companies  should  be  around  to  fill  chan¬ 
nel  capacity  for  national  news,  as  recent 
announcements  from  MCI  and  News 
Corp.,  NBC  and  CNN  show. 

Whether  or  not  newspapers  wind  up 
zapping  local  stories  over  fiber,  coax  or 
wireless  cable  is  less  clear,  however.  As 
Steve  Weisswasser  told  us,  “The  distinc¬ 
tion  between  local  and  national  content 
will  erode.  People  don’t  think  about  con¬ 
tent  based  on  geographic  distinctions.” 

And  even  if  they  did,  it’s  obvious  that 


most  individual  newspapers  won’t  have 
much  clout  with  the  likes  of  ©Home, 
Americast  or  TELE-TV  Newspapers  must 
act  collectively  to  strengthen  their  nego¬ 
tiating  positions  and  create  content  that 
distribution  outlets  want. 

Which  is  why  some  of  them  banded 
together  in  the  New  Century  Networic 
—  an  organization  that  could,  theoreti¬ 
cally,  smoke  out  ventures  like  ©Home 
and,  in  the  process,  help  answer  for  us  all 
that  key  question:  What  is  the  value  of 
local  information  in  the  new  media  mar¬ 
ket,  anyway? 

Stay  tuned  . . .  there’s  soon  going  to  be 
plenty  of  channels  to  watch. 
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“The  events  of  the  past  weekend  are 
about  more  than  a  missing  roll  of  film  or 
a  photographer’s  arrest,”  the  editorial 
went  on.  “It  involves  the  public’s  right  to 
know  and  our  ability  to  inform  by  being 
allowed  to  perform  the  necessary  duties 
within  reason.” 

Fisher  speculated  that  the  Crown 
Counsel  will  not  formally  charge  Har¬ 
greaves  “if  they’re  smart.” 

“If  they  do,  it  will  be  across  Canada  in 
seconds,”  he  predicted. 

The  Times  attorney,  Don  Farquhar,  said 
he  will  file  a  protest  of  Hargreaves’  arrest 
with  the  British  Columbia  Police  Com¬ 
mission,  which  has  the  power  to  disci¬ 
pline  police  officers. 

Asked  about  the  possibility  of  prose¬ 
cuting  Hargreaves,  Farquhar  replied,  “I 
would  be  surprised  if  they  did.” 

Paul  Willcocks,  Vancouver  Island  group 
publisher  for  Thomson  Newspapers, 
termed  the  Times'  staffer’s  jailing  and 
film  seizure  “morally  and  legally  repre¬ 
hensible.” 

Gerry  Porter,  executive  secretary  of 
the  British  Columbia  Press  Council, 
described  Hargreaves’  arrest  as  a  serious 
violation  of  her  civil  rights. 

“I’m  appalled  by  what  the  police  did,” 
he  told  the  Times  Colonist.  “Maybe  we 
should  remind  police  that  the  second 
part  of  the  Charter  of  Rights  is  freedom 
of  the  press  ....  It’s  what  you  exf>ect  in 
the  Soviet  Union  or  a  banana  republic, 
not  here.” 


I  Record  number 
i  of  volunteers 

The  fifth  annual  “Make  a  Differ¬ 
ence  Day,”  sponsored  by  USA  Week- 
:  end,  attracted  a  record  865,176  people 


who  sent  reports  of  their  good  deeds  to 
the  magazine. 

“Make  a  Difference  Day”  encourages 
people  to  do  something  good  for  their 
neighbors  on  the  fourth  Saturday  in  Oc¬ 
tober.  The  1995  event  saw  an  increase 
in  volunteers  of  55%  over  the  year  before. 

Representatives  from  10  outstanding 
projects,  which  were  selected  by  a  pan¬ 
el  of  celebrity  judges,  are  slated  to  be 
flown  to  Washington  for  an  awards  cer¬ 
emony  during  National  Volunteer  Week 
in  April.  In  addition,  60  exceptional  pro¬ 
jects  will  receive  $120,000  from  USA 
Weekend  and  Newman’s  Own  Inc.,  and 
for  every  project  registered  with  the 
magazine,  Campbell’s  Soup  Co.  will  do¬ 
nate  food  in  the  project’s  name  to  a  lo¬ 
cal  food  bank. 


New  fellowships 

Reuters  has  launched  a  new 

annual  fellowship  for  mid-career 
journalists,  who  will  be  given  the  oppor¬ 
tunity  to  study  at  Oxford  University’s 
Green  College  under  the  Reuter  Founda¬ 
tion  Programme  there. 

This  fellowship,  funded  by  Reuters 
America  Holdings  Inc.,  is  being  offered 
specifically  to  American  journalists.  Fel¬ 
lows  will  spend  three  months  at  Oxford 
in  England,  the  costs  of  which  and  a 
stipend  will  be  covered  by  the  fellow¬ 
ship.  The  first  term  is  slated  to  begin 
this  fall.Those  wishing  to  apply  should 
write  to:  The  Director,  Reuter  Founda¬ 
tion,  85  Fleet  Street,  London  EC4P  4AJ; 
Tel:  01 144-171-542-7015. 

Dead  journalists 
memorialized 

The  names  of  more  than  900  jour¬ 
nalists  killed  in  the  line  of  duty  since 
1812  will  be  enshrined  on  a  spiral¬ 
shaped  glass  sculpture  in  Freedom  Park. 

The  park,  adjacent  to  the  Freedom 
Forum  Newseum  in  Arlington,  Va.,  is 
slated  to  be  dedicated  in  May.  Each  year, 
the  names  of  journalists  killed  while  do¬ 
ing  their  jobs  will  be  added  to  the  glass 
panels  on  the  memorial. 

The  first  journalist  on  the  list  is 
James  M.  Lingan,  part  owner  of  the  Fed¬ 
eral  Republican  newspaper,  who  was 
trampled  by  a  mob  in  Baltimore  after  a 
skirmish  regarding  the  newspaper’s 
content. 

Journalists’ names  since  1981  were 
compiled  by  the  Committee  to  Protect 
Journalists,  with  earlier  cases  re¬ 
searched  by  Newseum  staff. 
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YOU  name  it.  And  iconclast 

James  Twitchell  wUl  tell  you 
who  comrpted  it  and  controls 
it.  The  villain  is  advertising.  Take  some¬ 
thing  as  beautiful  and  sacred  as  wed- 
dings.They  have  become  “ritualized  cer¬ 
emonies  of  acquisition,”  according  to 
Twitchell. 

He  lists  all  the  commercial  aspects 
from  the  bridal  registry  and  nonrecy- 
clable  wedding  garments  to  elaborate 
ring  exchanges  between  participants  in 
the  wedding  as  well  as  between  the 
wedding  couple.  Adcult,  he  says,  has 
been  “hard  at  work  making  what  was 
once  a  communal  or  civil  or  religious 
ceremony  into  a  holiday  of  consump¬ 
tion.” 

By  adcult,  Twitchell  means  the  new 
culture  defined  not  by  writers,  philoso¬ 
phers,  religious  doctrines  or  family  and 
ethnic  traditions  homogenized  in  a  mix 
of  shared  ideas,  but  by  advertising. 
“What  we  treasure  is  carried  to  us  each 
second  in  a  plasma  of  electrons,  pixels, 
and  ink  created  by  multinational  agen¬ 
cies  dedicated  to  attracting  our  atten¬ 
tion  for  entirely  nonaltruistic  reasons.” 

Advertising  replaces  God  as  a  deter¬ 
mining  factor  in  life,  even  destroys  the 
myth  and  mean¬ 
ing  of  art,  as 
Michelangelo’s 
David  wears  a 
pair  of  jeans 
or  as  the 
Mona  Lisa  is 
[  chunky,  or 
smiles  or 
wears  a 


moustache  for  various  ads. 

The  pervasiveness  of  ads,Twitchell 
points  out,  is  evident  in  the  parameters 
of  knowledge  of  students  who  may  not 
know  an  important  historical  fact,  but 
will  know  the  smallest  trivia  about  ads. 
The  average  adult,  he  says,  sees  some 
3,000  ads  every  day. 

The  book  perhaps  doesn’t  say  any¬ 
thing  that  has  not  been  said,  but  it  cer¬ 
tainly  delivers  the  background  informa¬ 
tion,  with  200  illustrations  of  ads  that 
make  an  advertising-driven  culture  very 
visible. 

Twitchell  is  professor  of  English  at 
the  University  of  Florida. 
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Despite  its  rather  traditional  tide, 
this  is  one  in  what  can  be 
expected  to  be  a  new  wave  in 
journalism  reporting  textbooks.  In  the 
past,  journalism  writing  textbooks  liave 
tended  to  be  specifically  targeted.There 
were  books  serving  future  newspaper 
reporters,  broadcasting  books  for  the 
would-be  broadcaster  and  public  rela¬ 
tions  books  for  the  practitioner  in  that 
held. 

The  trend  in  journalism  schools  now 
is  to  bring  down  the  walls  between 
these  specialties.  The  explanations  for 
this  trend  are  that  it  recognizes  the 
crossover  and  interrelatedness  of  these 
fields  and  the  need  to  entice  and  hold 
more  students. 

Skeptics  look  at  it  another  way:  The 
melding  of  the  disciplines  is  one  more 
step  in  the  “dumbing  down”  of  journal¬ 
ism  programs,  creating  one  more  “sand¬ 
box"  or  play  course  for  imdergraduates 
replacing  beginning  reporting  courses. 
The  new  course  may  come  after  a  gen¬ 
eral  survey  course  on  media,  which 
many  journalism  programs  have  in 
place  already  for  incoming  freshmen. 

Could  there  be  some  truth  in  both 
theories? 


There  is  an 
interrelatedness 
and  journalism 
programs  may 
also  be  dumb¬ 
ing  down  to 
attract  the 
potential 
dropouts 
from  other 
disciplines 
in  the  uni¬ 
versity. 

The  authors  write,  “This  book. 

News,  is  a  significant  departure.  We 
have  written  it  as  a  ‘news  book,’  not  a 
‘newspaper  book.’  We  want  every  stu¬ 
dent  to  be  comfortable  with  it.” And 
that  may  be  its  problem.  Too  much 
comfort. 

Sometimes  the  book  seems  too  self- 
conscious  as  it  offers  a  series  of  gym¬ 
nastic-like  exercises,  for  example,  in 
determining  what  should  be  a  lead: 
“Assemble  all  the  information  available, 
use  the  Five  Ws  and  H  to  categorize  the 
information;  narrow  the  information  in 
each  category  to  the  one  most  interest¬ 
ing  or  significant  item;  create  a  core 
sentence  from  the  items  that  emerged 
in  the  categorizing  process;  flesh  out 
the  core  sentence  so  it  reads  well; 
incorporate  additional  information  to 


embellish  the  sentence _ ”  Whatever 

happened  to  intuition  and  spontaneity 
in  writing? 


Sometimes  there  seems  to  be  too 
much  of  the  children’s  book:  “See  Jane. 
See  Jane  run.  See  Jack.  See  Jack  run.”  For 
example,  “Quotations  are  the  words  of 
a  subject,  so  you  must  put  in  quotes.” 
And,  “Advice  for  observing:  Keep  your 
eyes  open . . . .  ” 

There  is  a  commendable  section  on 
computer-assisted  reporting  and 
research  for  news  media  and  public 
relations. 

And  is  it  really  correct  to  say: 
“Increasingly  common  are  early  career 
shifts  back  and  forth  from  news  and 
public  relations” 

Lorenz  teaches  at  Loyola  University, 
New  Orleans,  and  Vivian  at  Winona 
(Minn.)  State  University. 
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BY  DAVID  ASTOR 

He  Put  His  Witing 
Skill  In ‘Jeopardy’ 


Bob  hill  knows  all  about  the  wonderful 
things  that  can  be  coaxed  out  of  the  earth. 
The  Louisville  (^tier-journal  columnist 
has  planted  hundreds  of  trees,  shrubs  and 
flowers  on  his  small  fiirm  in  southern 
Indiana  —  and  coauthored  three  books  on  gardening. 

Hill  also  knows  that  the  earth  can  yield  terrible 
secrets,  such  as  the  body  of  Brenda  Schaefer. 

_  Schaefer  was  a  Louisville 

woman  raped,  tortured  and 
murdered  by  ex-fiance  Mel  Ig- 
natow  in  1988.  Her  body  was 
buried  in  a  shallow  grave  be¬ 
hind  the  house  of  Ignatow’s 
sometime-girlfriend,  Mary 
Ann  Shore. 

Shore  confessed  to  her  pe¬ 
ripheral  involvement  in  the 
murder  in  1990,  and  led  po- 

_  lice  to  Schaefer’s  grave.  Igna- 

tow  was  arrested  and  tried  — 
but  acquitted  by  a  jury  that  found  Shore  not  fully 
believable  and  the  evidence  ambiguous.  Ignatow 
cooly  denied  everything. 

Then,  in  1992,  three  rolls  of  film  were  discovered 
in  Ignatow’s  former  house  that  proved  conclusively 
that  he  had  indeed  committed  ^e  murder.  But  Igna¬ 
tow,  because  of  the  Constitutional  provision  against 
“double  jeopardy,”  couldn’t  be  retried  on  the  same 
charges.  He  ended  up  getting  a  relatively  short  jail 
sentence  for  perjury,  and  is  due  to  be  released  in 
1997. 


litt!)  mu  discusses 
his  seuriu}* 
'Double  Jet  f/uhrly' 
IxHtk  uud  his 
eclectic  l.ouisi  ille 
(kmrier Journal 
coUuuu 


Hill  wrote  a  critically  acclaimed  book  on  the  case 
that  was  published  last  July  by  William  Morrow.  A 
paperback  version  of  Double  Jeopardy:  Obsession, 
Murder,  and  Justice  Denied  is  coming  later  this 
year  from  Avon,  and  an  option  has  been  taken  out 
for  a  possible  TV  movie. 

The  author/joumalist  decided  to  do  the  book  — 


on  which  he  spent 
18  months  of 
nights,  weekends 
and  vacations 
while  working  his 
usual  days  at  the 
Courier-Journal 
—  for  several  rea¬ 
sons. 

“I’ve  covered  a 
lot  of  crime-beat 
stories,”  said  Hill. 

“I’ve  seen  people 
shot,  stabbed  and 
autopsied.  But  this 
really  affected  me. 

The  depth  of  evil 
in  this  guy  [Igna¬ 
tow]  .The  double 
jeopardy  aspect.” 

He  also  noted 
that  the  LouisvUle 
case  had  some  similarities  to  the  more  recent  OJ. 
Simpson  case.  There  was  an  abused  woman 
murdered,  intense  publicity,  lawyers  playing  up  to 
the  media,  a  verdict  that  shocked  many  people,  and 
even  a  racial  component  (the  man  prosecuting  the 
white  Ignatow  was  black  and  the  jury  was  mostly 
white). 

Hill’s  reputation  was  such  that  the  Schaefer  fami¬ 
ly  came  to  him  about  writing  the  book. 

“They  originally  didn’t  want  to  do  anything,”  he 
said.  “But  they  were  besieged  by  authors  and 
agents,  some  of  whom  told  them  ‘we’re  going  to 
write  it  whether  you  want  to  or  not.’” 

As  it  turned  out,  the  Schaefers  would  be  very  sat¬ 
isfied  with  Hill’s  306-page  look  at  their  family’s 
tragedy,  and  law-enforcement  officials  and  others 
told  the  author  that  they  were  impressed  with  the 


"I'm  dead  certain  I'm  doing  what  I'm  sup¬ 
posed  to  be  doing."  —  Bob  Hill 


Columnist  Is  Long  On  ‘Brief  Profundity’ 


COLUMNISTS  HAVETO  say  a  lot  in  only  a  few  hundred 
words,  and  a  Louisville  Courier-Journal  executive  thinks 
Bob  Hill  excels  at  this  task. 


“He  infuses  his  work  with  a  kind  of  depth  that  is  difficult 
to  achieve  •^en  you’re  writing  short  pieces,”  said  Courier- 
Journal  vice  president/editor  David  Hawpe,  ^o  called  Hill  a 
master  of  “brief  profundity” 


Hawpe  added,  “He’s  one  fine  journalist.  He  has  a  terrific 
mind.  He’s  a  deep  thinker.  He’s  very  certain  of  what’s  right 
and  wrong.  And  he  engages  woiking-dass  people  and  wotk- 
ingclass  issues  without  ever  being  condescending.” 

The  executive,  who  joined  the  Courier-Journal  in  1969, 
concluded  wryly  “Bob’s  probably  the  most  successful  intel¬ 
lectual  good  old  boy  we’ve  ever  offered  in  the  paper!” 
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accuracy  of  his  richly  detailed  book. 

Oddly  enough,  the  metro  columnist 
hadn’t  written  that  much  about  the  case 
for  the  Coutierjouma!  before  starting 
the  book.  For  one  thing,  a  change  of 
venue  had  placed  the  Ignatow  trial  in  a 
county  fur  from  Louisville. 

But  Hill  certainly  has  covered 
hundreds  of  other  topics  in  his  thrice- 
weekly  feature,  which  gets  picked  up  pe¬ 
riodically  by  Gannett  News  Service. 

“My  columns  are  a  mix  of  satire,  com¬ 
mentary,  opinion,  hell-raising  and  sheer 
nonsense,”  stated  the  writer,  who  does 
repKjrting  for  many  of  them.  He  noted 
that  “you’ve  got  to  get  out  of  the  build¬ 
ing  or  you  end  up  pontificating  too 
much.” 

Hill  loves  being  a  columnist.“I  enjoy 
the  freedom  of  it,”  he  said.  “You  have  to 
fill  the  space,  but  if  you  do  it  right,  they 

leave  you  alone _ I’m  dead  certain 

I’m  doing  what  I’m  supposed  to  be  do¬ 
ing.” 

And  HiU  particularty  likes  doing 
coltunns  that  help  people.  In  one 
poignant  piece,  he  talked  about  a 
woman  who  watched  two  of  her  chil¬ 
dren  die  of  cancer.  Hill  included  an  ad¬ 
dress  for  reader  donations,  and  the 
woman  ended  up  with  $42,000. 

“Louisville  is  a  wonderful  town,”  he 
said.  “Readers  always  respond.” 

Hill  has  worked  in  the  city  since  1975, 
initially  at  the  now-defunct  Louisville 
Times.  At  one  point,  he  was  a  Kentucky 
columnist  traveling  through  the  state  “in¬ 
terviewing  mules  and  old  men.” 

“It  was  fim,”  recalled  Hill,  who  has  also 
enjoyed  writing  noncolumn  pieces  over 
the  years.  Currently,  he  averages  one  fea¬ 
ture  story  a  month  for  the  Courier-Jour¬ 
nal,  including  a  recent  article  focusing 
on  Rush  Limbaugh’s  Missouri  hometown. 

The  busy  Hill  also  answers  all  of  the 
1,000  reader  letters  he  receives  a  year, 
participates  in  charity  events,  gives 
speeches,  does  a  weekly  radio  show,  and 
reads.  His  fevorite  authors  include  John 
Steinbeck  and  Isaac  Asimov,  and  the 
columnists  he  follows  include  Mike 
Royko,  Ellen  Goodman  and  George  Will. 

Hill,  who  has  won  25  writing  awards, 
also  serves  as  treasurer  of  the  National 
Society  of  Newspaper  Columnists.  He 
has  been  a  member  for  18  of  the  NSNC’s 
19  years,  and  lauds  the  organization  for 
the  way  it  helps  columnists  learn  more 
about  Aeir  profession  and  gives  them  a 
chance  to  meet  their  peers  from  other 
newspapers  aroimd  the  country. 

(See  Hill  Profile  on  page  36) 


SYNDICATES/NEWS  SERVICES 


A  Pro’s  Prose: 

The  Words  Of  Bob  Hill 


T^ROM  A  1978  column  about  a  car- 
Jl  penter.  McKinley  Craft  has  tried  to 
make  his  own  casket.  Lord  knows  he’s 
tried.  But  the  man  is  simply  too  good  at 
his  work,  and  his  customers  keep  buy¬ 
ing  them  away  from  him. 

From  a  1982  column  about  a  94-year 
old  farmer:  His  parents  were  slaves, 
buried  in  one  of  Ae  hundreds  of  deso¬ 
late,  forgotten  cemeteries  of  rural 
Kentucky.  Their  graves  are  marked  with 
plain  gray  stones.  They  lived,  raised  a 
fiunily  and  died,  leaving  no  pictures,  no 
momentos  their  children  can  touch  or 
feel,  nothing. 

From  a  1982  column  about  Hill’s  expe¬ 
riences  as  a  Little  League  coach:  T.S. 
Eliot  didn’t  know  beans  about  baseball. 
March,  not  April,  is  the  cruelest  month. 
March  is  the  time  of  the  preseason  Little 
League  tryouts. 

From  a  1983  column  about  a 
Churchill  Downs  employee:  The  man 
guards  at  least  $2  million  worth  of 
Churchill  Downs  horseflesh  for  $3.70 
an  hour,  but  that’s  the  way  it  is  in  the 
Sport  of  Kings. 

Prom  a  1987  column  about  Hill  taking 
batting  practice  with  the  Louisville 
Redbirds,  a  minor  league  team: 
There’s  not  much  in  the  real  worid  that’s 
equal  to  baseball’s  batting  practice. 
Writers  don’t  get  to  warm  up  by  slap¬ 
ping  a  couple  of  adjectives  and  a  noun 
to  die  right  side  of  second  base. 

Prom  a  1989  column  about  bis  farm: 
I’ve  nursed  one  tiny  pink  dogwood 
through  two  summer  droughts.  It  owes 
me  a  show,  and  I  want  to  collect. 

Prom  a  1989  column  about  bis  first 
car:  1  was  cleaning  out  the  office  this 
week,  tossing  away  those  immense 
stacks  of  ancient  notes  and  dated  peri¬ 
odicals  that  journalists  always  keep  for 
fear  one  of  their  stories  may  be  chal¬ 
lenged  by  a  lawyer  representing  the 
estate  of  Ulysses  S.  Grant,  when  I  came 
across  a  yellowed  automobile  advertise¬ 
ment. 


From  a  1991  column  on  bis  children: 
Twenty  years  ago,  in  one  of  those  happy 
moments  where  luck  meets  prepara¬ 
tion,  I  took  a  picture  of  our  two  children 
walking  away  from  us  down  a  forest 
road.  My  daughter  was  about  4,  my  son 
pushing  2.  The  forest  road  forked  in  two 
directions  in  the  distance.  The  photo¬ 
graphic  metaphor  on  child-raisirig  was 
neily  perfect. 

From  Double  Jeopardy:  Mike  Schaefer, 
wearing  a  green  down-filled  jacket  and 
jeans,  carried  the  spade  in  one  hand  like 
a  hunting  rifle.  Tom  Schaefer,  a  bearded 
man  in  a  red  cotton  jacket  and  jeans,  car¬ 
ried  the  black  box  in  front  of  him  with 
care,  like  a  man  bearing  a  gift.  The  box 
contained  the  cremated  hands  of  their 
murdered  sister,  Brenda  Schaefer. 


Weekly  tips 
for  smvlviim 
a  rude  worid 


Ledtia  Baldrige 


Deliver  your  readers 
the  solution  to  liv¬ 
ing  in  an  impolite 
society.  No  more 
old-fashioned  manners 
columns.  Give  them 
America’s  leading 
arbiter  of  eti¬ 
quette  once  a 
week  -  Letitia 
Baldrige. 


COPLEY 

news  semes 


Call  toll-free  (800)  238-6196 
today  for  detailsl 
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Hill  Profile 

Continued  from  page  35 

And  Hill,  53,  spends  time  playing  and 
following  basketball  —  a  keen  interest  of 
his  for  decades.  He  authored  The  Amaz¬ 
ing  Basketball  Book,  and  was  a  member 
of  the  Rice  University  b-ball  team  from 
1960  to  1964. 

The  6’5’’Hill  studied  business  at  Rice, 
and  went  on  to  work  for  Montgomery 
Ward  and  Chrysler  for  five  years.  But  he 
realized  that  journalism  was  the  profes¬ 
sion  for  him,  so  he  joined  a  weekly  paper 
in  his  hometown  of  Sycamore,  Ill.  Then 
he  moved  to  the  Rockjbrd  (HI.)  Morning 
Star  before  going  to  Louisville. 

Hill  has  been  married  to  Janet,  a 
teacher’s  aide,  for  33  years.  They  are  the 
parents  of  Jennifer,  an  MIT  graduate  who 
worics  in  Boston;  and  Robb,  a  freelance 
photographer  in  Bloomington,  Ind. 

Robb  took  a  number  of  the  photos 
that  appear  in  the  Double  Jeopardy 
book. 


Not  even  one  vote 
for  ‘Richie  Rich’? 

SIX  OF  SEVEN  Republican  presidential 
candidates  arc  pro<hoice  —  \^en  it 
comes  to  their  ri^t  to  pick  a  favorite 
comic,  that  is. 

The  Associated  Press  reported  that 
Robert  Dole  and  Pat  Buchanan  both 
chose  “Peanuts,”  Lamar  Alexander  picked 
“B.C.,”  Robert  Dornan  selected  “Prince 
Valiant,”  Steve  Forbes  opted  for  “The  Phan¬ 
tom”  and  Richard  Lugar  went  for  “Super¬ 
man.”  Phil  Gramm  declined  to  make  a 
preference  known. 


WebPoint  service 
is  being  launched 


Tribune  media  services  has  12  char¬ 
ter  clients  for  its  new  “WebPoint” 
Internet  service. 


These  subscribers  began  beta-testing 
the  first  set  ofW'febPoint  content  packages 
this  week. 

The  service  —  first  demonstrated  at 
Nexpo95  —  delivers  ready-to-use  World 
Wide  Web  pages  with  text,  photos,  graph¬ 
ics,  audio,  animation  and  interactive  ele¬ 
ments.  Also  provided  are  tools  that  allow 
newspapers  to  customize  the  content, 
brand  it  with  their  own  logos  and  insert 
their  own  ads. 

The  beta  release  includes  content  mod¬ 
ules  on  buying  a  home,  buying  a  new  car, 
finding  a  job,  getting  in  shape  and  playing 


tMsiPnm 


An  example 
of  Tribune  Media's 
"WebPoint” 
content  as  used 
by  the  Newport 
News,  Va.,  Daily 
Press 


video  games.  At  least  10  more  modules  on 
other  topics  are  scheduled  to  be  released 
within  the  next  five  months. 

WebPoint  wiD  feature  content  created 
specifically  for  Internet  use,  including 
material  from  some  ofTrlbune  Media’s  syn¬ 
dicated  creators,  its  Voice  News  Network 
staff  and  other  sources. 

The  charter  clients  are  the  Houston 
Chronicle,  San  Francisco  Newspaper 
Agency,  Chicago  Tribune,  Indianapolis 
Newspapers,  Kansas  City  Star,  St  Louis 
Post-Dispatch,  Orlando  Sentinel,  Fort 
Lauderdale  Sun-Sentinel, Hatpyrd  (Conn.) 
Courant,  Newport  News,  Va.,  Daily  Press, 
Cedar  Rapids,  Iowa,  Gazette  and  Racine, 
Wise.,  Journal  Times. 

Creator  writes  his 
first  graphic  novel 

Robb  Armstrong  has  created  a 
graphic  novel  called  Jump  Start.  A 
Love  Story  for  HarperPerennial. 

The  cartoonist’s  “Jump  Start”  comic  strip 
is  distributed  to  more  than  200  newspa¬ 
pers  by  United  Feature  Syndicate. 


i  Armstrong's  cartoon  family 


Daily  color  comics 
and  online  scans 

Reed  BRENNAN  media  Associates  is 
adding  daily  color  comics  to  its  pagi¬ 
nation  service. 

RBMA  chairman  Robert  Reed  also 
announced  that  his  Florida-based  compa¬ 
ny  will  scan  cartoon  art  for  online  use. 

Both  services  will  be  available  to  news¬ 
papers  starting  March  4,  according  to 
RBMA,  which  currently  provides  more 
than  75  newspapers  with  electronically 
p^inated  and  custom-edited  comics  and 
features  in  black  and  white. 

“Surveys  show  that  readers  are  attracted 
to  colorf  said  King  Features  Syndicate  pres¬ 
ident  Joseph  D’Angelo,  “so  the  addition  of 
color  to  approximately  20  comics  on  a 
page  will  certainly  help  in  newspapers’ 
constant  battle  to  hold  reader  attention.” 

King  handles  RBMA  sales  and  marketing 
in  the  United  States,  while  the  Toronto  Star 
Syndicate  represents  the  company  in 
Canada. 

RBMA  clients  include  the  Atlanta 
Journal-Constitution,  Boston  Globe, 
Houston  Chronicle,  Miami  Herald, 
Philadelphia  Inquirer  and  Sacramento 
Bee,  among  others. 


Pair  of  corrections 

The  new  baby  in  “On  the  Fastrack” 
is  due  to  be  bom  in  March.  A  brief 
last  week  (£6/*,  Jan.  27,  p.  34)  erroneous¬ 
ly  stated  that  the  birth  would  be  in 
February. 

Also,  the  Web  address  in  a  recent  item 
about  “The  Borderline”  cartoons  iE&P, 
Dec.  30,  p.  28)  contained  a  typo.The  cor¬ 
rect  address  for  the  site  is 
http://www.cts.com/  -borderin/. 
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For  the  Best  Exposure 
of  Yoiir  Advertising  Message 
to  Newspapers 


PHOTOGRAPHY  IN  NEWSPAPERS 

A  Special  Editorial  Piillout  Section  •  March  2, 1996 


Reach  Photojournalists,  Editors,  Technicians 

Those  with  photo'responsibilities  ctiepenci  on.E&P  to 
get  the  complete  picture  ot  what’s  happening  in  the  ' 
industry  AND  To  find  out  about  new  developments 
affecting  their  jobs;  what’s  new  i.n  film  cameras;  dig¬ 
ital  cameras,  photos  online,  photo  archives  to 
1  learn  about  generational  changes  in  photojournalism 
...  photos  in  classified  sectioiTS  ...  equipment,  tech¬ 
niques,  innovations  ...'  ■ 

Special  ADDITIONAL  Targeted  Distribution 

Your  ad  in  this  special  photography  edition  wilf . 
reach  our  more  than  80.000  reader’s  ...  PLUS  a  spe¬ 
cial  mailing  of  this  photogaphy  edition  will  be  made 
to  ALL  CHIEF  PHOTO  EDITORS  at  U  S.  and  Canadi- 
’•  an  newspapers.  ALSO,. this  E&P  special  edition*  wifi 
.  '  be  distributed  in  Miami  Beach  to  attendees  oHhe  • 

,  NAA  Newspaper  Operations  SuperConference,  •  -- 
.  March  3-8.  ■  ; 

Reserve  Your  Space  today!  , 

Photography  in  Newspapers,  with  its  focused  editor¬ 
ial  content  and  additional  targeted  distribution,  is 
,  your  best  opportunity  1o  reach  prime  prospects*:.. 

. '  efficiently,  effectively.  Make  your  space  reservation  . 
today.  Call  E&P.  Advertising  Directar  Steve  Tovviisley 
at  (212)  675-4380,  ext.  1 55;  or  contact  your  locat’ 
E&P  advertising  representative. 

Space  Reservation  Deadline:  Friday,  February  16 
Ad  Material  Deadline:  Tuesday,  February  20 


Ad  Rates  ^  Color  Rales 

Full  Page  .  .S3.620  .  Spot  color,  per  color;  per  page,  extra  $575 

2/3  Page  .....  .$2,825  Faciitg  page,  saote  color,  extra  $400 

1/2  Page  . . $2,135  Four-color  process  space  and 

1/3  Page  .  .  .  $1,525  '  color  charge; 

1  /4  Page  .  $1 .265  One  p;tge.  $4,920;  Two-()age  sprrad.  $9  090 


or  vitrrir  L  til'  coirtract  r;H(!  appires  '  _  (IraserJ  on  one-lrrtre  space  rate) 


-  -  rrir  lot  kiii  i  si  \ii 


Sales  Offices 

New  Ywk.(2I7)  (3754386  •  New  York  fax  (?1?)  9P9-I259  •  Cliictiijo  (312)  (>41-0041 
.  ■  tais  /Vn()ek;s  (310)  378-/0/5  •  S.iri  t  r.uicrsc't)  (415)  121  -7950 


/A  BRIEF 


Algeria  perilous 
for  journalists 

The  committee  to  Protect 

Journalists  said  that  for  the  second 
consecutive  year,  Algeria  is  the  most  dan¬ 
gerous  place  in  the  world  for  journalists. 

The  24  Algerian  reporters  and  editors 
murdered  in  1995  accounted  for  nearly 
half  of  the  job-related  deaths  of  journal¬ 
ists  in  the  entire  worid,  according  to  a 
statement  from  CPJ. 

A  total  of  51  journalists  were  killed  in 
the  line  of  duty  during  1995,  said  CPJ.  Six 
of  those  deaths  were  combat  casualties. 
The  other  45  cases  —  including  the  24 
in  Algeria  —  appear  to  be  homicides. 

Second  sports 
section  added 

The  charleston  (W  VA.)  Daily 

Mail  has  added  a  second  sports  sec¬ 
tion  on  Saturday,  in  response  to  reader 
demand. 

The  new  section.  Sports  Overtime, 
doubles  the  newspaper’s  sports  coverage 
on  Saturday. 

Police  pursue 
leads  in 
carrier's  death 

New  ORLEANS  POUCE  are  foUow- 
ing  several  leads  in  the  stabbing 
death  of  a  51-year-old  Times-Picayune 
carrier.  Samuel  Winbom’s  body  was 
found  off  of  a  road  close  to  his  paper 
route.  His  body  had  several  stab  wounds 
and  his  car  was  missing.  Police  said  they 
believe  Wmbom  may  have  been  the  vic¬ 
tim  of  a  carjacking. 

Ventura  daily 
makes  changes 

The  VENTURA  COf/ATY  (Calif.)  Star 
has  reduced  zones  and  changed  the 
name  of  its  Sunday  newspaper. 

The  Star  still  publishes  six  zoned  edi¬ 
tions.  The  Sunday  edition  changed  its 


name  to  the  Ventura  County  SuntU^ 
Star  and  added  a  new  flag.  The  single 
copy  price  was  raised  to  $1.50. 
Additionally,  the  newspaper  made  a  num¬ 
ber  of  content  changes  in  response  to 
readership  research. 

Newspaper 
Network  grows 

The  ILLINOIS  newspaper 
Information  Network,  launched 
by  the  Illinois  Press  Association  in 
September  1995,  has  more  than  100 
users,  many  of  them  small  newspapers  in 
the  state,  according  to  an  announcement 
from  the  association. 

Along  with  educational  pieces,  the 
network  also  provides  state-generated 
news,  a  Chicago  attorney’s  weekly 
review  of  the  Illinois  court  system,  and 
electronic  delivery  of  weekly  classified 
advertising  networic  placements. 

Ohio  court  rules 
for  paper 

The  U.S.  supreme  court  recently 
declined  to  hear  an  appeal  of  an 
Ohio  Supreme  Court  ruling  in  favor  of 
the  Cleveland  Plain  Dealer. 

The  appeal  stemmed  from  a  lawsuit 
filed  by  a  former  state  Sentate  candidate, 
Loren  Loving  Vail.  She  maintained  the 
newspaper  libeled  her  in  a  column  tliat 
accused  her  of  “gay-bashing.” 

The  state  Supreme  Court  ruled  that 
the  Plain  Dealer  column  was  opinion, 
and  therefore  is  protected  as  fi^e  speech 
under  the  Ohio  Constitution. 


Masters  in 
Malaysia 


The  OHIO  UNIVERSITY  CoUege  of 
Communication  will  ofier  a  master’s 
degree  program  in  mass  communication 
by  the  summer  or  fall  at  the  MARA 
Institute  of  Technology  outside  Kuala 
Lumpur,  Malaysia. 

Ohio  University  will  be  the  first 


American  university  to  ofler  a  graduate 
degree  program  in  communication  at 
the  Malaysian  institution,  which  has  an 
undergraduate  communication  program 
in  place. 

Indecent  curbs 
upheld  by  court 

The  U.S.  SUPREME  Court  let  stand  a 
Federal  Communications  Commission 
rule  limiting  “indecent”  broadcasting  to 
the  hours  of  10  p.m.  to  6  a.m. 

The  rule  had  been  challenged  as  a 
restriction  of  free  speech,  but  the  feder¬ 
al  appeals  coun  in  Washington  deter¬ 
mined  that  it  was  promulgated  in  the 
best  interest  of  protecting  children. 


API  fellows 

SEVEN  RECIPIENTS  OF  American 
Press  Institute  fellowships  have  been 
named  and  are  slated  to  attend  profes¬ 
sional  development  seminars  at  API  dur¬ 
ing  the  coming  year. 

They  are:  Mary  Jane  Alexander,  assist¬ 
ant  professor,  St.  Michael’s  College, 
Winooski  Park,  Colchester,  Vt.,  who 
received  a  James  H.  Ottaway  Fellowship; 
Gene  Rebcook,  associate  professor  of 
advertising,  Hampton  (Va.)  University, 
who  also  received  a  James  H.  Ottaway 
Fellowship;  Michele  J.  Vemon-Chesley, 
director.  Journalism  Institute  for 
Minorities,  Wayne  State  University, 
Detroit,  Mich.,  who  received  a  Minority 
Journalism  Educators  Fellowship;  and 
Alfred  A.  Marin-Carle,  graphics  coordina¬ 
tor/sequence  head.  Ball  State  University, 
Muncie,  Ind.,  who  received  the  RoUan  D. 
Melton  Fellowship. 

Also:  Michael  R.  Cowling,  assistant  pro¬ 
fessor,  University  of  Wisconsin-Oshkosh, 
who  received  the  Philip  S.  Weld  Sr. 
Fellowship;  Mary  Lou  Simms,  features 
editor,  the  News,  Boca  Raton,  Fla.,  who 
received  the  Cissy  Patterson  Fellowship; 
and  Christopher  P  Reen,  national/co-op 
advertising  manager,  the  Daytona  Beach 
I  (Fla.)  News-Journal,  who  received  the 
:  John  E.  (Jack)  Heselden  Fellowship. 
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11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Doily-Weekly-Monihly  Features. 
Camera  read/.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  late  June.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax;  (212) 
254-7646. 


ENTERTAINMENT 


'HOLLYWOOD'  -  Livelv  gossip  column. 
'Kids  Comer'  -  New  books  reviewed. 
For  information; 

(800)  959-9977. 


FRANCHISE 


THE  FRANCHISE  ADVISER:  This  advice 
column  written  by  Ellen  Shubart,  editor 
of  FRANCHISE  BUYER  magazine, 
helps  readers  learn  how  to  buy  -and 
then  run  -a  franchise  successfully.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


AWARDWINNING 
700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303, 

Grass  Valley,  CA  95945 


Nothing  is  good  for  everyone,  but 


Andre  GkJe 


LAUGHTER  is  the  best  medicine, 
so  keep  your  readers  healthy  by 
subscribing  to  In  A  Nutshell  -  a 
uniaue,  oword-winning,  700-word 
weekly  column.  1 19  Washington 
Ave.,  Staten  Island,  NY  103^14. 
(718)  698-6979 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  informa¬ 
tion  for  moviegoers.  Camera 
ready.  Star  photos.  Graphic,  pra- 
vocative  rating  system.  Cineman 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Coll  (800)  292-4308/(909)  672-2594 


SYNDICATION 


Monthly  Columns.  Remodeling, 
Gardening,  Outdoors,  Travel, 
Religion,  Spirituality,  Family,  Jab 
Search.  Ideal  for  weeklies.  Call 
Lepore  Features,  1  (800)  ///-4909 
for  information  and  samples. 


History  is  the  autobiography  of  a 
madman. 

Alepsondar  Hemn 


EDrrOR6TPUBUSHER 
The  communication  link  of  the  newspaper  industry 
every  week  since  1884. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


SOUTHERN  NEWSPAPERS,  INC. 

Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable  prices. 
Contact  Dick  Smith,  president,  1 08  Jane 
Cove,  Clarksdale,  MS  38614. 

phone  (601)627-7906 
Fox  (601)  627-79063* 


NEWSPAPER 


ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Soles  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
^x  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pre$.-(301 )  540-0636 
Tom  Sextan,  N.England 
(617)545-6175 

Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NF 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL 
NEWSPAPER  BRCDKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Managemen^Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texos  ond  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 

Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS 
38614 

(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker-Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


FLORIDA.  Two  profitable  coastal 
weeklies  grossing  $500,000.  Excellent 
expansion  potential.  Box  07656, 
Editor  &  Publisher. 


HAWAII;  Niche  publication,  profitable, 
$225,000.  FLORIDA:  Two  weeklies, 
shopper,  $75,000,  terms.  Beckerman 
Assoc., 

(813)971-2061. 


NICHE  MEDIA  Opportunities:  top 
operating  team  seeks  investors  for 
acquisitions.  Superb  ROI  potential. 
(813)273-1041 


NEWSPAPER  BROKERS 


lit  httpd/www.iinLnet/-)ciibb/bcreporthtinl 

Appraisal 

& 

Please  call  to 
discuss  your 

Brokerage 

options  in  a  sale 

BOLITHO-CRIBB 

Appraisal  for 

• 

&  Associates 

partners,  bank. 

'  »  d _ 

tax,  stock,  assets 

NEWSPAPERS  FOR  SALE 


READY-MADE  WEEKLY  for  ambitious 
editorial  and  ad  team  located  in  the 
beautiful  Green  Mountains  of  Vermont 
with  much  of  the  6,000  circulation 
located  in  ski  areas.  Good  printing  con¬ 
tract  available.  Asking  for  $15,000 
down  and  will  finance  the  remaining 
$15,000.  Reply  to  Box  07658,  Editor 
&  Publisher. 


REWARD  YOURSELF:  Nevrspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapen, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPRSWANTTO 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact; 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  WANTS) 


SEEKING  SMALL  NICHE 
PUBLICATION  FOR  RELOCATION 
CALL  (615)  834-5256 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DAYUGHTER  460  (or  sole.  2  year  old, 
excellent  condition.  Coll  Kim 
(407)  790-6506. 


LogE/Robertson  ML-430A  Vertical  Stot 
Camera  Thru  tlw  lent  exposure  system. 
Reduction/enlargement  from  20%- 
500%.  Variety  or  (lolftone  screens 
included.  $800  or  best  offer  plus  ship¬ 
ping  costs.  Contact  Robert  Redding  at 
(703)  816-0317  or 
Fax  to  (703)  875-2233 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  ond  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


MAIIROOM 


USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


PARTS  •  PCB'S  •  IMAGESETTERS 
If  the  part  costs  more  than  the 
mocnine  is  worth  --  call  usi 
BWI  is  your  source  (or  parts, 
nogesetters,  RIPs  and  film  processors. 
Call  Bob  Weber « (800)  399-4BWI 
or  (ax  (800)  837-8973. 


AAATL  ROOM  CONSULTANT 
(713)468-5827. 


We  are  what  wo  pretend  to  be,  so  we 
must  be  careful  about  what  we  pretend 
to  bis. 

Vonnegut 


It’s  A  Classified 
Secret! 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•10-unit  TKS  press  each  with  3  half 
decks,  double  3:2  folder  and  ten  RTF's, 
22  3/4"  (578mm)  -  never  installed. 
•Two  METROLINER  mono  units,  45" 
RTF's  &  Y  columns  -  22  3/4"  cu^off. 
•8-unit  GOSS  COMMUNITY  with  SC 
folder  and  upper  former,  1 973  vintage 

•  22  3/4"  cut-off. 

•2-unit  GOSS  COMMUNITY  with  SSC 
units,  half  page  SC  folder  &  Cole 
quarter,  eighth  &  eighth  parallel  folder 
- 1 980  vintage. 

•  1 1-unit  HARRIS  VI 5D,  1982  vintage 
with  JF1 5  &  JF25  with  upper  former. 

PLEASE  CALL  FOR  A 
COMPLETE  UST  OF  PRESSES 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 
Fox  (913)  492-6217 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cu^off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now. 

Call  NewsTech  at  (305)  688-1 407 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fox  (770)  552-2669 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

4-10  Unit  Harris  V-1 5D  w/2  JF4 
commercial  falders, 

AVAILABLE  IMMEDIATELY!  I 
4-Unit  Harris  V-15A,  w/JF7 
falder; 

2  units  continuous  ink,  2  ductor, 

1  unit  w/circumferential 
1  Rebuilt  Community  floor  unit 
1976, 

IMMEDIATE  DELIVERYII 
4  Pocket  McCain  Speedbinder 
1  "105"  Count-o-veyor 

GLOBAL  GRAPHICS,  INC. 
(913)  541-8886 
Fax  (91 3)  541  -8960 


WANTH)TOBUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


You  better  hang  on  to  yourself... 

David  Bowie 


INDUSTRY  SERVICES 


QRCUIATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


QRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subKription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEAAARKETING 

(800)  929-1845 

Our  27th  Year 


QRCULATION  SERVICES 


ymfnsr 

CHURN  MANAGEMENT 
SPECIAUSTS 

1-800-327-8463 


QRCULATION  SERVICES 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEAAARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  AAARKETING 
(800)  776-6397 


SPECTRUM  MARKETING  Services 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


CONSULTANTS 


A  SERIOUS,  THOUGHTFUL,  Pro¬ 
fessional  approach  to  circulation  cost 
and  revenue.  We  also  introduce  a 
sense  of  urgency.  The  Von  Entress 
Group,  Inc.  (708)717-5554. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
AAodels  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hansonOpcld.com 


MAILROOM  SERVICES 


HAS  YOUR  BUSINESS  outgrown  your 
AAailroom?  Let  us  handle  your  inserting 
work  on  our  high-speed  9  pocket 
Muller-Mortini  and  14  pocket  Harris 
equipment.  We  are  fast,  reliable,  and 
very  affordable.  Convenient  to  1-78  and 
1-287.  Millington,  NJ.  Call  Pete  Con¬ 
over,  (908)  647-1 1 80. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEAAS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks 
and  ladderways?  Dirty  air  handl¬ 
ing  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


American  Newspaper  Consultants, 
Ltd.,  including  Patricia  Hirl  Longstaff. 
(800)554-3091. 


1 :1 1  :\I|  I 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

Time  is  a  river  without  banks. 


PRESSROOM  SERVICES 


VISUAL  GRAPHICS 

Brokering,  Installations,  Dismantles, 
Electrical  Upgrades,  State  of  the  Art 
Designs,  Rebuilding,  Reconditioning, 
(Our  Facility  Or  Yours)  Factory  Trained 
Personnel,  Harris,  King,  Goss 
(904)  383-6615 
Fax;  (904)  735-4152 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM? 
J&K  can  provide  permanent  solu- 


problems.  Fast,  economical  ser¬ 
vice.  J&K  Power  Supply  (313) 
953-0780. 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

A4ASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.Box  1952 
Albuquerque,  NM  87103 


HARD  TO  FIND  PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock 
on  Country-Overnight. 
GREAT  PRICESII 

Filters,  Regulators,  Hoses,  Gauges. 

PACIFIC  NEWSPAPER 
SERVICES,  INC. 

A/X  (800)  201  -7500  M/C 


PRESSTIME  AVAILABLE 


TV  BOOKS  OR  FLEXIES,  trimmed 
and  glued  on  press.  Up  to  88  pages. 
Over  88  we  can  saddle  stitch. 
Nationwide  trucking  or  mailing. 

Mr.  Lesnar  (8(X))  843-6805 


Anxiety  is  the  poison  of  human  life,  the 
parent  of  many  sins  and  more 
miseries...  Can  it  alter  the  cause,  or 
unravel  the  mystery  of  human  events? 

Paxton  Blair 


Editor  &  PuBusHER  ■  February  3,  1996 


/ 


ADMINISTRATIVE 


ADVERTISING 


HELP  WANTED 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  NORTH  TEXAS 
Journalism  Deportment  is  seeking  appli¬ 
cants  for  (2)  teaching  positions:  one  in 
writing,  editing  and  computer  applica¬ 
tions  in  journalism,  especially  desktop 
publishing  on  Macintosh,  and  one  in 
advertising  soles  and  media. 

Requirements',  doctorate  or  MFA  or 
ABD.  Professional  experience  in 
applicable  field,  five  years  preferred; 
college  teaching  or  equivalent.  Rank, 
assistant  professor;  competitive  salary 
and  benefits. 

The  university,  in  Denton  in  the  Dallas- 
Fort  Worth  metroplex,  is  the  fourth 
largest  in  Texas  with  more  than 
25,000  students.  The  department,  port 
of  the  College  of  Arts  and  Sciences, 
has  six  sequences  and  a  master's  pro¬ 
gram,  all  nationally  accredited  by  ACE- 
JMC. 

Send  current  vita,  three  lethjrs  of  recom¬ 
mendation  and  transcripts  to: 

Search  Committee 

Journalism  Department 

University  of  North  Texas 
Box  5278 

Denton,  TX  76203-0278 

The  University  of  North  Texas  does  not 
discriminate  on  the  basis  of  roce,  sex, 
color,  religion,  national  origin,  dis¬ 
ability  or  veteran  status  in  provision  of 
educational  opportunities  and  benefits. 

DEADUNE:  MARCH  1,  1996 

THE  UNIVERSITY  OF  RICHMOND 
journalism  program  seeks  1996-97 
academic  year  sabbatical  replacement 
with  professional  and  teaching  experi¬ 
ence  in  print  journalism  and  an  M.A., 
or  equivalent  experience.  Teach  news 
writing,  public  affairs  reporting,  ethics, 
law,  news  media  and  society,  and/or 
course  in  your  expertise.  Competitive 
salary.  Send  E-mail  address,  resume, 
writing  samples,  references  to  Steve 
Nosh,  Journalism  Program,  P.O.  Box 
RC-36,  University  of  Richmond,  VA 
23173. 

PUBLIC  RELATIONS/ADVERTISING. 
Fall  1996.  Assistant  Professor,  tenure 
track.  Teach  basic  and  advanced 
courses  in  public  relations,  media  and 
possibly  advertising.  Ability  to  teach 
both  print  and  electronic  media 
required.  Ph.D.  and  significant  pro¬ 
fessional  experience  preferred.  Must 
be  committed  to  research  and  pro¬ 
fessional  activity. 

Promptly  send  resume,  three  references 
and  graduate  transcripts  to  Dr.  Pat 
Sullivan,  Media/PR  Search,  HAB501 , 
SUNY  New  Paltz,  NY  12561-2499. 
Open  until  filled. 

AA/EOE/ADA. 


A  prudent  person  profits  from  personal 
experience,  a  wise  one  from  the 
experience  of  others. 

Dr.  Joseph  Collins 


ADMINISTRATIVE 

EDITOR  &  PUBUSHER 

A  leading  Southern  California  pub¬ 
lishing  company  is  looking  for  an 
editor/publisher  for  its  vreekly  Sponish- 
longuage  publication.  Duties  are: 
establish  news  direction,  policy  and  con¬ 
tent,  coordinate  all  departments  of  the 
paper  on  a  daily  basis;  oversee  content 
(to  include  wire  editing)  and  layout  of 
each  weekly  edition;  interact  with  the 
Hispanic  community  of  Southern  Cali¬ 
fornia;  act  as  liaison  between  the 
weekly  paper  and  its  paper  company; 
assist  with  the  development  and  main¬ 
tenance  of  the  annual  budget;  assist 
with  strategic  planning;  supervise  a 
staff  of  approximately  20. 

Required  experience/abilities;  At  least 
three  years  experience  as  a  supervising 
editor;  fluency  in  both  Spanish  and 
English;  excellent  journalism  skills  in 
both  Spanish  and  English;  able  to  deal 
with  multiple  task/deadlines;  able  to 
work  effectively  with  all  levels  of  man¬ 
agement;  able  to  build  strong  bonds 
with  the  community;  short  and  long¬ 
term  planning  skills;  able  to  forecast, 
plan  and  implement  annual  budget. 
Send  resumes  to  Box  07673,  Editor  & 
Publisher. 


PUBLISHER/MARKETER  for  print  and 
an-line  publications.  High  salary, 
excellent  benefits  and  bonuses,  fascinat¬ 
ing  business  challenge,  live  in  Prague, 
travel.  Needed:  experienced  publisher 
or  related  executive  to  maximize 
revenues  from  publications;  strong 
strategic  thinker,  able  to  tailor  effective 
business  plan  to  unique  products  and 
audience.  Open  Media  Research 
Institute  is  a  non-profit  organization  pro¬ 
viding  comprehensive  coverage  or  the 
former  East  Bloc  to  leaders  in  gov¬ 
ernment,  business  and  academia. 
Cover  letter,  resume,  3  references  in  con¬ 
fidence  to:  OMRI,  Attn:  Mark  Schoofs, 
Motokov  Building,  Na  Strzi  63,  140 
62  Prague  4,  Czech  Republic.  Or  fax 
to  (42-2)  426-396.  Inquiries:  call  (42-2) 
6114-2114  or  6114-3189;  e-mail 
schoofsm6omri.cz.  Equal  Opportunity 
Employer 

ADVERTlSiNG 

ADVERTISING  SALES  MANAGER 

Can  you  sell?  Are  you  currently  in  a 
number  2  soles  position  and  looking  to 
take  the  next  step?  We  want  to  talk  to 
youl  Small  midvi^st  daily  with  shopper 
positioned  for  growth,  is  searching  for 
a  working  sales  manager.  The  right 
person  will  reap  large  rewards  in 
wide-open  market.  We  offer  an 
excellent  compensations  package. 
Send  resume  to  Box  07664,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
West  Coast  Daily  Newspaper  is  seek¬ 
ing  a  dynamic,  results-oriented  advertis¬ 
ing  manager  to  direct  its  local  advertis¬ 
ing  sales  group.  We  are  seeking  an 
individual  who  has  the  innovative  and 
creative  skills  to  lead  our  sales  team  in 
building  a  strong  and  solid  local 
account  base  in  a  very  competitive 
market.  A  background  of  results 
oriented  achievement  and  success  is  a 
necessity.  Strong  administrative  and 
coaching/training  skills  are  a  must. 
Our  company  is  growing.  We  need  the 
type  of  individual  who  can  meet  the 
challenge  and  enjoy  the  rewards  of  an 
uncapped  income  opportunity,  with 
opportunity  for  advancement  based  on 
results.  This  is  one  of  the  most  exciting 
opportunities  in  the  newspaper  industry 
today,  in  one  of  the  most  exciting 
markets  in  the  country.  Please  send 
resume,  sales  history,  references  and 
cover  letter  to  Box  07667,  Editor  & 
Publisher 


ADVERTISING  MANAGER 
The  Fayetteville  Observer-Times,  a 
71 ,000  daily  in  Southeastern  NC,  is 
seeking  an  Advertising  Manager  to 
lead  our  45  person  staff.  This  is  a  great 
opportunity  for  a  successful  Retail  or 
Classified  Manager  ready  to  nteve  up. 
A  proven  track  record  in  meeting 
revenue  targets,  solid  management 
skills,  and  demonstrated  leadership  in 
staff  development  and  account  rela¬ 
tionships  is  essential.  PC  and  ADMARC 
experience  is  desired. 

We  offer  a  challenging  growth  position 
in  a  progressive  ramilv-owned  doily 
and  a  great  place  to  five  and  work. 
Send  letter,  resume,  and  salary  history 
to: 

Ron  Watts 

Director  of  Sales  &  Marketing 
P.O.  Box  849 
Fayetteville,  NC  28302 


NATIONAL  DIVISION 
SALES  MANAGER 

The  Boston  Globe,  New  England's 
largest  newspaper,  is  seexing  a 
National  Division  Soles  Manager  for 
our  new  Miami,  Florida  office. 
Responsibilities  will  include  managing 
the  Globe's  soles  efforts  throughout  the 
southeast  United  States  through  the 
development  and  successful  implemen¬ 
tation  of  strategic  sales  initiatives  and 
marketing  strategies  across  multiple 
odvertising  categories. 

The  successful  candidate  will  have  a 
minimum  of  five  years  experience  in 
sales  and  marketing  and  sound  know¬ 
ledge  of  the  nationol  media  market. 
Bachelor's  degree  reouired.  Excellent 
salory  and  benefits  pockoge. 

Please  submit  resume  to  Madeline 
Wallis,  Personnel  Director,  The  Boston 
Globe,  P.O.  Box  2378,  Boston,  MA 
02107-2378. 

An  Equal  Opportunity  Employer. 


Very  few  men  are  wise  by  their  own 
counsel,  or  learned  by  their  own 
leachim.  For  he  that  was  only  taught  by 
himseifnad  a  fool  for  his  master. 

Ben  Johnson 


Attention 

Advertisers: 

Please  note  these  reminders 
when  sending  classified  ad  copy: 

•  Specify  an  exact  classification  within  a  section  of 
ads:  for  instance,  Equipment  &  Supplies  - 
Phototypesetting;  Industry  Services  -  Consultants; 
Help  Wanted  -  Sales.  You  will  be  helping  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  your  ad 
to  appear,  and  whether  an  E&tP  box  number  is 
required. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad  should 
run. 

Remember — in  all  correspondence  regarding  your  ad, 
please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER  -  Mid-We$t 
mid-size  daily  in  stable  market  seeks 
skilled  leader  with  outside  experience. 
Send  resume  and  salary  to:  Box 
07675,  Editor  &  Publisher. 


REAL  ESTATE  SALES  MANAGER 

The  Daily  News  is  seeking  an  experi¬ 
enced  Real  Estate  manager  to  help 
enhance  and  expand  it's  successful 
real  estate  marketshare.  Must  hove  pro¬ 
ven  track  record  of  performance  with 
strong  creative  and  motivational  skills. 
Fax  resume  with  salary  history  to: 

(818)  713-0048. 


SALES  MANAGEMENT 
DISPLAY  ADVERTISING  SALES 

The  largest  weekly  newspaper  in  West 
Michigan  is  seeking  an  aggressive, 
innovative,  and  successful  soles  man¬ 
ager.  Applicants  will  coach  a  sales 
team  of  15  and  will  be  responsible  for 
training,  budgeting  and  developing 
marketing  plans  to  achieve  revenue 
goals. 

If  you  have  proven  leadership 
skills,  good  communication  skills,  both 
written  and  oral,  enjoy  'hands-on'  man¬ 
agement,  and  wish  to  join  a  successful 
team,  send  your  resume  and  cover  let¬ 
ter  to  Joel  Holland,  publisher.  The 
Advance  Newspapers,  P.O.  Box  9, 
Jenison,  Ml  48429. 

All  final  selections  must  pass  a  com¬ 
pany  pre-employment  drug  test. 


WEEKLY  CHAIN  (40,000)  converting 
to  paid.  Need  someone  who  has  been 
there  to  complete  change  and  maintain 
system. 

Call  (914)  297-3723  ext.  26. 


EDfTORIAL 


ORCULATION 


ASSISTANT  ASSEMBLY  AND 
DISTRIBUTION  MANAGER 
The  Assembly  and  Distribution 
Department  is  looking  for  a  creotive 
and  flexible  person  ■  a  leading  change 
agent  in  our  operation  -  responsible  ror 
the  daily  supervision  of  department 
operations;  planning  and  organization 


m 


internal  customer  service.  Other  duties 
include  assisting  department  manager 
in  staff  development,  diversity  aware¬ 
ness,  project  manogement  related  to 
new  tMhnologies,  and  implementation 
of  plans.  Big  picture  thinking  and 
results-orienM  attitude  are  a  must.  A 
college  degree,  one  year  of 
supervisory  experience,  and  one  year 
of  experience  with  significant  accoun¬ 
tability  for  successful  line  operations 
are  required.  Equivalent  combinations 
of  experience  and  education  will  be  con¬ 
sidered.  To  apply  send  resume  and 
salary  history  to:  The  Wichita  Eagle, 
Human  Resources  Department,  P.O. 
Box  820,  Wichita,  KS  67201-0820, 
fax:  (316)  268-6672 


SINGLE  COPY  MANAGER 

Mid-sized  metro  in  northeast  is  seeking 
an  assertive,  organized  person  to 
direct  single  copy  operation  consisting 
of  store  accounh,  str^  sales  and  vend¬ 
ing  routes.  The  right  person  will  have 
three  to  five  years  of  single  copy  man¬ 
agement  showing  success  in  achieving 
circulotion  growth.  Forward  resume 
and  salary  requirements  to  Box  07670, 
Editor  &  Publisrier. 


CIRCULATION  MANAGER 
ALTERNATE  DEUVERY 

Zone  2  Philadelphia  area  newspaper  is 
seeking  a  results  oriented  person  to  set 
up  and  manage  an  alternate  delivery 
program.  Salary  range  of  $35K-$40K 
plus  benefits.  Sena  resume  to  Box 


EDITORIAL 


Southern  Poverty  Law  Center 


EditorAVriter 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  sal^  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  rdsumd  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
and  is  an  equal  opportunity  employer. 

42  Editor  &  PuBusHER  ■  February  3, 1996 


CIRCULATION 


CIRCULATION  MARKETING  INC.,  A 
door  to  door  and  in-store  selling  orga¬ 
nization  is  expanding  its  15-year  Col¬ 
orado  operation  on  behalf  of  The 
Denver  Post.  Sales  Crew  Managers 
and  Individual  Sales  Reps  are  needed. 
Excellent  immediate  earnings  with  an 
organization  you  can  grow  with.  Con¬ 
tact  Mike  Ogrodnick  at  (303)  348- 
6539  or  leave  a  message  with  Vern 
AAallinen  at  The  Post  (303)  820-1900. 
Ask  Mike  about  relocation  bonusesll 


CIRCULATION  MANAGER 

Outstanding  opportunity  for  experi¬ 
enced  Circulator  to  advance  to  a 
metropolitan  Midwest  AM  daily  (Zone 
5)  now  to  learn  our  system  and  pre¬ 
pare  for  the  Circulation  Manager's 
position  available  within  two  years. 
Candidates  will  need  at  least  five  years 
circulation  management  experience, 
and  an  impressive  record  in  all  aspects 
of  circulation.  Must  have  excellent 
managerial  and  people  skills,  with 
ability  to  train  and  motivate  staff  to 
improve  customer  service,  home 
delivery,  and  single  copy  sales.  Know¬ 
ledge  of  circulation  systems,  budgeting, 
ABC  reports,  PC  skills  are  necessary. 
College  degree  desired.  Excellent 
salary,  bonus,  and  benefits  package. 
Send  resume  and  salary  history  to  &3x 
07674,  Editor  &  Publisher. 


CIRCULATION/MARKETING  pro 
needed  for  unique  community  news¬ 
paper  of  35,000  paid.  What  makes  us 
unique?  The  community  we  serve  is 
Agriculture  in  four  NW  states.  Mailed  i 
weekly,  averaging  54  broadsheet 
pages,  this  honest  report  of  farm  news 
IS  rare  in  a  field  saturated  by  freebies. 
Come  raise  our  market  penetration 
using  your  skills  in  direct  mail  and  tele¬ 
phone  marketing,  support  our  overall 
marketing  plan  through  database  crea¬ 
tion  and  service  to  other  departments. 
Rapid  grovrth  curve  underway.  Great 
living  in  Salem,  Oregon.  Part  of  a 
smalt  group,  we  offer  benefits  includ¬ 
ing  health  plan,  401  (k)  and  profit  shar¬ 
ing.  Resume  and  salary  history  to  CK. 
Patterson,  East  Oregonian  Publishing 
Company,  P.O.  Box  2048,  Salem, 
OR  97308. 


CIRCULATION  ZONE  MANAGER 

Metro  in  Zone  5  is  seeking  an  experi¬ 
enced  circulation  zone  manager  to  join 
our  team.  Candidates  must  hove  a  min¬ 
imum  of  five  years  of  circulation  man¬ 
agement  experience  with  emphasis  in 
home  delivery,  sales  and  alternate 
deliveiY.  Sales  and  marketing  back¬ 
ground  and  experience  working  as  a 
manager  in  a  union  environment  pre¬ 
ferred.  College  degree  desired.  Highly 
competitive  salary  and  excellent  bene¬ 
fits  package.  Please  send  resume, 
cover  letter  and  salaiy  history  to  Box 
07643,  Editor  &  Publisher. 


SEVEN-DAY  East  Coast  AM  seeks 
Circulation  Director.  Terrific 
opportunity  for  advancement  in 
respected  group.  $70,000.  Resume  to 
Box  07677,  Editor  &  Publisher. 


Needless  rear  and  panic  over  disease  or 
mishrtune  that  seldom  materialize  are 
simply  bad  habits.  By  proper  ventilation 
and  illumination  of  the  mind  it  is  possible 
to  cultivate  tolerance,  poise  and  real 
courage. 

Elie  AAatchnikoff 


COMMUNICATIONS 


FINANCIAL  BUSINESS 
COMMUNICATIONS  SPECIAUST 

LG&E  Ener^  Corporation,  an  energy 
services  hoTding  company,  is  seeking 
candidates  for  the  position  of  Finan¬ 
cial/Business  Communications 
Specialist. 

This  position  researches,  writes,  edits 
and  oversees  production/publication 
of  information  on  the  company  to  build 
understanding  and  support  among 
investors  and  other  business  audiences. 
Responsibilities  include  researching, 
writing  and  preparing  news  releases 
and  other  publications  on  company 
financial  events.  The  successful  candi¬ 
date  will  have  a  Bachelors  degree  in 
journalism,  business  administration  or 
related  form  of  business  communica¬ 
tions  education.  MA/MS  highly  desira¬ 
ble.  Candidate  must  have  three  to  five 
years  experience  in  business/financial 
communications  with  a  corporation, 
investment  firm  or  public  relations 
agency,  and  competency  with  core 
communications  methods. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package.  If  yau  are  seeking  a 
rewarding  career  that  only  a  leading 
energy  services  corporation  can  offer, 
please  Fax  or  mail  your  resume  along 
with  current  or  most  recent  salaiy  in  con¬ 
fidence  to:  Sandy  Wood,  LG&E  Energy 
Corporation,  P.O.  Box  32010, 
Louisville,  KY  40232.  Fax:  (502)  627- 
2596. 

Equal  Opportunity  Employer 


DATAPROGRAMAAING 


Sll  SYSTEMS  COORDINATOR 

Assists  in  coordinating  and  overseeing 
daily  operation  of  an  Sll  editorial 
system  and  participates  in  planning  for 
changes  and  future  development. 
DesirM  qualifications  include  (bur  year 
degree,  with  newsroom  and  systems 
coordinator  experience.  Pre- 
Employment  drug  screening.  Candi¬ 
dates  please  send  resume  and  salary 
requirements  to: 

The  Charlotte  Observer 
P.O.  Box  32723 
ChaHotte,  NC  28232-2723 
EOE 


EDfTi 


BUSINESS  COLUMNIST 

The  Orlando  Sentinel  is  looking  for  a 
lead  business  columnist  to  analyze 
national  and  local  trends  and  issues  in 
a  readable  style.  The  person  we  want 
will  write  several  columns  a  week  (or  a 
newspaper  with  300,000  doily  and 
400,000  Sunday  circulation.  If  you 
have  extensive  experience  working  in 
business  news  for  a  daily  newspaper, 
and  would  like  to  join  one  of  the 
nation's  best  newspapers,  send  a 
resume  and  clips  of  your  work  to: 

Jim  Clark,  staff  development  editor. 
The  Orlando  Sentinel,  633  North 
Orange  Avenue,  Orlando,  FL  32801 . 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


HELP  WANTED 


EDITORIAL 


ASIA  TIMES 
YOUR  ASIAN  INSIDER 

ASIA  TIMES  is  a  recently  launched 
regional  newspaper  based  in  Bangkok 
thot  seeks  to  snow  the  workings  of  busi¬ 
ness  and  politics  in  Asia.  It  has  a 
worldwide  network  of  correspondents. 

We  are  looking  for  SENIOR  EDITORS 
to  work  in  ASIA  with  a  good  understan¬ 
ding  of  business  and  finance  in  the 
region  and  who  are  interested  in 
articulating  how  business  and  finance 
is  conducts  in  Asia. 

We  offer  a  competitive  storting  salary, 
health  and  dental  coverage,  lire  insur¬ 
ance,  provident  fund  and  the 
necessary  work  permit  and  visas. 


resume  and  copies  of  work  samples  to: 

BUSINESS  EDITOR 
ASIA  TIMES 
102/1  Phra  Arlhit  Road 
Chanasongkhram,  Phranakom 
Bangkok  1 0200 
THAILAND 
Fax:  662-288-4161 


ASSISTANT  EDITORS 

New  Times  is  looking  for  writer-editors 
to  fill  immediate  apenings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  vi^rk  well  with  writers  and  help 
us  maintain  the  high  quality  of  our 
publicotions. 

Qualified  applicants  will  hove  at  least 
tvtro  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Manoging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls,  please. 


BUSINESS  WRITER 

Lively  100,000  daily  wants  to  get 
livelier  by  hiring  a  business  writer  who 
can  bring  business  people  and  subjects 
to  life.  Experience,  accuracy  and 
balance  are  musts.  Send  resumes  to 
Dick  Dunkel,  executive  editor.  The 
News-Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL  321 20-2831 . 


FAX  YOUR  AD  TO 
US  AT 

{2^2)  929-1259 


EDfTORIAL 


BUSINESS  REPORTING  AT  ITS  BEST: 
Immediate  opening  for  aggressive 
reporter  to  cover  the  DuPont  Co.  as 
hometown  employer  as  well  as  interna¬ 
tional  chemical  giant.  Beat  includes 
other  international  chemical/ 
pharmaceutical  companies  operating 
in  Wilmington  area.  Five  years  busi¬ 
ness  reporting  required,  with  emphasis 
on  coverage  of  public  companies  pre¬ 
ferred.  Clips  should  reflect  financial 
reparting  experience,  command  of 
previous  beat  and  writing  ability.  The 
News  Journal  in  Wilmington,  DE  is  a 
Gannett  newspaper  (125,000  AM 
daily)  located  between  Philadelphia 
and  Baltimore.  The  News  Journal  is  com¬ 
mitted  to  Equal  Opportunity  Employment. 
Send  resume  and  samples  to  Business 
Editor  Peter  Frank,  P.O.  Box  15505, 
Wilmington,  DE  1 9850. 


COPY  EDITOR 

Needed  for  notional  monthly  news  and 
feature  publication  that  covers  furniture 
making,  cabinet  shops,  architectural 
millwork  and  crafts.  We  are  looking 
for  a  responsible  individual  able  to 
manage  editorial  production  and  copy 
flow  for  multiple  Mitions  on  a  Macin¬ 
tosh/QuarkXPress  system.  Must  have  a 
flair  for  design  and  write  sharp  heads;  2- 
3  years  of  layout  experience  necessary. 
QuarkXPress  experience  a  must;  4- 
color  knowledge,  woodworking  expe¬ 
rience  ore  pluses.  Send  cover  letter, 
resume,  and  samples  of  layout  v/ork  to: 
Ian  C.  Bowen,  editor,  Woodshop 
News,  35  Pratt  Street,  Essex,  CT 
06426. 


COPY  EDITOR  -  The  Leader,  a  16,000 
circulation,  seven-day-a-week  news¬ 
paper  in  Corning,  NY  that  looks  and 
acts  bigger  needs  a  copy  editor  with 
excellent  v/ord  skills  and  knowledge  of 
Associated  Press  style.  Macintosh  and 
QuarkXPress  skills  are  a  plus.  Send 
resume  and  clips  ASAP  to  Gory 
Housey,  copy  desk  chief.  The  Leader, 
Box  1017,  Coming,  NY  14830-0817, 
or  fax  them  to  (60^  936-9939. 


COPY  EDITORS 

The  San  Francisco  Examiner  is  seeking 
dynamic  copy  editors  for  immediate 
and  future  openings.  Must  be  comforta¬ 
ble  with  the  technology  that  will  take  us 
into  the  21st  century.  Editors  must  be 
able  to  shepherd  pages  through  the 
back  shop  and  work  as  an  assistant 
news  editor  or  wire  editor  when 
necessary.  Requires  minimum  five 
years  experience  on  metropoliton  daily 
news/copy  desk;  expertise  in  LEAF 
Desk,  Adobe  Photoshop  and  Illustrator, 
and  QuarkXPress. 

Please  send  resumes  to: 

Michael  Munzell 
Executive  Production  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
e-mail  address:munzellOexaminer.com 

The  Examiner  is  an  equal  opportunity 
employer. 


i  A  hard  beginning  makes  a  good  ending. 

John  Haywood 


EDfTORIAL 


The  Lincoln  Journal-Star  is  seeking  a 
skilled,  enthusiastic  editor/page 
designer  to  join  our  news  desk  team. 
We  are  a  brand-new  80,000- 
circulation  (86,000  Sunday)  morning 
daily  created  by  the  merger  of  morning 
and  afternoon  newspapers  in 
Nebraska's  capital.  We  are  in  transi¬ 
tion  to  full  pagination  on  a  news  desk 
that  includes  editors,  page  designers 
and  artists. 

The  right  person  for  this  job  will  be  a 
cheerful  perfectionist  with  a  can-do  atti¬ 
tude.  Excellent  editing,  headline  writing 
and  page  design  skills  required.  Expe¬ 
rience  on  a  doily  nevrspaper  is  a  must; 
experience  with  electronic  pagination 
strongly  desired.  Journalism  degree 
preferred.  This  is  a  full-time  position 
that  includes  nights  and  weekends. 

Please  send  resume  and  tearsheets  by 
Feb.  20,  1996  to  Human  Resources, 
Lincoln  Journal  Star,  P.O.  Box  81689, 
Uncoln,  NE  68501. 

Equal  Opportunity  Employer 


DESIGN/COPY  EDITOR  and 
REPORTERS  needed  at  aggressive 
daily  in  Northern  Virginia.  Apply  to 
Ellen  Mitchell,  Potomac  News,  P.O. 
Box  2470,  Woodbridge,  VA  221 93. 


EDfTORIAL 


CITY  EDITOR:  The  Times  Herald,  Port 
Huron,  Ml  (32,000d,  40,OOOS),  seeb 
an  experienced  editor  with  strong  news 
judgment  and  sound  management 
skills  to  lead  a  staff  of  8  reporters.  We 
offer  a  competitive  salary  and  benefit 
package  and  growth  potential  based 
on  performance.  We  appreciate  the 
volue  of  a  diverse  workforce  and  are 
an  equal  opportunity  employer.  The 
Times  Herald,  which  is  owned  by  Gan¬ 
nett,  has  been  named  Newspaper  of 
the  Year  by  the  Michigan  Press  Associ¬ 
ation  in  each  of  the  past  four  years. 
SerKi  resume,  clips  and  salary  require¬ 
ments  to  Executive  Editor,  Times 
Herald,  P.O.  Box  5009,  Port  Huron,  Ml 
48061-5009. 


EDITORS  AND  WRITERS  wanted  for 
Egypt's  leading  English  language 
monthly  magazines  based  in  Cairo: 
Egypt  ■’oday  (general  interest).  Busi¬ 
ness  Today  ana  Sports  &  Fitness.  Expe¬ 
rience  required.  Apply  in  writing, 
including  resume,  references  and  sam¬ 
ples  of  work,  to  The  Managing  Editor, 
IbA  Publications,  P.O.  Box  186,  Aus¬ 
tin,  TX  78767. 


EDITORS 

The  Reporter,  Lebanon,  IN,  needs  an 
energetic  pro  with  managerial  skills  to 
run  a  modem  daily  newsroom.  Position 
availoble  immediately.  Managing 
Editor  candidate  must  have  people 
skills  ond  managing  experience.  Send 
resume,  cover  letter  and  published  sam- 
ples  to  Michael  Mossman,  The 
Reporter,  P.O.  Box  1 1 00,  Lebanon,  IN 
46052. 


EDfTORIAL 


THE 


SUN 


The  Baltimore  Sun  is  accepting  applications  for: 

GRAPHICS  DIRECTOR:  The  Sun  needs  a  talented, 
motivated  and  aggressive  editor  to  manage  a  staff  of  five 
information  graphic  artists,  attend  daily  planning  meetings  and 
initiate  graphics.  We  need  a  pro-active  editor  who  can  get  things 
done.  Candidates  must  have  three  to  five  years  managing  and 
editing  experience,  expertise  in  Freehand  and/or  Illustrator. 

FEATURES  ART  DIRECTOR:  The  Sun  has  launched  a  major 
redesign  of  the  paper  and  we  need  a  Features  Art  Director  to 
maintain  the  sophisticated  look  of  our  features  sections  and 
raise  the  standard  of  exceilence.  Responsibilities  include 
managing  a  small  staff  of  page  designers,  maintaining  high 
standard  of  design  on  section  fronts  and  inside  pages, 
designing  section  fronts,  meetings  with  feature  and  photo 
editors.  Candidates  must  have  five  years  of  experience,  a 
strong  knowiedge  of  QuarkXPress  and  the  ability  to  iead  others. 

NEWS  PAGE  DESIGNERS:  We  need  enterprising  designers 
with  strong  news  judgment.  Must  be  able  to  participate  in 
discussions  with  content/photo/graphics  editors  about  the 
news  value  of  stories  and  visual  elements  on  the  page. 
Candidates  must  have  three  to  five  years  experience.  Strong 
knowledge  of  QuarkXPress  is  required. 

Send  resume  and  sampies  of  work  to:  Joseph  Hutchinson, 
AME/DesIgn  and  Graphics,  The  Baltimore  Sun,  501 N.  Calvert 
St.,  Baltimore,  MD  21278. 

An  Equal  Opportunity  Employer,  M/F/D/V 
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HELP  WANTED 
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EXECUTIVE  EDITOR 

Family  owned  (12,000  circ.)  daily 
newspaper  seeks  an  outstanding  can¬ 
didate  for  managing  or  executive 
editor.  Applicant  must  be  a  team 
player,  very  strong  in  local  community 
news,  capable  or  writing  solid  local 
editorials,  willing  to  wont  with  other 
nev^spaper  departments,  involved  in  com¬ 
munity  activities.  Layout,  design  and 
pagination  experience  helpful.  Appli¬ 
cant  must  be  an  excellent  motivator, 
teacher,  leader  and  manager.  Send 
cover  letter,  resume,  salary  and  one 
sample  of  newspaper  to  Box  07661, 
Editor  &  Publisher. 


GOING  DAILY  APRIL  1 .  V^ill  hire  in 
next  few  weeks:  Experienced  photo¬ 
grapher  (color,  B&W),  weekend- 
evenings  reporter;  wire/weekend 
editor;  and  sports  reporter.  Experi¬ 
enced  only.  Hernando  Today  has  been 
Florida's  best  tri-weekly  for  6  con¬ 
secutive  years.  Weekly  reporters  hove 
a  good  shot.  Send  resume,  best  6 
clips/photos  to  Bob  Nolte,  15299  Cor¬ 
tez  Blvd.,  Suite  A,  Brooksville,  FL 
34613.  We're  in  Tampa  Bay  area 
where  weather  is  warm  and  fishing 
good. 


FIELD  REPORTER 

Full-time  bureau  position  with  Capital 
Press,  35,000-circ.  agricultural  weekly 
newspaper  covering  WA,  OR,  ID  and 
Northern  and  Central  CA.  Fastest- 
growing  og  newspaper  in  the  West. 
Person  must  live  in  Western  Washington 
between  Olympia  and  Bellingham  and 
work  out  of  their  home.  Company  pro¬ 
vides  computer,  fax,  camera  equip¬ 
ment;  communication  with  home  office 
in  Salem,  OR,  is  by  modem.  We  cover 
production  agriculture,  food  processing 
and  a  variety  of  ag-related  issues. 
Qualifications:  At  least  3  years  news 
reporting,  photography  and  computer 
expertise,  journalism  education,  ag 
background  or  familiarity  with  ag. 
Need  a  self-starter  who's  willing  to 
travel  throughout  Western  Washington 
to  cover  an  interesting,  diverse  indus¬ 
try.  Send  letter  af  application,  resume, 
writing  samples  ta  Carolyn  Homan, 
managing  editor,  P.O.  Box  2048, 
Salem,  OR  97308. 


FILM  REPORTER  for  daily  entertainment 
trade  publication,  based  in  New  York. 
Prefer  experienced,  dynamic  journalist 
with  very  strong  reporting  skills. 
Resume  and  clips  to  Film  Editor,  The 
Hollywood  Reporter,  5055  Wilshire 
Blvd.,  #600,  Los  Angeles,  CA  90036. 
EOE 


FREELANCE  WRITERS  needed  in  Zones 
1-5.  Minimum  two  years  experience 
writing  business  features.  Familiarity 
with  heavy  construction  a  plus.  Send  le^ 
ter,  resume,  clips  to  Beth  Baker,  Con¬ 
struction  Equipment  Guide,  P.O.  Box 
1 56,  Glenside,  PA  1 9038-01 56. 


EDTTORIAL 


GANNETT  NEWSPAPER  (35,000 
daily,  50,000  Sunday)  in  Finger  Lakes 
region  of  Upstate  New  Yark  seeks 
candidates  for  the  following  positions: 

PRESENTATION  EDITOR.  Person  with 
experience  working  with  reporting, 
photos  and  graphics  staffs  to  plan  and 
paginate  effectively,  eye-catching 
pa»ages.  Hands-on,  fast-paced  job. 
QuarkXPress  experience  essential. 

COPY  EDITOR/REPORTER.  Swing  posi¬ 
tion,  mostly  doing  headlines,  design 
and  pagination  but  also  some  writing. 
Night  shift,  including  weekends.  QuarkX¬ 
Press  experience  preferred. 

To  apply,  send  a  letter,  resume,  sam¬ 
ples  of  best  work  and  a  week's  warth 
af  tearsheets  to:  Charles  W.  Nutt, 
editor,  Star-Gazette,  201  Baldwin  St., 
P.O.  Box  285,  Elmira,  NY  14902.  The 
Star-Gazette  is  an  equal  opportunity 
employer. 


MANAGING  EDITOR  for  two  Northern 
Florida  weekly  newspapers.  Candidate 
must  have  all  around  background  in 
writing,  editing,  photography,  layout  & 
design.  Competitive  salary  &  benefits. 
Community  offers  an  abundance  of 
ear-round  outdoor  activities:  river  & 


a  solid  public  school  system;  a  friendly, 
safe  and  wholesome  environment  to 
live  and  raise  children,  no  snow.  Send 
resume  and  work  samples  to  Roc 
Roberts,  P.O.  Box  756,  Live  Oak,  FL 
32060-0756. 


NEWS  DESIGN-COPY  EDITOR 

Expanding,  design-consciaus  New 
England  daily  seeks  copy  editor  with 
strong  design  and  work  skills. 
Opportunities:  Innovate  with  Big  Macs 
and  hard-hitting  reporters  to  produce 
inviting  pages;  Be  among  the  first  to 
paginote  with  a  'fourth  wave'  computer 
network.  Quality  reproduction.  Mail 
resume  and  samples  to  Bob  Veillette, 
Waterbury  Republican-American,  389 
Meadow  St.,  Waterbury,  CT  06722. 


NEWS  EDITOR  -  news  veteran  with  a 
commitment  to  excellence  sought  to 
help  make  our  award-winning,  twice- 
weekly  community  newspaper  even  bet¬ 
ter.  Exceptional  editing,  headline¬ 
writing  and  story  development  skills  a 
must.  Send  resume  and  writing  sam¬ 
ples  that  reflect  your  work  to  Randy 
Bergmann,  managing  editor.  The  Prin¬ 
ceton  Packet,  Inc.  (E&P),  P.O.  Box  350, 
Princeton,  NJ  08542.  EOE/M/F/DA' 


NEWS  EDITOR:  News  veteran  with 
strong  editing  and  design  skills  and 
experience  in  pagination  needed  to 
lead  production  of  17,000  circulation 
PM  newspaper.  Competitive  salary, 
401  (k)  program,  medical/life  benefits. 
Send  resume  and  work  samples  to 
Mary  Lawrence,  managing  editor,  150 
Court  Street,  Marion,  OH  43302. 


CALL  I  i  were  built  tor  i 

FOROURLOW  i  ttiindind 
CONTRACT  RATESl !  i  °  * 

(212)  67543^,  ext.  170  I 
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Are  you  doing  the  kind  of  work  you 
were  built  for.  so  that  you  can  expect  to 
be  able  to  do  very  large  amounts  of 
that  kind  and  thrive  under  it?  Or  are 
you  doing  a  kind  of  work  which  you 
can  do  comparatively  litle? 

B.C.  Fotbes 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  &  Publisher  is  NOT 

a  monthly  association 
house  organ. 

•  Editor  &  Publisher  is  NOT 

sponsored  by  a  university, 
society  or  foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


PUBLISHER 

1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 

EDfTORlAL  i  EPriPRi^ 


NEWS-ORIENTED  Reporter  needed  lor 
aggressive  afternoon  newspaper  in  a 
competitive  market.  Accuracy  and  a 
knack  for  meeting  deadlines  required. 
Experience  preferred.  Send  resume 
and  five  best  examples  of  your 
deadline  news  work  to  Bob  Gustin, 
managing  editor,  The  Evansville  Press, 
P.O.  tox  454,  Evansville,  IN  4771 3. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http;//www.sportsjobs.cam,  4 
issues  for  $39,  1 3  issues  for  $89. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  staries  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Monaging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  ond  the  spoce. _ ! _ 

REPORTER  FOR  60,000  circ.  weekly, 
in  Warren,  Ml.  Must  have  government 
reporting  experience  and  Journalism 
degree.  Excellent  opportunity  for  hard 
working,  self-motivated  individuol. 
Send  clips  and  resume  to:  "Reporter",  C 
&  G  Publishing,  8204  E.  Nine  Mile, 
Warren,  Ml  48089. 

SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 

New  York,  NY  10011 


REPORTERS  --  Do  you  believe 
thoughtful,  thorough,  objective  journal¬ 
ism  mokes  o  difference?  Come  practice 
it  with  us  here.  Bright,  energetic, 
educated  individuals  needed  by  quality 
34,000  daily.  Write  Reporter  Search, 
The  Republican,  Box  209,  Pottsville, 
PA  17901. 

REPORTERS, 

ASSISTANT  CITY  EDITOR 

Burlington  County  Times,  a  42,000- 
circulation  daily  serving  New  Jersey  sub¬ 
urbs  of  Philadelphia,  has  opening  for 
an  assistant  city  editor  and  experi¬ 
enced  and  aggressive  reporters.  Fax  or 
mail  resume,  clips  and  letter  to  Jennie 
Phipps,  editor,  Burlington  County 
Times,  Route  130,  Willingboro,  NJ 
08046  (609)  871-0490  or  e-mail  ta 
bctimesQbctimes.com.  Women  and 
minorities  urged  to  apply. 

REPORTER 

The  Mail  Tribune,  a  30,000  Ottowoy/ 
Dow  Jones  daily  newspaper  in  Med¬ 
ford,  Oregon,  is  seeking  a  reporter 
with  strong  writing  skills  ond  proven 
ability  to  get  the  tough  story  to  join  on 
award-winning  reporting  staff  in  this 
Pacific  Northwest  community.  Daily 
newspaper  experience  preferrM.  Send 
resume  and  writing  samples  by  Mon¬ 
day,  February  1 9  to  Gina  Meyer,  HR 
manager.  Mail  Tribune,  P.O.  Box 
1108,  Medford,  OR  97501. 

SPORTS  CaUMNIST, 

SPORTS  REPORTER 
SPORTS  COPY  EDITOR 

The  News  &  Observer,  a  200,000- 
Sundoy  circulation  paper  in  the  capital 
of  ACC  territory,  is  recruiting  for  its 
sports  department. 

You  know  what  we  want:  experience, 
talent,  energy.  You  know  if  you've  got 
what  it  takes. 

For  the  columnist,  we  require  a  win¬ 
ning  record  in  storytelling,  commentary 
and  reader  reaction. 

The  copy  editor  must  have  rim  and 
layout  experience. 

The  reporter  has  covered  a  major  beot 
and  has  the  enterprise  stories  to  prove 
it. 

Send  resume  and  clips  to  George 
Lawrence,  The  News  &  Observer,  215 
S.  McDowell  Street,  Raleigh,  NC 
27601  by  March  1.  _ 

REPORTER:  Indiana  daily  seeks  educa- 
tian  writer.  Journalism  or  related 
degree  required.  Experience  preferred. 
Send  resume,  clips  and  references  ta 
Julie  McClure,  metro  editor,  Kokomo 
Tribune,  300  N.  Union  St.,  P.O.  Box 
9014,  Kokomo,  IN  46904. _ 

In  1 977  when  Elvis  died,  there  were  48 
professional  Elvis  impersonators. 
Today,  there  are  7,328.  If  that  growth 
is  projected,  by  the  year  20 1 2  one 
person  in  four  on  the  face  of  the  globe 
will  be  an  Elvis  impersonator. 

Jean  Gaddy  Wiboit 
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SPORTS  COPY  EDITOR:  The  Cham- 
paign-Urbana  News-Gazette,  a 
46,000  daily  in  central  Illinois,  is  seek¬ 
ing  a  copy  editor/paginotor  to  edit 
copy,  write  headlines,  design  and 
paginate  pages  on  our  night  sports 
de».  At  least  two  years  copy  editing 
experience  preferred;  Macintosh, 
QuarkXPress  experience  a  prerequi¬ 
site.  If  a  sports  copy  editing  position  on 
a  paper  committM  to  excellence  in  a 
Big  Ten  university  town  sounds 
attractive  to  you,  send  resume,  cover 
letter,  design  and  headline  samples  to 
John  Beck,  managing  editor.  The 
News-Gazette,  15  Main  Street,  P.O. 
Box  677,  Champaign,  IL  61 824-0677. 
No  phone  calls. 


THE  TUCSON  CITIZEN  is  seeking  a 
reporter  for  its  Phoenix  bureau. 
Responsibilities  include  covering  the 
state  legislature.  Minimum  four  years 
reporting  experience.  Apply  to  Ricardo 
Pimentel,  managing  editor,  P.O.  Box 
26767,  Tucson,  AZ  85726. 


USER  SUPPORT  SPECIAUST 

The  Columbus  Dispatch  currently  has  a 
full-time  opening  in  our  data  pro¬ 
cessing  area.  Position  is  involved  with 
the  development,  maintenance  and 
user  support  of  computerized  prod¬ 
uction  systems.  Applicant  is  required  to 
know  Macintosh,  Unix  networks, 
QuarkXPress,  Photoshop  and  hove  a 
flair  for  dealing  with  users  in  deadline 
situations.  Successful  applicants  will 
have  a  bachelor's  degree  in  journal¬ 
ism,  computer  science  or  an  equivalent 
combination  of  education  and  experi¬ 
ence.  Knowledge  of  Atex-based 
systems  is  a  plus.  Will  be  required  to 
work  primarily  night  hours.  Com¬ 
petitive  salary  and  company  paid 
benefits.  Interested  applicants  please  sub¬ 
mit  resume  or  apply  in  person  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  4321 5 
An  Equal  Employment 
Opportunity  Employer 


EDITORIAL 


EDfTORlAL 


WE'RE  LOOKING  FOR  a  feature  writer 
to  focus  heavily  on  coverage  and 
reviews  of  television  and  movies. 
We're  a  65,000-circulation  doily  with 
an  admirable  track  record  in  entertain¬ 
ment  writing.  Send  resume  and  clips  to 
Vanessa  Zimmer,  features  editor,  Stan¬ 
dard-Examiner,  P.O.  Box  951 ,  Ogden, 
UT  84402. 


WEEKEND  EDITOR 

Rocky  Mountain  daily  needs  a  top- 
notch  paginator  and  copy  editor  to 
take  charge  of  our  weekerid  operations 
and  join  design  desk.  Must  have 
supervisory  experience,  great  design 
skills  and  a  sharp  editing  eye.  We 
offer  competitive  benefits  and  a  rank¬ 
ing  quality-of-life  city. 

REPORTER/PHOTOGRAPHER 
Seeking  a  general  assignment  reporter 
who  can  write  well,  but  also  someone 
who  can  handle  a  camera  ond 
darkroom  when  needed. 

SPORTS  DESIGNER/REPORTER 
Seeking  a  sports  paginator  with  good 
design  skills  and  sportswriting  ability. 

Send  resume  and  clips  to:  Troy  Turner, 
assistant  managing  editor,  Reporter- 
Herald,  201  E.  Fifth  St.,  Lo^vland,  CO 
80537. 


YOU  KNOW  AND  ENJOY  THE 
TENSIONS  among  resource  managers, 
users  and  preservationists.  Your 
balanced  and  thoughtful  editorial  voice 
is  independent,  fair  and  objective. 
You'd  like  to  edit  a  weekly  in  a  NW 
jewel  of  a  community  where  feedback 
is  immediate,  work  is  abundant,  staff  is 
limited  and  the  wilderness  starts  at  the 
edge  of  town.  We  know  quality  jour¬ 
nalism  and  how  to  let  it  flourish  while 
providing  the  pay  and  benefits 
package  of  a  small  doily:  401  (k),  profit 
sharing,  health  plan,  paid  vacations. 
Part  of  a  small  NW  group.  Fully  com¬ 
puterized,  paginated,  e-mailed  and 
wired  into  today's  technology.  Resume 
and  cover  letter  detailing  current  salary 
to  Box  07660,  Editor  &  Publisher. 


EDfTORlAL 


EDITORIAL  WRITER 

The  Plain  Dealer,  Ohio's  largest  and  most  influential  daily  newspaper, 
is  seeking  an  editorial  writer  to  comment  on  national  affairs.  The  beat 
includes  politics,  Congress,  the  White  House,  and  federal  agencies. 
Candidates  must  be  strong  writers/reporters  who  think  critically  about 
politics  and  policy,  and  can  work  collegially  with  journalists  of  diverse 
viewpoints.  Previous  opinion-writing  experience  preferred,  but  not 
essential.  Job  is  based  in  Cleveland,  Ohio.  Occasional  travel. 

Excellent  salary  and  fringe  benefits. 

Send  resume/writing  samples  to: 

MAXINE  L  LYNCH 
M.E  PERSONNEL 
or 

BRENT  LARKIN 
EDITORIAL  DIRECTOR 
THE  PLAIN  DEALER 
1801  SUPERIOR  AVENUE 
CLEVELAND,  OHIO  44114. 

The  PLAIN  DEALER  is  an  equal  opportunity  employer. 
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_ PRESSROOM _ 

PRESSMAN--E)^rienced  urbanite  press 
-man  needea.  Mechanical  back¬ 
ground  is  a  plus.  Competitive  wage 
and  benefit  package.  Pre-employment 
drug  testing  required.  Move  to  the 
SOUTH.  Send  resume  to  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702-0048.  ATTN:  Perry  Griggs  or 
call  (912)  888-9331. 


EMPIOYMB^  OPPORTUNmES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  R-51 89  (or  details. 

$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 

FREELANCE 


FREELANCE  REPORTERS.  State  health 
policy  newsletter  seeks  writers  with 
experience  in  managed  care, 
Medicaid,  insurance  to  write  news/ 
analysis.  Send  resume/clips  to  SHW, 
704  Stony  Hill  Rd.,  Suite  154,  Yardley, 
PA  19067. _ 

INPnPMATmN  TFCHNOLOGY 

DIREQOR  OF  COMMUNICATIONS 
AND  INFORMATION  TECHNOLOGY 
(CIT) 

The  University  of  Nebraska  Institute  of 
Agriculture  and  Natural  Resources 
(lANR)  is  seeking  candidates  to  pro¬ 
vide  professional  leadership,  coordina¬ 
tion  and  support  for  communications, 
information  technology,  and  distance 
education  development  and  delivery. 
Will  also  provide  leadership  to  lANR 
administration  (or  public  relations  and 
image  enhancement.  Primary  (unctions 
for  err  unit  mode  uo  of  35  professional 
stoff  and  1 9  support  staff  include  con¬ 
sulting  and  training  computing  applica¬ 
tions,  information  dissemination 
(electronic  and  print);  technology 
applications;  production  services;  and 
distance  education/outreach  devel¬ 
opment  and  support. 

Position  requires  a  graduate  degree  and 
one  degree  in  a  field  related  to 
communications,  information 
technology,  or  distance  educa¬ 
tion/outreach  preferred.  Land-grant 
experience  preferred. 

Demonstrated  experience  in  communi¬ 
cations  and  information  technology 
development  and  delivery,  experience 
in  administering  or  program  delivery  in 
a  supporting  services  role;  and  ability 
to  assess  priorities  and  adapt  to  chang¬ 
ing  environment  required. 

Letters  of  nomination  or  application, 
resume,  and  the  names  and  addresses  of 
three  references  postmarked  by  MARCH 
15,  1996  (or  until  an  acceptable 
candidate  is  hired)  should  be  sent  to:  Mr. 
Alan  Moeller,  Search  Advisory 
Committee,  lANR  Vice  Chancellor's 
Office,  University  of  Nebraska-Lincoln, 
P.O.  Box  830708,  202  Ag  Hall,  Lincoln, 
NE  68583-0708. 

UNL  is  committed  to  a  pluralistic  campus 
community  through  Affirmative  Action 
and  Equal  Opportunity,  is  responsive  to 
the  needs  of  dual  career  couples,  and 
assures  reasonable  accommodation 
under  the  Americans  With  Disabilities 
Act.  Contact  Mr.  Moeller  for  more 
informotion. _ 

Don't  worry,  be  happyll 

Bobby  McFerrin 


_ MAILROOM _ 

MAILROOM  ASSISTANT  MANAGER 
60,000-t-  circulation.  Zone  4  newspa¬ 
per  and  commercial  printer  seeks 
experienced  hands-on  leader  to  assist 
supervising  and  managing  our  diverse, 
24-hour  operation.  Applicants  will 
possess  instructional,  motivational  and 
supervisory  ability.  Organizational, 
interpersonal,  communications  and 
time  management  skills  are  essential. 
Working  knowledge  of  Muller  (or 
similar)  insert  machines  preferred.  The 
successful  candidate  will  be  rewarded 
with  a  competitive  salary  and  compre- 
hensive  benefits  package  with 
opportunity  (or  advancement  at  a 
dynamic  newspaper  and  a  highly 
desirable  market.  Interested  persons 
should  submit  a  resume  and  salary 
requirements  to  Box  07662,  Editor  & 
Publisher.  EOE 


PROGRAMMING 


_ PRESSROOM _ 

PRESS  AND  PAPERHANDUNG 
MANAGER 

The  Wichita  Eagle,  a  Knight-Ridder 
newspaper,  seeks  an  energetic  and 
thoroughly  experienced  manager  to 
direct  a  24-person  press  crew  and  a 
paperhandling  staff  of  6. 

An  ideal  candidate  would  have  a 
thorough  knowledge  of  both  letter- 
press  and  flexo,  and  extensive 
supervisory  experience.  A  college 
degree  is  preferrM. 

We  offer  a  very  competitive  salary,  out¬ 
standing  benefits,  and  an  environment 
that  encourages  individual  and  pro¬ 
fessional  growth.  To  apply,  send 
resume  to  Human  Resources  Depart¬ 
ment,  The  Wichita  Eagle,  825  East 
Douglas,  Wichita,  KS  67^2. 

EOE 


PROGRAMMING 


PRESSROOM  SUPERVISOR 

Offset  Pressroom  experience  required. 
Experience  as  a  manager/supervisor 
working  in  a  newspaper  production 
atmosphere  is  desirable.  Proven  ability 
establishing  rapport  with  pressroom 
manager,  employees,  other  department 
managers  and  employees.  Solid 
interpersonal  and  organizational  skills. 
Ability  to  manage  several  projects  at 
one  time.  Must  be  flexible  in  work 
hours.  Must  have  good  writing  skills  for 
report  preparation.  Willingness  to  con¬ 
tribute  to  productivity  and  quality 
improvements  through  additional  edu¬ 
cation  and  training.  Same  PC  know¬ 
ledge  desired.  Ability  to  analyze  and 
troubleshoot  mechanical  and  personnel 
problems.  Must  be  able  to  create  and 
sustain  an  atmosphere  of  cooperation 
and  job  satisfaction  through  employee 
involvement.  We  are  a  Knight-Ridder 
newspaper,  located  45  miles  sauth  of 
San  Francisco  and  offer  a  competitive 
compensation  and  benefit  package. 

Send  resume  and  salary  history  to: 

(ATTN:  Pressroom  Manager 
Steve  Shook) 

San  Jose  Mercuiy  News 

750  Ridder  Parx  Drive 
San  Jose,  CA  95190 
(re:  Trainee  position) 

An  Equal  Opportunity  Employer 

PRODiXmON/TECH 
PRODUCTION  MANAGER  for  Kansas 
daily.  Supervises  Goss  Community 
press,  pre-press  and  composing.  Will 
consider  experienced  manager  or 
production  employee  desiring  to  move 
into  management.  Hands-on  press 
experience  needed.  Salary,  bonus, 
profit-sharing  in  quiet,  low-cost-of- 
living  community  near  large  city.  Reply 
to  Box  07672,  Editor  &  Publisher. 

TRAINING 

SALES  TRAINER 

Trainer  needed  (or  the  imMEDIAte  (aka 
The  Ad  Director<S>  software)  sales  auto¬ 
mation  and  presentation  software. 
Charismatic  stage  presence  and  train¬ 
ing  experience  necessary.  Advertising 
sales  experience  a  must.  Join  the  indus¬ 
try  leader  and  teach  sales  concepts 
and  techniques  to  newspapers  in  the 
US  and  Canada.  Extensive  travel 
required.  Attractive  salary  plus  bonus 
opportunity.  Excellent  benefits.  Send  or 
fax  resume  with  cover  letter  to  Clifford 
Fewel,  Medio  Marketing  Inc.,  5749 
Araphoe  Ave.,  Boulder,  CO  80303. 

•Fax  (303)  440-8035 


There  are  philosophies  which  are 
unendurable  not  because  men  are 
cowards,  but  because  they  are  men 

Ludwig  Lawisohn 


PROGRAMMING 

DIRECTORS 

America  Online  is  delivering  a  dazzling  array  of  entertainment,  edu¬ 
cation  and  interactive  options  at  the  touch  of  a  fingertip.  Get  in  on 
the  excitement  with  the  nation’s  most  successful  online  services 
provider.  At  our  headquarters  in  Vienna,  Va.  —  a  suburb  of 
Washington,  DC  —  we  have  exceptional  opportunities  available  for 
programming  directors  in  the  foliowing  areas: 

Digital  City 

You  wili  develop  and  implement  programming  strategy  for  a  nation¬ 
al  network  of  local  affiliates  of  Digital  City,  an  online  site  featuring 
news  and  views  of  interest  to  specific  metro  market  areas.  You  will 
also  manage  all  programming,  production  staff  and  resources,  and 
direct  national  programming  channel  operations.  We're  looking  for  a 
detail-oriented,  creative  individual  with  5-7  years’  experience  develop¬ 
ing  and  evaluating  print  or  broadcast  programming,  to  include  experi¬ 
ence  evaluating  programming  or  content  offerings  for  inclusion  in  a 
program  offering  (e.g.,  content  business  development,  syndicated 
programming  buying).  You  must  have  knowledge  of  computer  tech¬ 
nology,  interactive  services,  design  and  production.  Interactive  pro¬ 
gramming  experience  is  a  big  plus,  as  is  a  master’s  degree.  Strong 
project  management  skills  are  essential.  (Dept.  CA-PDDC) 

People  Connection 

We’re  looking  for  a  highly  creative,  entrepreneurial  director  to  devel¬ 
op  and  evaluate  programming  for  our  most  active  area  —  People 
Connection,  a  site  dedicated  to  enabling  member  chat,  content 
development,  community,  live  auditorium  events  and  more.  In  this 
role,  you  will  coordinate  promotions  with  media,  create  program¬ 
ming  schedules,  content  areas  and  events,  manage  production, 
and  manage  staff  and  resources.  You’ll  need  a  BA/BS  with  5-7 
years  of  talk  television  or  online  programming  experience  and 
strength  in  managing  projects  and  people.  Demonstrated  success 
in  business  development  and  basic  knowledge  of  computers  and 
online  services  are  required.  (Dept.  CA-PDPC) 


For  immediate  consideration,  send  your  resume, 
ment  code  for  position  of  interest,  to:  America 
Online,  Inc.,  ATTN:  Pauline  Cooper,  8619 
Westwood  Center  Drive,  Vienna,  VA  22182; 
FAX:  (703)  918-2210;  e-mail: 
pacooper®  aol.com 

For  additional  information  on  opportunitlas 
at  AOL,  call  our  Job  Hotline  at  (703) 

918-2666.  We  are  an  equal  opportunity 
employer.  Principals  only. 


indicating  depart- 


A 

AMERICA  OHLIHE 

iscotromio 


46  Editor  &  PuBUSHER  ■  February  3,  1996 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


POSITIONS  WANTED 


UNEADS 

1  week-$8.60  per  line 

2  weeks-$7.60  per  line,  per  Issue. 

3  weeks-S6.66  per  line,  per  Issue. 

4  weeks-$5.75  per  line,  per  Issue. 

Add  310.00  per  Insertion  for  box  service. 
Count  os  an  additional  line  In  copy. 


POSmONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$3.60  per  line,  per  Issue. 

3  weeks-S3.00  per  line,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 

Add  35.00  per  Insertion  for  box  sen/ice. 
Count  as  an  additional  line  In  copy. 


ADMINISTRATIVE 

PRIME  SALES  MOVER:  Publisher/GM 
with  multi-media  experience  will  grow 
your  weekly/shopper  group  or  doily 
operation. 

(770)  473-8944 

ORCUIATION  ~ 

CIRCULATION  DIREaOR  of  Medium 
dailies  works  with  humane  publishers. 
Coll  Garry  (415)487-0829. 


PROFESSIONAL  CIRCULATOR  - 
Versatile  and  Experienced.  Seeks  short 
or  long  term  opportunity  with  daily  or 
strong  weekly  in  Eastern  Zone  2.  Fax 
or  Call  (51 6)  588-2735. 

EDfTORIAL 

AFTER  15  YEARS  of  sports  reporting.  I 
spent  one  in  a  bad  remake  of  'The 
Paper  Chase.'  If  you  can  help  me  get 
back  to  where  I  really  belong,  please 
call  Bill  at  (71 7)  346-2861. 

ATLANTA  JOURNALIST.  8+  years 
experience  in  NYC,  SE  Iowa  and 
Atlanta  seeks  freelance  or  full-time 
work.  Covers  most  topics,  including  the 
arts,  business  and  scierKe  issues.  Anne 
Melfi  (404)  365-9582.  Call  for  strong 
clips,  references. 

AWARD-WINNING  Sportswriter,  col¬ 
lege  to  pros,  seeks  beat  or  column  at 
mid  to  metro  daily.  (216)  283-6192 

EXPERIENCED  XXJRNAUST  -  10  years 
as  radio  news  director,  seeks  new 
challenge  in  university  newsroom  or  in 
public  relations  field.  Excellent  com¬ 
municator.  Call  (704)  692-9469  or 
Box  1 7324,  West  Ashville,  NC  28816. 

GAY  ISSUES  Columnist  seeks  post  on 
mainstream  paper.  Will  relocate.  For 
samples/ resume  call 

(305)  759-4029 

INTERNET  PROJEOS  EDITOR 
Veteran  newspaper  journalist  with 
World-Wide-Web  skills  seeking  posi¬ 
tion  with  print  news  organization 
expanding  into  Internet  publishing.  Cur¬ 
rently  building  both  news  feature  and 
business  feature  vreb  sites  for  web  site 
development  firm.  Unusual  mix  of  tra¬ 
ditional  editorial  experience  and 
practical  Internet  savvy.  Zone  2. 
_ (609)  354-0742 _ 

POSITION  SOUGHT  AS  Entertainment 
Writer  in  Zones  3  or  4.  Excellent  clips 
and  1 1  years  experience.  Greg  (205) 
534-7429. 


_ EDfTORIAL _ 

IS  ANYBODY  OUT  THERE?  Reporter 
with  over  a  ^r's  experience  working 
for  a  small  daily  is  looking  to  move  to 
a  paper  of  15-30,000  circulation. 
Experienced  covering  local  politics/ 
business,  along  with  feature  writing, 
assisted  in  copy  editing.  Wish  to  con¬ 
tinue  covering  local  government  along 
with  g.a.  stories.  Call  Mike  (419)  683- 
4744  for  dips/ resume. 

ITALIAN  FREELANCE  living  near  the 
border  with  former  Yugoslavia,  avail¬ 
able  for  correspondence  on  North-East 
Italy  (Venice's  area),  Slovenia,  Croatia 
and  Central  Europe.  Alessandro 
Marzo  Magno,  Via  cMIe  Zudecche,  1, 
34131  Trieste,  Italy. 

Tel  &  Fax  (01 1 )  39-40-773327. 

JOURNALISTIC  TEMP.  Will  fill-in  as 
needed  (independent  contractor).  5 
^rs  reportiira/features  Zone  5  dailies 
|120K  circ.)  &cellent  references.  Have 
laptops  and  cameras.  Will  travel. 
Energetic,  Self-Storter.  Phil  Jacobs 
(500)  437-1937  or  (21 7)  421-5809. 

WINNER  OF  1 1  Washington  Press 
Association  collegiate  awards  (for  writ¬ 
ing,  cartooning  and  layout)  wants  to 
he^  newspaper  or  magazine  tap  into 
a  ‘'20-something'  readership  base. 
Editoriol  columns  and  cartoons,  A&E 
reviews,  features,  caricotures  etc. 
Freelance  or  staff.  Call  for  clips 
Andrew  Wohl,  (206)  742-9338,  Fax: 
(206)  334-6000. _ 

YOU  REQUIRE  quolity  copy  editor/ 
designer  with  5-f  years  experience 
60,000  daily.  Peter  Barnes,  20 
Wcodrow,  Staten  Island,  NY  10312. 

FREEIANCE 

FREELANCE  COPY  EDITOR 
Ret.  reporter/desk  jockey,  30-year  vet 
of  AP,  UPl,  Reuters,  Philo.  Bulletin, 
Sydney  Morning  Herald  et  al.,  will  wit- 
polish  your  copy  to  gleaming  perfec¬ 
tion  via  modem.  Meticulous,  rapid, 
reliable. 

Tel./Fox  Alexis,  (215)  884-5218 

PRODUCTION/TECH 

MANAGER  WITH  20  years  experience 
on  a  major  area  newspaper  seeks  the 
right  challenge.  Success  managing  pre¬ 
press,  press,  mailroom,  data  pro¬ 
cessing  and  building  services.  Capable 
entrepreneur  with  excellent  communi¬ 
cation  and  business  skills.  Solid  know¬ 
ledge  of  QuarkXPress  and  Photoshop. 
Bill  Newbegin,  25  Delaware  Avenue, 
Danvers,  MA  01923.  (508)  774- 
6139. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc,,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion:  1  time,  SlOO;  2  to  5  times,  S95 
6  to  13  times,  $90;  14  to  26  times  $85:  27  to  52  times  $80,  8  point  minimum  on 
display  text  set  up  by  E8tP, 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


NH 


Name  - 


Company - 
Address — 
City - 


State- 

Zip— 


Phone- 


Ciassification 


Authorized  Signature — 
Copy - 


Credit  Card  # 


Exp. 


No.  of  insertions: 


.Amount  Enciosed:  $ 


1 1  West  19th  street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 
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Shooting 
The  Messenger 


The  killing  or  maiming 
of  an  editor  or  reporter  in 
retribution  for  an  unpopu¬ 
lar  story  is  thankfully  a  rare 
occurrence  in  the  U.S. 

Over  the  past  two  years,  attacks  in 
Algeria  have  claimed  the  lives  of  more 
than  40  journalists. 

But  alarmingly,  random  violence 
against  newspaper  carriers  on  the 
streets  of  America  is  no  rarity. 

The  Bermuda  Triangle  comprises  a 
gang-infested  portion  of  Panorama  City 
and  Pacoima  and  is  eas¬ 
ily  one  of  the  most  dan¬ 
gerous  areas  of  L.A.’s 
San  Fernando  Valley. 

The  blighted  three- 
square-mile  zone  was 
first  dubbed  the 
Bermuda  Triangle  by  a 
Los  Angeles  Times  cir¬ 
culation  manager  fee¬ 
ing  the  kinds  of  deliv¬ 
ery  problems  that  would  have  made  the 
Pony  Express  think  twice. 

Earty  in  1995,  a  Times  carrier  was 
robbed  and  severely  beaten  while  mak¬ 
ing  his  predawn  newspap)er  deliveries  in 
the  area.  The  man,  left  in  critical  condi¬ 
tion,  had  just  moved  his  femily  from  else¬ 
where  in  the  country  and  was  struggling 
to  make  a  new  life  in  the  Golden  State. 

Worse,  the  man  had  another  job, 
which  he  needed  and  could  now  no 
longer  perform,  and  had  no  health  insur¬ 
ance.  This  attack  came  only  a  month 
after  there  was  a  similar  robbery/beating 
of  a  Times  carrier  in  the  same  area.  After 
the  last  attack,  the  Times'  subcontracted 
delivery  agent  for  the  area  dispatched  a 
two-man  team  to  woik  the  route,  but 
only  after  sunrise  and  —  according  to 
rumor  —  armed. 


A  former  circulator  for  the  Los 
Angeles  Times,  Jeremy  Bagott  is  a 
copy  editor  at  the  Los  Angeles  Daily 
News. 


A  few  months  before  the  first  Valley 
attack,  a  Times  canvasser  had  been  shot 
and  killed  in  a  drive-by  shooting  in 
Ventura  County,  to  the  north. 

And  these  assaults  aren’t  peculiar  to 
the  mean  streets  of  Southern  California. 
The  following  incidents  were  reported 
in  Editor  &  Publisher  in  1995: 

•  Gary  Loesch,  56,  a  newspaper  carri¬ 
er  for  the  Spokane  Spokesman-Review 
was  murdered  while  woridng  his  route 
shortly  before  Thanksgiving.  Loesch, 
who  had  been  delivering  the 

Spokesman-Review 
since  1992,  was  found 
dead  inside  his  car  at 
about  7  a.m.  with  a  bul¬ 
let  to  his  head. 

•  Thomas  Ballenger,  a 
42-year-old  newspaper 
carrier  delivering  the 
New  York  Times  in 
Highland  Park,  Ill.,  disap¬ 
peared  while  working 
on  New  Year’s  Day.  His  blue  van  was 
found  blocking  a  driveway  along  his 
route.  His  stunned  femily  said  he  had 
never  spent  a  night  away  from  home. 

•  A  38-year-old  Detroit  woman  was 
delivering  the  Sunday  edition  of  the 
jointly  published  Detroit  Free  Press  and 
Detroit  News  in  suburban  St.  Clair 
Shores  at  about  5  a.m.  when  she  was 
accosted  by  a  man  who  forced  his  way 
into  her  van,  drove  her  to  a  school  yard 
and  sexually  assaulted  her  on  a 
Dumpster  trash  bin. 

•  Fourteen-year-old  Joel  Trinidad  was 
murdered  while  collecting  payments 
along  his  Chicago  Sun-Times  route, 
allegedly  after  fighting  off  the  sexual 
advances  of  a  man  who  also  was  trying 
to  rob  him.  The  man  allegedly  struck 
Trinidad  with  a  crowbar,  strangled  him, 
then  wrapped  his  body  up  in  plastic. 

When  areas  get  too  dangerous,  many 
newspapers  simply  stop  delivering  into 
them,  which  is  done  at  great  expense  to 
the  newspaper  reader.  Cutting  off  deliv¬ 


ery  to  an  area  hurts  the  elderly  in  partic¬ 
ular,  compounding  the  hardships  caused 
them  by  “regular”  street  crime.  Many  are 
not  able  to  walk  to  a  news  rack. 

At  peril  is  a  right  —  if  not  one  guaran¬ 
teed  in  the  Bill  of  Rights  —  taken  for 
granted  by  democratic  people:  easy 
access  to  a  daily  newspaf>er. 

Newspaper  publisher  Ben  Franklin 
surely  never  envisioned  such  a  low 
threat  to  the  American  presses.  But, 
oddly,  crime  against  newspaper  carriers 
is  seldom  seen  by  the  press  itself  as  an 
attack  on  the  press,  as  would  the  killing 
of  an  editor  or  reporter.  Few  make  the 
connection. 

Nor  are  such  attacks  treated  with  the 
severity  of  an  attack  on,  say,  a  carrier  of 
the  U.S.  mail,  which  is  a  serious  federal 
offense. 

Underreported  as  they  may  be,  attacks 
on  newspaper  carriers  are  an  outrage. 
Whether  such  attacks  cause  newspapers 
to  shrink  delivery  areas  or  not,  the  crimes 
represent  an  attack  on  our  way  of  life. 

The  Newspaper  Association  of 
America  recently  designated  Oct.  14  as 
Newspaper  Carrier  Day.  Don’t  expect 
much  more  recognition  of  newspaper 
carriers’  contribution  to  the  free  world 
any  time  soon. 

As  it  stands  today,  a  thug  with  a  hand¬ 
gun  and  a  little  determination  can 
restrict  a  fi^e  press  as  easily  as  any 
despot. 


Surgery  for 
Sun-Times'  Kup 

IRV  KUPCINET,  CHICAGO’S  best-known 
gossip  columnist  for  more  than  a  half- 
century,  is  taking  a  leave  from  the 
Chicago  Sun-Times  for  back  surgery  to 
relieve  the  painful  sciatica  that  has 
plagued  him  for  the  past  two  years.  Kup, 
as  he  is  known  to  one  and  all,  announced 
the  leave  to  readers  on  Jan.  1 1 . 


Alarmingly, 
random  violence 
against  neu’sffaper 
carriers  on 
the  streets 
of  America 
is  no  rarity  . 
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Exclusive  Market  Ranking  Tabi:e8 
U.S.  Newspaper  Markets 
Canadian  Newspaper  Markets 
Comprehensive  Maps 

Exclusive  Population,  Income,  Households  and  Farm 
Products  Tables  ^  • 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figu’res  and  exclusive  1996  E&P  projections  for  demo¬ 
graphics  and  retail  sales. 

O  Quantitative  and  qualitative  data.  ,  •  " 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Guide  forecasts  demogi’aphic  composition  and  retail 
sales  with  proven  accuracy.  The  forecasting  model  developed  by  Editor 
&  Publisher  is  based  on  an  array  of  economic  indicators  provided  by  the 
Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce..  Our  econometric  model  uses  91 
variables  to  project  the  year’s  retail  sales,  income  levels  and  demo¬ 
graphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  years  has  shown  th,at  projections  do  not  deviate  more  than  3 
percentage  points  of  the  actual  figures! 


ORDER  TODAY 


Only  $100.  (Also  available  on  CD-ROM  fiir  $395 
order  knik  for  the  convenient  order  card  hound  ii 
issue  of  Editor  &  Publi.sher.  Or  call  (212)  675-4: 
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AMERICAEAST 

Newspaper  Operations  and  Technology  Conference 


MARCH  25-28, 1996 

ATTOE  HERSHEY  LODGE 

&  CONVENTION  CENTER 

inHERSHEY.PA 

.  \  MERICA  East,  the  premiere  newspaper 
•  \  trade  show  of  the  Eastern  United  States 
_i.  _l_will  prove  that  the  technology  for  the 
next  generation  is  already  here. 

Whether  your  paper  is  a  daily  or  a  weekly  — 
with  a  large  circulation  size  or  not  so  large  — 
AMERICA  EAST  provides  plenty  of  reasons  to 
come  to  Hershey. 


You  can  bank  on  AMERICA  EAST’S  three- 
decade  strong  reputation. 

•  Four  power-packed  days  of  education, 
information,  contacts  and  networking 

•  1 15  vendors  of  newspaper  products/services 

•  NEW  MEDIA  WORI.D  Symposium 

•  General  Sessions  hosted  by  industry  leaders 

nitration  packages  begin  at  $15. 

VISIT  OUR  WEB  SITE: 
http:/ /www.pnpa.com/  ameas.htm 
E-mail:  heathetp@stafEpnpa.com 
Phone:  (717)  234-4067  ext.  229 
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